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Everyhodys 

Going! 


THERE’S  one  advantage  in  a 
furiously  seasonal  industry  [like 
canning  food  for  others  to  eat].  Very 
few  members  are  too  busy  in  J anuary 
to  attend  the  Convention. 

Everybody  ought  to  go  to  Chicago 
who  can  possibly  manage  it.  Every¬ 
one  can  learn  there;  learn  of  things 
worth  doing,  or  of  things  to  avoid. 


Go  to  Chicago  to  learn,  and  learn 
you  will.  Go  for  your  own  good. 
Go  to  help  others.  The  Convention 
pools  all  the  wisdom  of  the  Industry, 
for  the  good  of  all. 

The  best  place  to  start  plans  lor  a 
successful  1929  is  at  the  Conven¬ 
tion.  Everybody  going? 


AMERICAN  CAN  COMPANY 

CONTAINERS  OF  TIN  PLATE  -  BLACK  IRON  -  GALVANIZED  IRON  -  FIBRE 


METAL  SIGNS  AND 


DISPLAY  FIXTURES 


American  Can  Company  takes  pleasure  in  entertaining 
the  Convention  on  Thursday  evening,  January  24th. 
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Special  Services 
pitted  to  your  Cpecial  needs 


The  special  Bell  System  services — Telegraph  Service, 
Telephone  Typewriter  Service,  and  Full  Talking  Service — 
are  all  being  used  more  and  more  by  business  firms. 
These  latest  methods  of  communication  make  the 
far-off  units  of  an  organization  seem  as  though  they 
were  just  across  the  street. 

Two  thousand  Bell  Telegraph  Service  contracts  are 
in  effect  today,  connecting  more  than  nine  thousand 
points  in  every  important  town  and  city  in  the 
United  States. 

By  Telephone  Typewriter  Service,  written  communi¬ 
cations  with  branch  units,  near  or  far,  are  sent  in 
seconds  instead  of  hours  or  days.  For  either  service, 
a  large  or  small  number  of  points  can  be  oper¬ 
ated  on  the  same  circuit. 

Concerns  desiring  personal  contact  for  the 


transaction  of  their  business  between  branches  and 
headquarters  often  choose  Full  Talking  Service — ex¬ 
clusive  use  of  telephone  circuits  between  two  or 
more  cities. 

These  special  services  are  now  widely  used  by 
automobile  and  industrial  concerns,  banks,  broker¬ 
age,  investment  security  and  bond  houses,  news¬ 
papers  and  press  associations,  trust  companies,  elec¬ 
tric  light  and  power  companies  and  government 
departments. 

They  are  but  three  of  the  various  Special  Bell  Ser¬ 
vices.  Would  one  of  them  bring  growth  and  needed 
change  to  your  business?  Call  your  local  Bell  Tele¬ 
phone  business  office  today  to  discuss  the  sub¬ 
ject  with  you.  .  .  .  Bell  Special  Services  are 
Quick  .  .  .  Economical  .  .  .  Universal. 
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Save  $140  a  Season  with  the 

New  Peerless  Super  Husker 


Actual  Operating  Tests  Prove  Its  Great  Economy 


Cut  Your  Costs  in  1929 

With  the  new  Peerless  Super  Husker  you  can  save 
from  $140  to  $300  per  machine  per  season  over 
costs  of  husking  with  old  type  machines. 

A  Certified  Saving 

At  the  plant  of  the  Hoopeston  Canning  Company 
an  impartial,  certified  survey  by  the  A.  C.  Nielsen 
Company,  independent  engineering  accountants, 
showed  net  savings  in  husking  costs  of  26c  to  58c 
per  ton  for  the  new  Super  Husker  over  our  own 
older  machines  and  machines  of  another  make. 
The  plant  was  -operating  on  Country  Gentleman 
Com.  A  copy  of  the  complete  survey  is  yours  for 
the  asking.  These  figures  are  not  simply  guess 
work  and  not  just  someone’s  opinion,  but  repre¬ 
sent  actual  authentic  savings  certified  by  engineers 
whose  reputation  is  the  highest. 


Super  Results  Super  Earnings 

Speed  —  Easy  Feeding  —  Tremendous  Capacity — 
combined  with  almost  perfect  husking,  butting 
and  silking  make  the  Super  Husker  a  great  money 
saver.  It  is  the  fastest,  strongest  husker  ever  built. 
Steel  gears  and  chains  throughout — a  super-sturdy 
frame  built  to  withstand  double,  yes  triple,  any 
ordinary  operating  strain,  means  long  life  and 
freedom  from  trouble. 

Get  Ready  Now 

To  increase  your  profits  by  decreasing  husking 
costs.  The  amount  of  your  savings  will  depend 
largely  on  the  number  of  Super  Huskers  you  in¬ 
stall.  The  new  machines  can  be  placed  in  your 
line  in  the  exact  space  occupied  by  old  Peerless 
Huskers  without  even  changing  pulleys.  One 
Super  Husker  does  more  work  than  two  old 
Standard  Peerless  Huskers,  yet  occupies  slightly 
less  space  than  only  one  of  the  old  machines. 


Write  Us  Today  for  Complete  Details  and  a  Copy  of  the  Hoopeston  Survey 


SPRAGU  E-SELLS  DIVISION 

OF  JOHN  BEAN  MFC.  CO. 


308WEST  WASHINGTON  STREET  -CHICAGO,  ILLINOIS 

Facloriu:  BUFFALO,  N.  Y,  HOOPESTON,  ILL. 
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The  Ayars  New  Perfection 
Pea  and  Bean  Filler 

Only  filler  on  the  market  with  slowly  revolving  hopper. 

Hopper  revolves  slowly  in  opposite  direction  from  the 
way  the  filling  pockets  revolve  insuring  an  absolute 
uniform  fill. 

No  Can  No  Fill  attachment  that  works  perfectly — 
Will  not  allow  any  peas  or  beans  to  go  on  floor  if 
can  should  fail  to  be  put  in  runway. 

Fills  smaller  grades  of  sweets  of  strictly  Fancy  Quality 
at  high  speed  without  any  variation  whatsoever  in 
the  fill. 


Manafactarera  of: 
Beet  Topper 
Beet  Grader 
Beet  Splitter 
Beet  Quarterer 
Beet  Peeler 
Beet  Slicer 
Process  Clock 


Tomato  Fillers 
Tomato  Washer 
Tomato  Trimmer  and 
Scalder 

Tomato  Corer 

Hot  water  Exhauster 

Cooker 

Rotary  Syruper 


Com  Shaker 
Liquid  Plunger  Filler 
Angle  Hanger 


Can  Sterilizer 
Can  Cleaner 
Friction  Clutch 


AYARS  MACHINE  CO. 

SALEM,  NEW  JERSEY 


LANDRETH 
GARDEN  SEEDS 

Spot  or  1928  Crop  Seeds 
WE  OFFER 


Peas  Okra 
Com  Tomato 
Beet  Squash 


Cabbage 

Spinach 

Pumpkin 


Cucumber 
Snap  Beans 
Cauliflower 


BUSINESS  ESTABLISHED  1784 
144  years  in  the  Seed  Business 


or  Any  Other  Varieties  You  May  Want 
FUTURE  OR  1929  CROP  SEEDS 

When  ready  to  place  your  Contract  order  for  delivery  after 
1929  crop  is  harvested,  write  us  for  prices. 

If  we  had  not  grown  good  seeds,  given  fair  prices,  fair  service 
and  careful  attention  to  business,  we  would  not  be  the  oldest 
Seed  House  in  America,  as  this  is  our  1 44th  year  in  the  business. 


D.  LANDRETH  SEED  COMPANY 

BRISTOL,  PENNSYLVANIA 
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THi/HOUSB  OF  nSTTE'CBIIE'IK 

excel  Our  Labels 

irvTDesi  arctKeHi/dvcst^Starvtlard 

A.  Tt-f  t  a'f  jHf  1 


y\r  t  istic^IRerit  jbr  0on^ercial  \&1  ue. 

Ask  for  our  Superior  Line  for  your  Fancy  Grade. 

StecKer  LitKogreiphic  <2>. 

RocKesten  N.'VT 


At  The  Big  Convention 


is  a  good  time  to  find  out  about  your  require¬ 
ments  in  new  machines.  To  see  all  models 
and  determine  on  the  best  for  your  purpose. 

Call  at  our  Exhibit  and  ask  our  people 
about  the  1929  model  of  MONITOR  Green 
Pea  Grader. 

You  will  hear  some  interesting  facts — 
get  information  of  great  value  to  you. 

We  have  a  real  proposition  in  this  ma¬ 
chine  and  you  should  at  least  have  the  facts. 

By  the  way,  you  are  welcome  to  lock 
your  Coal  on  our  Coat  Rack.  Makes  it  safe 
while  you  are  going  about  tlie  Exhibits. 


SPECIAL  AGENTS 
A.  K.  Robins  &  Co.  Inc.,  Balto.,  Md. 
Jno.  R.  Gray  Inc..  726  Harrison  St. 

San  Francisoo  Cal. 

Brown  Boggs  Ltd.,  Hamilton,  OnL 
Cannon  Supply  Company 
Salt  Lako  City,  Utah 


Canadian  Plant 
HUNTLEY  MFG.  CO.  Ltd. 
Tillsonburg,  OnL 
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BRAND  OF 
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T  INPLATCa 


H/MBODIES  all  the  qualities  that  consumers  demand 

Every  box  shipped  contains  Tinplates  of  uniform  quality,  flat,  clean, 
square,  evenly  coated  and  of  steel  made  especially  to  our  specification 

Inspection  of  manufacture  always  welcome  —  and  suggestions  from 

customers  heartily  invited 

W e  have  tradition  behind  us  —  confidence  for  the  future  and  will  stand 
behind  our  Tinplates  at  whatever  cost 


C.  1.  F  BUSINESS  NEGOTIATED 
SIZE  -  28"  X  20"  —  A  SPECIALTY 


THE  MCUNGKimTH  C9 


PHONE— CARDIFF  514 

-  CABLE  - 

•ELIN  —  CARDIFF’ 


LIMITTEsD 

cARDirr 

soirmmEs 


CODES - 

BENTLEYS - 

A.B.C.  Bth  EDITION 
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NEW  QUALITY  PEA  GRADER 


After  over  twenty  pea  canners  have 
come  into  our  plant  with  their  sample 
peas  and  have  pronounced  this  ma¬ 
chine  a  success  we  think  you  should 
be  interested  in  it.  Give  our  sales¬ 
man  a  little  time  the  next  time  he 
is  in  your  plant  to  explain  this  new 
Quality  Pea  Separator. 


BERLIN  CHAPMAN  CO. 
Berlin,  Wisconsin 


BEM^r 

CANNING^ 


VCANNING%#  MACHINERY 

Single  Unit  orJi  Complete  Canning  Mont' 


SAFETY 

First,  last  and  always. 

Watch  your  increasing  values  and  increase 
your  insurance  proportionately. 

You  can  do  this  most  economically  with 

CANNERS  EXCHANQE  SUBSCRIBERS 
at 

WARNER  INTER-INSURANCE  BUREAU 

where  for  twenty  years  the  net  cost  of 
insurance  has  averaged  $6.20  per  thousand 
less  than  the  usual  insurance  company  pre¬ 
miums. 

Write  or  wire  for  the  additional  protection 
you  need. 

LANSING  B.  WARNER  Incorp. 
155  East  Superior  Street 
Chicago,  Illinois 


LABELS 


— as  you  like  them 
— when  you  want  them 

We  are  so  located  that  we  can  take 
care, of  all  your  wants,  promptly, 
dependably. 

Avoid  a  rush-job.  Give  us  time 
and  we  can  give  you  the  better  job. 
But  we  can  take  care  of  the  rush 
job,  too. 

— Labels  of  every  description 
— As  many  colors  as  desired 
— And  at  the  right  prices 


Piedmont  Label  Co.,  Inc. 

Bedford,  Va. 
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DEPENDABLE 

Unexcelled  plants  and  equipment  at 
strategic  points — 

Closing  Machines  that  ”carry  the  load” — 

Research  Laboratories  checking  quality 
and  helping  canners  improve  methods — 

An  organization  of  experienced  can  men 
trained  to  produce  quality  and  render 
service — 

Continental  cans  and  service  are  a  powerful  aid 
to  Packers  who  are  meeting  the  steadily  increas¬ 
ing  demand  for  better  quality  in  all  foods. 

CONTINENTAL  CAN  COMPANY,  Inc. 

COAST  TO  COAST 

Executive  Offices :  NEW  YORK:  100  East  42nd  Street  CHICAGO:  lllWest  Washington  Street 


FfMCtories  and  Sales  Offices: 


CHICAGO 

BALTIMORE 

JERSEY  CITY 

SAN  FRANCISCO 

ST.  LOUIS 

CINCINNATI 

DETROIT 

LOS  ANGELES 

SYRACUSE 

NEW  ORLEANS 

CLEARING 

SEATTLE 

SAN  JOSE 

PASSAIC 

ROANOKE 

BOSTON 

CANONSBURG 
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The  Canning  Trade 

THE  JOURNAL  of  the  CANNING  and  ALLIED  INDUSTRIES 
Eatablished  1878 


The  Canning  Trade  is  the  only  paper 
published  exclusively  in  the  interest  of 
the  Canned  Food  Packers  of  the  United 
States  and  Canada.  Now  in  its  fifty- 
first  year. 

Entered  at  Postoffice,  Baltimore,  Md., 
as  second-class  mail  matter. 

TERMS  OF  SUBSCRIPTION 
One  Year  -----  $3.00 

Canada  -----  ^4.00 

Foreign  -----  $5.00 

Extra  Copies,  when  on  hand,  each,  .10 
Advertising  Rates  —  According  to 
space  and  location. 
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BY 

THE  TRADE  COMPANY 

ARTHUR  I.  JUDGE 
MANAGER  AND  EDITOR 


107  South  Frederick  Street 
Baltimore,  Md. 


Telephone  Plaza  2698 

BALTIMORE,  JANUARY  7,  1929 


Make  all  Drafts  or  Money  Orders  pay¬ 
able  to  The  Trade  Company. 

Address  all  communications  to  The 
Canning  Trade,  Baltimore,  Md. 

Packers  are  invited  and  requested  to 
use  the  columns  of  The  Canning  Trade 
for  inquiries  and  discussions  among 
themselves  on  all  matters  pertaining  to 
their  business. 

^  Business  communications  from  all  sec¬ 
tions  are  desired,  but  anonymous  letters 
will  be  ignored. 

ARTHUR  I.  JUDGE, 
Editor. 


No.  21 


EDITORIALS 


Lest  we  forget— Not  the  good  resolutions 
which  you  so  recently  made — ^but — that  the  Gov¬ 
ernment  is  just  about  ready  to  send  out  the 
blanks  asking  for  the  stocks  of  canned  tomatoes,  peas, 
corn,  string  beans,  etc.,  on  hand  as  of  January  1,  1929. 
As  you  know,  this  canned  foods  survey  is  to  be  made 
among  the  canners  and  among  the  wholesale  grocers, 
chain  stores,  etc.  It  presents  an  exceptional  opportu¬ 
nity  to  get  the  exact  figures  of  the  stocks  on  hand,  in 
possession  of  the  producers  and  the  wholesale  distrib¬ 
utors,  and  in  that  way  to  give  the  industry  an  opportu¬ 
nity  to  know  just  where  it  is  “at.”  As  an  exainple  as  to 
how  this  will  work,  suppose  the  total  compilation  of  all 
existing  stocks  of  tomatoes,  for  instance,  in  all  hands, 
but  showing  no  person’s  individual  amounts,  showed 
five  million  cases  on  hand  January  1st,  1929.  Then  the 
1929  tomato  pack  during  the  year  amounted  to  15,000,- 
000  cases,  for  example.  When  this  same  kind  of  a  cen¬ 
sus  is  again  taken  on  January  1st,  1930,  and  if  it  shows 
as  on  hand  five  million  cases,  then  we  would  be  able  to 
say,  to  know,  that  the  consumption  of  canned  tomatoes 
is  fifteen  million  cases  per  year.  And  so  with  every 
other  item  of  canned  foods.  It  will  take  the  uncertainty, 
the  guesswork,  out  of  canned  foods  production  and 
make  the  business  a  definite,  pre-determined  matter. 
And  certainly  that  is  worth  obtaining. 

So  when  the  blanks  come  to  you  be  ready  to  fill  them 
out  and  to  return  them  at  once.  If  you  have  not  counted 
up  your  holdings,  do  so  at  once,  so  that  you  will  have 
the  figures  ready  when  asked  for  them.  And  if  you 
have  no  goods  on  hand  report  that  fact.  Don’t  just 
throw  the  blanks  aside  because  you  have  no  goods  to 
report.  If  you  do  you  will  hold  up  the  whole  campaign, 
because  your  report  of  no  stocks  is  just  as  important  as 
the  report  of  the  number  of  cases.  'The  Government 
furnishes  stamped  envelopes,  and  it  costs  you  nothing 
to  comply.  So  please  remember  it  and  act  promptly, 


The  tariff  meeting— Just  one  more  re¬ 
minder.  We  trust  you  are  at  work  with  your  local 
Association  in  appointing  delegates  to  the  meet¬ 
ing  called  by  the  National  Canners  Association  at  the 
Hotel  Stevens,  Chicago,  January  14th,  where  the  ques¬ 
tion  of  proper  tariff  protection  for  all  canned  foods  is  to 
be  considered  and  acted  upon.  “An  ounce  of  preven¬ 
tion  is  worth  a  pound  of  cure,”  and  this  is  prevention  of 
the  highest  kind. 

The  big  CONVENTION — We  are  reminded  that 
we  have  not  said  a  great  deal,  as  yet,  about  the 
big  annual  Convention  in  Chicago  later  this 
month.  That  is  true,  and  mainly  because  we  believe 
everybody  who  is  anybody  in  or  around  this  industry 
will  be  there,  unless  unavoidably  detained.  But  next 
week  we  will  devote  an  entire  issue  to  the  question,  giv¬ 
ing  you  every  detail  that  you  could  wish,  including  the 
program  and  all  its  meetings,  and  an  outline  and  the  de¬ 
tails  of  all  amusement  features,  etc.,  etc.  And  of  par¬ 
ticular  interest  and  importance  will  be  a  pre-glance  at 
what  may  be  shown  you  in  the  way  of  machinery  and 
supplies.  There  will  be  a  big  display  of  machinery  and 
supplies,  as  there  was  last  year,  all  under  the  same  roof 
with  the  Convention  and  its  meetings,  in  the  same 
hotel,  the  Stevens.  So  you  can  take  next  week’s  big 
Program  Issue  and,  noting  the  offerings  through  the 
advertisements  and  otherwise,  make  a  list  of  what  you 
want  to  see  and  investigate,  and  so  be  ready  when  you 
get  to  the  Convention.  And  that  is  a  wise  thing  to  do, 
because  there  is  so  much  to  see  and  so  much  hurry  and 
bustle  at  the  big  Convention  that  you  forget  what  you 
wanted  to  do,  and  find  yourself  back  home  without  hav¬ 
ing  attended  to  it.  That  issue  is  prepared  especially  to 
help  you.  Use  it,  and  we  believe  you  will  appreciate  it. 

There  is  just  one  thing  which  ought  to  be  attended  to 
now,  and  that  is  if  you  are  going  from  this  Tri-State 
section  a  nice  way  to  go  would  be  on  the  Canned  Foods 
Exchange’s  special  train.  It  will  be  a  Convention  Spe¬ 
cial,  everybody  on  it  connected  with  and  going  to  the 
Convention,  and  a  jolly  fine  crowd  it  always  is.  It  costs 
you  no  more  and  you  have  good  company  and  are  taken 
care  of  better  than  if  traveling  alone.  But  you  must 
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make  your  reservations  at  once.  The  train  will  leave 
Baltimore,  over  the  Baltimore  and  Ohio  Railroad,  Cam¬ 
den  Station,  about  5  P.  M.  Saturday,  January  19th,  and 
will  arrive  at  the  Stevens  about  noon  on  Sunday.  Make 
reservations  at  once  with  R.  A.  Sindall,  chairman,  care 
of  A.  K.  Robins  &  Co.,  Lombard  and  Concord  streets, 
Baltimore. 

WHY  EXPERIMENT? — There  would  seem  to  be 
almost  an  epidemic  of  efforts  to  produce  canned 
foods  in  some  other  way  than  the  one,  old  and 
severely  tried  but  always  found  completely  satisfactory 
method — heat,  sufficient  cooking.  As  an  example  we 
quote  one  here: 

Canning  Experiments 

“The  issue  of  ‘Domestic  Commerce’  for  Septem¬ 
ber  17  reported  nitrogen  canning  experiments 
being  conducted  at  Hammonton,  N.  J.  The  process 
involves  the  expulsion  of  air  from  the  containers  in 
which  fruit  and  vegetables  are  to  be  canned,  and 
the  substitution  of  nitrogen.  It  is  claimed  for  the 
nitrogen  process  that  it  will  preserve  foodstuffs  in 
their  natural  condition  and  flavor — ^how  long  is  yet 
to  be  determined.  The  fruit  canned  in  this  man¬ 
ner  for  the  Hammonton  Chamber  of  Commerce 
about  a  month  ago  was  opened  recently  and  was 
said  to  be  perfectly  preserved.  Experiments  will 
be  continued  with  the  opening  of  other  cans,  one, 
two,  three,  four,  flve  and  six  months  hence  to  dis¬ 
cover  whether  fruit  so  canned  will  remain  fresh 
indeflnitely.  Similar  experiments  are  planned  also 
for  other  products.  A  successful  method  for  pre¬ 
serving  canned  foods  over  a  protracted  period 
would  not  only  eliminate  much  of  the  waste  from 
spoilage  by  taking  care  of  temporary  surpluses  of 
perishables,  but  would  overcome  some  consumer 
objections  to  canned  foods.” 

Without  attempting  to  comment  on  this  method  or 
any  of  the  other  many  methods  that  the  industry  has 
witnessed  proposed  recently,  of  what  advantage  are 
any  of  them  over  the  basicly  proper  one — ^proper  pro¬ 
cessing?  We  do  not  like  the  word  “processing,”  and 
wish  the  industry  would  get  away  from  that  expression 
as  regards  canned  foods  and  their  method  of  keeping. 
It  would  be  much  better  to  say  “cooking,”  for  that  is  all 
it  is  after  all.  Every  human  being  loves  cooking,  and 
naturally  associates  cooking  with  food.  But  the  minute 
anyone  tries  to  introduce  some  new-fangled  ideas  into 
that  cooking  the  public  becomes  suspicious.  There  is  a 
greater  degree  of  suspicion  in  the  public’s  mind  about 
“processing”  than  most  canners  would  willingly  admit, 
but  the  truth  is  the  public  does  not  want  its  food  “pro¬ 
cessed,”  much  less  does  it  want  it  “nitrogenized,”  nor 
any  other  “izing”  process.  The  canned  foods  industry 
has  worked  all  these  years  to  educate  the  people  to 
trust  canned  foods,  because  heat,  and  heat  only,  has 
been  employed  to  keep  them  in  their  sealed  containers. 
That  is  a  simple  method,  easily  understood  by  everyone, 
and  yet  the  task  has  been  a  tremendous  one  to  bring  the 
I)eople  to  believe  in  them. 

Now  to  bring  on  other  and  new  methods  will  serve 
only  to  confuse  them  and  to  make  the  task  harder  than 
ever,  because  it  breeds  a  doubt  in  their  minds  as  to 
whether  or  not  the  goods  have  been  preserved  by  one 
process  or  another.  We  are  not  obstructionists  nor  set 
against  any  and  all  advancement,  but  the  best  of  scien¬ 
tists  cannot  possibly  produce  a  better,  a  cheaper  or  a 


more  dependable  method  of  preserving  foods  for  later 
consumption  than  that  devised  by  Appert — simple 
cooking  in  a  closed,  airtight  container.  Nor  one  that 
will  appeal  more  directly  to  the  consuming  public. 

We  voice  our  objections  here  merely  because  these 
facts  are  harmful  to  the  canned  foods  industry.  Let  the 
improvements  be  saught  and  let  investigation  go  on  to 
the  highest  possible  ultimate  on  the  basic  principle  of 
cooking  the  foods  for  human  consumption,  and  these 
would-be  discoverers  will  be  advancing  along  lines  of 
benefit  to  humanity,  with  promise  of  certain  reward 
for  their  efforts,  instead  of  uncertainty. 

THE  %  BASKET  IS  STANDARD 


Recently  we  published  an  item,  received  di¬ 
rectly  from  the  Department  of  Agriculture’s  new 
service,  calling  attention  to  the  new  Container 
Law,  and  advising  shippers,  etc.,  to  get  rid  of  the  va¬ 
rious  size  hampers,  baskets,  etc.,  not  now  legal.  This 
article  mentioned  the  various  kinds  and  styles  of  con¬ 
tainers  permitted  under  the  new  law,  and  much  to  the 
surprise  of  many  in  this  industry  the  well-known, 
really  famous  %  tomato  basket,  used  so  generally  by 
tomato  growers  and  canners,  was  not  included  in  the 
list.  This  made  it  appear  as  if  it  had  not  been  included 
in  the  new  law. 

But  this  is  a  mistake.  The  %  basket  is  included,  and 
it  is,  therefore,  passed  as  o.  k.  We  quote  the  section  of 
the  law  showing  this,  and  it  should  be  added  that  its 
omission  in  the  news  article  is  a  mystery  to  those  ac¬ 
countable  for  its  issuance. 

The  section  of  the  bill.  Public  No.  462,  70th  Con¬ 
gress,  S  2148,  “An  Act  to  fix  standards  for  hampers, 
round  stave  baskets  and  split  baskets  for  fruits  and 
vegetables,”  says: 

Be  it  enacted  by  the  Senate  and  House  of  Representa¬ 
tives  of  the  United  States  of  America  in  Congress  as¬ 
sembled,  That  the  standard  hampers  and  round  stave 
baskets  for  fruits  and  vegetables  shall  be  of  the  fol¬ 
lowing  capacities :  One-eighth  bushel,  one-fourth 
bushel,  one-half  bushel,  FIVE-EIGHTHS  BUSHEL, 
three-fourths  bushel,  one  bushel,  one  and  one-fourth 
bushels,  one  and  one-half  bushels,  and  two  bushels, 
which,  respectively,  shall  be  of  the  cubic  content  set 
forth  in  this  section.  For  the  purposes  of  this  Act  a 
bushel,  standard  dry  measure,  has  a  capacity  of  two 
thousand  one  hundred  and  fifty  and  forty-two  hun¬ 
dredths  cubic  inches.” 

And  further  down  in  more  particular  the  wording  of 
the  law  says : 

(cc)  The  standard  five-eighths-bushel  hamper  or 
round  stave  basket  shall  contain  one  thousand  three 
hundred  and  forty-four  cubic  inches.” 


Convention  Dates 


January  21  to  25,  1929 — National  Canners,  Canning 
Machinery  and  Supplies,  National  Food  Brokers 
Annual  Meeting,  Hotel  Stevens,  Chicago,  Ill. 

February  27-March  2,  1929 — Canners  League  of  Cali¬ 
fornia,  San  Francisco,  Calif. 

March  8-9, 1929 — ^Utah  Canners  Association,  Hotel  Big¬ 
elow,  Ogden,  Utah. 
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of 
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Containing  the  first,  complete  report,  in  all  details, 
of  the  big  Chicago  Convention. 

WILL  BE  DATED 

FEBRUARY  11th.  1929 

SUBSCRIBERS—  ' 

Be  sure  your  name  is  on  our  list,  and  that  you  are  in  good 
standing,  for  there  will  be  no  ‘sample  copies’  of  this  big 
200  page  issue  !  }  And  no  copies  to  delinquents  ! 

ADVERTISERS— 

All  the  industry  knows  that  THE  CANNING  TRADE 
not  only  publishes  the  Erst  report  of  the  Convention, 
weeks  ahead  of  all  others,  but  that  it  publishes  the  best. 
Fully  indexed  for  reference  all  the  year.  Therefore  they 
‘grab’  this  issue  and  they  read  it — because  it  is  the  first 
out,  and  official. 

Let  us  have  your  adv.  copy  and  instructions  at  once, — for 
we  are  going  to  be  busy — on  this  big  job,  and  you  ought 
not  to  be  left  out.  All  the  live  advertisers  will  be  found  in 
this  Convention  Issue  of  The  Canning  Trade. 

Attend  to  this  while  you  have  time. 


Write,  wire  or  call 
at  our  Booth 

FOYER  to  GRAND  BALLROOM 
Hotel  Stevens,  Chicago 
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Tri-State  Packers  Association 

ANNUAL  REPORT 

F.  M.  Shook,  Field  Secretary 


INTRODUCTORY — The  work  of  the  Tri-State  Packers’  Asso¬ 
ciation  for  the  year  just  closing  has  been  carried  on  along  the 
lines  set  out  by  the  eighty  original  signers  to  the  reorganiza¬ 
tion  plan  approved  on  January  14,  1926.  As  the  work  has  ad¬ 
vanced,  the  finances  of  the  Association  have  been  strengthened 
and  we  now  have  a  tidy  sum  in  the  savings  bank.  However,  in¬ 
teresting  the  prosperous  conditions  of  the  Association  may  be, 
the  work  we  are  doing  is  of  much  greater  importance.  It  is  not 
always  an  easy  matter  to  keep  before  you  a  complete  picture  of 
our  work  and  usually  only  the  high  lights  are  noticed.  Recently 
one  of  the  large  canners  of  the  Central  West  said:  “I  have  never 
seen  a  more  constructive  piece  of  work  than  you  boys  down  East 
are  doing.  The  reductions  you  have  secured  in  freight  rates  on 
canned  foods  to  over  2,000  shipping  points  should  of  itself  sell 
membership  to  every  canner  of  the  Tri-States.” 


Field  Secretary 
FRANK  M.  SHOOK 


This  report  is  to  bring  before  you  an  account  of  the  principal 
activities  of  the  Association  during  1928. 

Executive  Committee  Meetings — Monthly  meetings  of  the 
Executive  Committee  have  been  held  as  usual,  and  the  success 
of  the  Association  is  due  in  a  great  degree  to  the  counsel  and 
directing  minds  of  the  members  of  our  Executive  Committee, 
every  one  of  whom  has  shown  a  remarkable  interest  in  the 
Association  and  given  their  time  and  talents  freely. 

Statistics — An  effort  has  been  made  to  lift  the  statistical  re¬ 
ports  from  the  dry,  dull  sphere  and  make  them  a  living  inspira¬ 
tion  and  avenue  of  information.  Proceeding  on  the  theory  that 
the  Canning  Industry  can  better  operate  with  light  than  in 
darkness,  we  have  issued  information  on  the  proposed  and 
actual  acreages  of  corn,  peas,  tomatoes  and  other  canning 
crops,  following  up  from  time  to  time  with  report  of  crop  pros¬ 
pects.  This  later  feature  has  been  made  to  embrace  the  entire 
country  with  the  view  of  placing  before  the  Tri-States  Packers 
twice  or  more  during  the  growing  season  a  summary  of  can¬ 
ning  crop  conditions  in  the  entire  country.  As  the  packing 
season  begins  we  send  out  reports  of  actual  yields  per  acre, 
covering  not  only  the  Tri-States,  but  other  sections  of  the 
country,,  as  their  packing  develops. 


At  the  completion  of  the  canning  season  for  each  principal 
commodity  statistics  of  the  pack  are  issued  as  quickly  as  it  is 
possible  to  compile  the  data.  Later  in  the  year  reports  of  spot 
holdings  are  issued.  This  progrram  gives  our  members  a  com¬ 
plete  picture  of  the  situation  from  the  time  the  canner  decides 
in  his  own  mind  what  acreage  he  proposes  contracting,  until  the 
pack  is  completed  and  disposed  of. 

Weekly  Market  Reports — The  weekly  market  reports  now 
cover  sales  of  corn,  tomatoes  and  peas.  The  report  issued  this 
year  covers  a  total  of  473,681  cases  corn,  317,829  cases  peas  and 
.552,478  cases  tomatoes.  These  being  reports  of  actual  sales 
made  by  our  members  and  being  available  promptly  after  sales 
are  made,  are  of  great  value  and  are  making  a  splendid  sup¬ 
plement  to  to  the  market  reports  carried  in  our  trade  papers. 

Federal  Warehousing  of  Canned  Foods — This  Association  was 
active  in  the  idea  of  extending  the  Federal  Warehouse  Act  to 
canned  foods.  The  splendid  results  accruing  to  many  canners 
through  this  medium  have  emphasized  its  wi^om.  The  Fed¬ 
eral  Warehouse  Act  provides  for  the  statement  of  the  grades  of 
products  stored  under  the  law,  and  this  feature,  which  has 
forced  definitions  and  standards  of  canned  foods  stored  there¬ 
in,  has  been  of  inestimable  benefit  to  the  Canning  Industry.  The 
increased  number  of  buildings  being  diverted  to  Federal  ware¬ 
housing  of  canned  foods  is  the  best  indication  of  the  feasibility 
of  this  plan  of  warehousing. 

Standards  and  Grades — Under  the  Federal  Warehouse  Act  the 
Secretary  of  Agriculture  was  given  the  authority  to  promul¬ 
gate  and  establish  grades  on  such  products  as  may  from  time 
to  time  be  accepted  for  warehousing  under  the  act.  He  may 
use  commercial  grades  if  already  established,  but  in  the  case 
cf  canned  foods  it  became  necessary  to  establish  definitions  and 
grades.  In  doing  this  work  the  Department  of  Agriculture  has 
conferred  with  the  Industry,  and  this  Association,  as  well  as 
its  members  personally,  have  been  called  into  conferences  nu¬ 
merous  times  during  the  year  in  the  work  on  grades  of  canned 
corn,  tomatoes,  peas,  string  beans  and  lima  beans.  The  score 
sheet  method  of  determining  grades  which  this  Association  has 
so  earnestly  and  successfully  advocated  is  used  by  the  depart¬ 
ment  and  its  continued  use  has  demonstrated  this  method  of 
grading  to  be  practical  and  accurate. 

Cannery  Waste — This  is  an  ever-present  problem,  and  while 
individual  packers  find  the  matter  one  of  more  or  less  magni¬ 
tude,  depending  upon  the  location  of  their  plant,  there  are  gen¬ 
eral  problems  which  require  the  work  of  specialists.  This  work 
is  being  carried  forward,  unfortunately,  on  more  or  less  inde¬ 
pendent  lines  in  different  sections  of  the  country.  Undoubt¬ 
edly  this  will  delay  the  solution  of  the  problem,  but  it  will  in  no 
wise  affect  the  result. 

Hearing  on  Tomato  Tariff — Our  petition  for  an  increase  of  the 
duty  on  imports  on  canned  tomatoes  was  filed  with  the  U.  S. 
Tariff  Commission  on  May  24,  1926.  In  this  petition  we  were 
joined  by  the  following  Associations,  whose  date  of  filing  the 
petions  is  shown: 


Name  of  Applicant  Date 

Indiana  Canners’  Association 
Pennsylvania  Canners’  Association 
Association  of  New  York  State  Canners,  Inc. 
Ohio  Canners’  Association 
Utah  Canners’  Association 
Canners’  Association  of  Virginia 
National  Canners  Association 
Baltimore  Canned  Foods  Exchange 
American  Farm  Bureau  Federation 


of  Application 
May  27, 1926 
May  28, 1926 
June  1, 1926 
June  7, 1926 
June  14, 1926 
June  17, 1926 
June  26, 1926 
July  15,1926 
Aug.  12,1926 


After  a  thorough  investigation  covering  the  cost  of  growing 
and  canning  tomatoes  and  the  invoice  prices  of  import^  toma¬ 
toes,  the  U.  S.  Tariff  Commission  issued  a  report  of  its  findings 
on  July  27,  1928,  in  a  pamphlet  of  118  pages  and  set  the  public 
hearing  for  September  15,  1928.  At  this  hearing  the  Associa¬ 
tion  was  represented  by  its  President,  W.  Earle  Withgott,  the 
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HERCULES  Sanitary  FIcxibIcStecI Convey^ 


Used  by  Canners  for  every  pur¬ 
pose:  on  sorting  tables,  scalders, 
washers,  exhausters,  etc. 


Made  of  best  galvanized  ribbon  steel. 

Standard  widths  -  12,  18,  24,  30  inches  -  carried  in  stock.  Other  widths,  made  to 
order.  One  inch  mesh  -  also  half  inch  mesh.  Strong,  durable,  labor  saving  and 
efficent.  Runs  smoothly,  lies  flat  and  does  not  climb  the  pulleys.  One  hundred 
percent  sanitary. 

Made  up  in  one  hundred  foot  rolls,  or  less.  Can  be  easily  tsJeen  apart  and  made 
into  any  length  conveyor.  Elxtra  cross  wires  supplied  with  each  roll.  We  know 
it  gives  satisfaction  -  our  customers  tell  us  so.  Your  dealer  has  it. 

Manufactured  by  /  V 

La  Porte  Mat  &  Manufacturing  Company  write  rw"' 

La  Porte,  Indiana 


BRANCH:  DETROIT.  MICHIGAN 
WHOLESALE  CATALOGUE  ON  REQUEST 


BETTER  SEEDS 

FOR  BETTER  PACKS 

We  Are  Leading  Growers  of 

CANNERS’  SEEDS 

CATERING  TO  THE  BEST  IN  THE  INDUSTRY 

PEAS,  BEANS,  SWEET  CORN 
TOMATO,  PUMPKIN,  SQUASH 
CUCUMBER,  CABBAGE,  SPINACH 
PERFECTED  DETROIT  BEET 

For  Prompt  Shipment  or  Future  Contract 

SEE  OUR  EXHIBIT  AT  CHICAGO  CONVENTION 

JEROME  B.  RICE  SEED  CO. 

Cambridge,  N.  Y. 
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chairman  of  the  Tariff  Committee;  J.  Richard  Phillips.  Jr., 
Harry  L.  Cannon.  F .  A,  Torsch,  Ralph  O.  Dulany,  and  several 
other  members  of  the  executive  committee,  the  Field  Secretary 
and  other  members. 

The  Canning  Industry  was  represented  by  Judge  J.  Harry 
Covin^on,  counsel  for  the  National  Canners  Association,  copies 
of  \^ose  brief  in  the  case  have  already  been  mailed  to  our 
membe^.  In  view  of  the  fact  that  the  figures  submitted  by  us 
to  the  Tariff  Commission  show  a  need  of  an  ad  valorem  duty  of 
practically  50  per  cent  to  equalize  the  difference  in  the  cost  of 
growing  and  canning  tomatoes  in  this  country  and  in  Italy,  it 
IS  felt  the  Commission  will  act  favorably  on  our  petition. 

Tomato  Seed— Experimental  test  plots  of  the  leading  vari¬ 
eties  of  canning  house  tomatoes  carried  on  during  the  past 
three  years  by  College  Park  in  the  principal  tomato  growing 
counties  of  Maryland,  have  demonstrated  the  Marglobe,  Tri- 
State  Radebaugh  and  Indiana  Greater  Baltimore  to  be  the  three 
leaders,  both  in  production  and  canning  qualities. 

The  results  of  these  experiments  have  been  confirmed  in  a 
practical  way  by  our  members  in  each  of  the  three  States.  These 
three  varieties  have  characteristics  making  them  desirable  for 
all  sections.  The  Marglobe,  on  account  of  its  wilt  resistance,  is 
especially  fitted  for  the  many  sections  of  the  Tri-States  affected 
wth  this  disease.  The  Tri-State  Radebaugh  and  Indiana 
Greater  Baltimore,  while  not  having  wilt  resistance,  have  other 
qualifications  making  them  especially  desirable  in  sections  where 
wilt  IS  not  prevalent. 

Consequently  the  Association  this  year  has  added  Indiana 
Greater  Baltimore  to  the  other  two  varieties  and  our  program 
n^ow  consi^s  of  growing  and  producing  seed  of  the  Marglobe, 
Tri-State  Radebaugh  and  Indiana  Greater  Baltimore,  under  the 
dirwt  supervision  of  Mr.  L.  M.  Goodwin,  Canning  Crop  Spe¬ 
cialist  of  the  University  of  Maryland. 

Certifi^tion  of  Tomato  Seed — Old  canners  have  seen  many 
new  varieties  of  tomatoes  come  and  go.  By  careful  selection 
and  breeding  many  new  varieties  have  been  brought  out,  and 
then  after  being  produced  on  a  commercial  scale  and  seed  being 
saved  either  by  persons  ignorant  of  the  true  characteristics  of 
the  variety,  or  perhaps  not  fully  appreciating  the  importance 
of  keeping  the  variety  true  to  type,  it  has  really  deteriorated  to 
such  an  extent  that  finally  it  has  become  lost  in  the  maze  of 
common  varieties  of  canning  house  tomatoes. 

realizing  that  much  of  the  so- 
called  Marglobe  tomato  seed  that  appears  on  the  market  is  not 
true  Marglobe,  our  Agricultural  Committee  very  wisely  recom¬ 
mended  that  the  Marglobe  seed  which  we  are  producing  be 
placed  under  the  supervision  of  the  Maryland  Seed  Certification 
Board.  A  start  was  made  this  year,  and  while  the  amount  of 
seed  produced  was  much  less  than  anticipated,  we  are  proud  to 
say  It  has  received  the  approval  of  the  Maryland  Seed  Certifica- 
tion  Board  and  will  carry  the  certificate  accordingly.  We  plan 
to  continue  availing  ourselves  of  the  services  of  the  Maryland 
Seed  Certification  Board  hereafter  in  the  production  of  true 
Marglobe  seed. 

Government  Purchase  of  Canned  Foods— Our  Government 
purchases  each  year  thousands  of  cases  of  canned  foods,  and 
of  our  members  have  not  made  themselves  familiar 
vsnth  this  method  of  disposing  of  part  of  their  packs,  a  great 
many  have  found  this  a  desirable  avenue  in  disposing  of  large 
quantities.  The  Association  is  on  the  mailing  list  and  receives 
notices  from  all  branches  of  the  Government  desiring  bids  on 
cann^  foods  and  calls  its  members’  attention  to  these  oppor¬ 
tunities  promptly  as  they  are  issued  from  time  to  time. 

Freight  Rates  and  Other  TraflSc  Matters — Matters  pertaining 
to  freights  are  of  such  technical  character  that  a  specialist  is 
needed  to  ^ve  any  industry  worth-while  service  in  these  lines. 
The  Canning  Industry  has  been  very  fortunate  in  having 
through  the  Association  the  services  of  Mr.  W.  T.  Gardner 
whose  report  at  each  of  our  conventions  has  the  past  three 
years  demonstrated  the  need  of  active  work  in  this  line  He 
has  pointed  out  the  many  reductions  in  freight  rates  on  canned 
foods  from  this  territory,  and  we  have  the  defensive  work  in 
this  line,  which  is  just  as  important.  As,  for  instance,  it  was 
proposed  by  the  Southern  Freight  Association  that  a  revision 
of  freight  rates  on  canned  foods  originating  in  the  Northern 
sections  of  our  country  be  made.  A  careful  analysis  of  their 
proposal  showed  that  the  Tri-State  territory  would  be  put  on 
a  great  inequality  of  freight  rates  with  all  Western  States.  At 
the  hearing  in  New  York  City  in  April  the  Association  was 
represented  by  Mr.  W.  T.  Gardner,  Mr.  Burton  Proctor,  of 
Mount  Airy  Canning  Company,  and  the  Field  Secretary. 

Hearing  on  Proposal  to  Eliminate  %  Baskets— A  bill  was  in¬ 
troduced  m  Congress  during  the  last  session  to  standardize  bas- 
kets  and  hampers.  .  Several  sizes  of  baskets  were  to  be  elimi¬ 
nated,  among  them  the  popular  %  baskets  used  so  extensively 


Association  entered  its  protest 
and  several  of  its  representatives  appeared  at  the  hearing  be- 
fore  the  Committee  on  Coinage,  Weights  and  Measures,  and  we 
baskeS*^^  report  that  the  bill  as  enacted  legalizes  the  % 

Canners  Short  Course — In  co-operation  with  College  Park  the 
Association  launched  a  short  course  for  canners  and  canners’ 
held  February  9  and  10,  1928,  at  College 
attendance  and  the  interest  shown  was  beyond  oSr 
expectations,  and  m^y  requests  for  continuation  of  this  feature 
have  been  made.  Plans  are  already  in  the  making  fo?  the 
ffether  the  coming  February  and  notice  oAame,  to- 

copies  of  program  and  invitations  to  attend,  will 
reach  our  canners  in  due  time. 

Storage  in  Transit — The  privilege  of  storing  goods  in  transit 

utl  ^hf  b  ^  canners  who  make 

use  ot  It.  The  Association  has  been  active  in  extending  the 

embraced  in  this  privilege  and  has  succeeded  in  se¬ 
curing  a  continuance  from  year  to  year  of  this  privilege. 

Spring  Meeting  was  held  in  Hotel  Ren¬ 
nert,  Baltimore,  on  April  12  and  13.  The  meeting  was  well  at- 
tended  and  unusual  interest  was  shown  in  the  sampling  of  the 

of  th?cou^tr^^^^^^^^^  procured  from  all  sections 

T  J*  C-.  Gaylord,  Horticulturist  of  Purdue  Universitv 

described  in  a  most  interesting  manner  the  results  in 
Indiana  of  buying  raw  tomatoes  on  the  U.  S.  Grades  basis 
Hon.  Llo^  S.  Tcnny,  Chief  of  the  Bureau  of  Agricultural  Eco- 
nomics,  the  Department  of  Agriculture,  delivered  one  of  the 
most  interesting  addresses  ever  made  to  our  Association  He 
outlined  the  work  of  his  department,  whose  aim  is  the  purpose 

‘'“'S'  “hsolutely 

for  tep  warehousing.  Round  table  discussions 

for  three  hours  completed  one  of  our  most  successful  meetings. 

Called  Meetings— During  the  year  there  have  been  an  unusual 
number  ®f  called  meetings,  and  this  has  been  found  to  i  a 
splendid  pkn,  as  it  gives  an  opportunity  of  calling  together 
canners  interested  in  a  particular  subject  when  consideration 
ot  the  matter  is  most  important. 

Foll®wing  the  National  Convention  held  the  last  week  in 

^  ®^  ®®^”  pea  packers  of  the  Tri- 

States  was  held  at  the  Rennert  Hotel  on  February  8  Two 
hours  in  the  morning  were  devoted  to  conferences  with  coTn 

SacS  in  P« 

On  Friday,  March  9,  the  Shoe  Peg  corn  packers  held  a  meet- 

drefts  S^the’^SSnd^^H  ^  ®  ^®  consider  tentative 

drafts  of  the  standards  and  score  sheets  for  grading  of  Shoe 

‘^fbp  ■  meeting  a  committee  was  selected  to  work 

with  department  of  Agriculture  and  two  other  meetings 
were  held  weth  the  committee  during  the  year.  ^ 

This  was  followed  on  March  12  with  a  meeting  of  the  Tri- 
State  pea  packers  at  the  Du  Pont  Hotel,  Wilmington 

numerous  county  meetings  were  held,  at  which 
mataers  of  general  importance  to  the  canners  were  considered 
with  special  attention  being  given  to  Federal  warehousing, 
lower  freight  rates  on  canned  foods  and  the  Ten-Ton  Tomato 

^^®  .sweet  potato  packers  in  the  territory 
covered  by  the  Delmarvia  Association  were  held  in  Salisbur^ 
Many  attending  were  from  the  Eastern  Shore  of  Virginia  and 
tiiin  ta  them  ®PP®’^""'*5^  ®^  outlining  the  work  of  the  Associa- 

Three  meetings  of  the  lima  bean  packers  were  held,  at  each 
of  which  Mr.  Yohe  or  Mr.  Williams,  of  the  Department  i  lg- 
riculture,  were  present  t®  discuss  standards  and  score  sheets  for 
the  grading  of  lima  beans.  These  conferences  resulted  in  a 
lot  of  constructive  work. 

packers  is 

scheduled  for  Wednesday  morning,  December  19,  at  the  con¬ 
vention.  ’ 

Pric^  on  Raw  Stock— A  survey  of  the  method  of  buying 
green  lima  beans  from  growers  in  different  sections  of  the  Tri- 
btates  was  made  and  reported  to  the  lima  bean  packers  on  Feb¬ 
ruary  6.  This  report  showed  a  wide  range  in  method  of  buy¬ 
ing  and  prices  paid  for  raw  stock  in  1927.  ^ 

Grading  Canned  Foods  by  Score  Sheet  Methods— Score  sheets 
have  proved  very  satisfactory  in  our  test  trials  held  during  the 

however,  it  was  not  practical  on 
account  of  lack  of  time  to  do  the  grading  in  a  commercial  way. 
In  order  to  give  the  score  sheets  a  commercial  trial  arrange¬ 
ments  were  made  with  Strasburger  &  Seigel,  consulting  chem- 
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“EVERY  EAR 


FIELD  SELECTED” 


From  the  stalk  during  the  growing  season 


1928  Model  Viner 


MAXIMUM  CAPACITY 
AT  ALL  BEATER  SPEEDS 


CONSTANT  speed  drive  to  REEL  thru 
roller  chain  and  live  travellers  mounted 

on  TIMKEN  BEARING  SHAFTS. 


VARIABLE  speed  drive  to  BEAl’ER 
CYLINDER  ONLY 


Patented  March  IS,  192 A 

(REEVES  Transiiiissiiiii) 


CHISHOLM-RYDER  COMPANY,  Inc. 

NIAGARA  FALLS,  N.  Y. 

MANUFACTURERS  OF 

Grmmn  Bean  Gradere  Can  Markers  Green  Pea  Viners 

Green  Bean  Cleaners  Lift  Tracks  Green  Pea  Feeders 

Green  Bean  Cutters  Conveyors  Green  Bean  Snippers 

SPECIAL  MACHINERY  BUILT  TO  ORDER. 

SPECIAL  AGENTS 
JAMES  Q.  LEAVITT  CO. 

Ogdea,  Utah 


No  finer  sweet  corn  has  ever  been  produced  than  comes  from  Central 
Indiana,  a  section  largely  sugar  tree  soil  underlaid  with  limestone  and 
justly  famous  for  its  excellent  quality. — BLOOD  TELLS, 

ROGERS  BROS.  SEED  CO. 

SWEET  CORN  BREEDERS  end  GROWERS  PEAS-BEANS 

. .  CHICAGO,  ILL. 


NARROW  GRAIN  EVERGREEN  SEED  STOCK 


A.  K.  ROBINS  A  COMPANY,  INC. 
Baltimore,  Md. 


BROWN  BOGGS  FOUNDRY  A  MCH.  CO.,  Ltd. 
Hamilton,  Ontario 
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from  eight  to  ten  J^kSfafong^the  followiliglines?" 

or^mJrk* hi??ack®tW  co-operating  in  the  work  should  so  code 
I  marK  nis  pack  that  the  samples  submitted  for  e-radinc^  will 
be  representative  ot  the  respective  biocSTgSds®  ® 

thai  «ve‘canTSt  »h“S'lfV"  “■>*“'  »*  "“t 

if  ^t'i^desiT^*.  ^  ■'old  a  re-examination  of  samples 

caJds'^Ss^wili^nr^^®  used  for  grading  should  be  such 

cards  as  will  or  ^ve  been  adopted  by  the  Tri-State  Packers’ 
Associati^,  keeping  at  all  times  in  the  closest  nossible  har¬ 
mony  with  the  methods  outlined  or  adopted  by  the  U  S  De" 
partment  of  Ajrienlture  and  the  NationarCanTers  AesicL“m 

work  as^  a^rradlrr^^ri^c?™']^®®.^  be  appointed  to 

with  the  grading  ifbJ^a^to?^^”^^’'*^®  Committee  in  conjunction 

This  worked  out  admirably  on  peas  and  it  was  the  idea  to 

S”th^s^^ti^  Lmr  tomatoes,  but  owing  to  the  short  pack 
ci  tnese  two  items  most  canners  found  themselves  with  no  snr 

S  p^i^raK'n-S  rah»h?r|  £ 

of  |lo/or£^ai\elV 

niS^St'ta&r.?s;°ec'SiS^^ 

SjlfnnttsiP  iea-e^ 
work  in 

Will  assist  in  devising  effective  and  practical  means  of  dustine 
and  spraying  both  in  large  and  small  areas.  ^ 

Damage  to  Crops  by  Storms — Usually  reports  of  storm  dnm 
exaggerated,  and  immediately  after  the  ter¬ 
rific  storm  of  August  11  of  this  year  careful  survevs  of  daml  Jl 
were  made  and  a  report  sent  to  the  Industry  on  Au^gust  14  afd 
followed  up  on  the  17th  with  a  more  completrrfpolt  in  whi^h 
Thalf^f^®  tomatoes,  corn  and  lima  beans  was  esSiTated^ 

1^  the  ?eS  ’  ^  ^  indicated 

towus  and  cities.  Fortunately,  data\re“a4il" 
of  Association  has  been  keeping  the  Industry  advised 

shipments  of  these  products,  the  acreage  planted  for  the 

ketini  TlSd?,il!f®d1”^Vv!"^  that  will  be  available  for  future  mar¬ 
keting.  Undoubtedly  this  new  type  of  competition  must  be  taken 

th^TssSSn”*!,™ 

By-Laws  imperative.  Under  the  Siidancl  of  ^^£.1 
mittee  and  with  the  advice  of  our  foinsd  a  draff  of  p  ‘'T' 

S‘  h"  By-Lawa  has  heap  p“rep\3“i„“d  be  presSd 

to  the  members  at  the  Annual  Meeting  for  consideration  TtS 

f.\  ’■  ’‘•2*-  indaalvc,  on  Canned  fS:  ’ 

XT 11  January  15,  1928,  from  Pennsvlvania  R  R 

(B)  Effective  December  20,  1927,  from  Del-Mar- Vn  Pot,?», 
su  a  to  destinations  in  C.  F.  A.  territory,  groups  60- A  to  60-g1 
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690  consuming  points  of  dostlnatiom  ‘  Virgmia;  total, 

cifhf  Coast  port?  te>m  ItT  a1Id'‘as  '‘"®a  advanced  rates  to  Pa- 

carload  lots  Sr  &e?ary  Mr  F  P®"  .100  pounds 

this  service,  which  .notified  you  of 

cents  per  100  pounds^or  $36  to^$40  pe”r  1®  ®ave  10 

&  A^Ld  adjustment  made  by  B.,  C. 

savfng“„T6  cYnts'^^p^r'^llirplX  ?ar“^ 

(F)  Effective  February  9  and  25  1928  fmm  p  u  -d  r»  i 

$50.40  percar-  B  C  &  P®®"**®’  ?25  to 

sula  toSgrvSlev'R"^^  from  Del-Mar-Va  Penin- 

27  ffmtc  K-  points,  reduced  from  28%  cents  to 

to  otha^QfLfm  ®®”1®  P?^  100  pounds,  or  $5.40  per  car 

A/>T>a  XT  ^  this  same  railroad,  Catasaugua  Pa  to  Half 

approximate  reductions  25  per  cfnt.  ’  ’ 

sula"lo  ^SrpST'e  Vb  *1  M-Mar-Va  Penin- 

to_97  cents,  net  Xng“il"ie'nt 

30-% ‘cenis  to  from 

$1.80  per  car.  ’  ^  ®®"^  P®"”  1^0  Pounds,  or 

to  FiiSn‘i''V'vf  (B'i®ni  '■■T  Df>;M®t-Vn  Peninsula 
35  «nts,  net‘sa^„g'^Sf  S  c1n°ta>XirpoS,  frlll^rpS 

a?d  SU?eil“‘E?SrnnJ3'>inS^J 

Group  »A’’ poTnt,®Jn^^’  P®l-Mar-Va  Peninsula  to 

from  27%  cents  to  27^fVff5®^®"5 

«iVvl  A  ®®®^®  ,,  cents,  and  water  lines  29%  cents  to  29 
^  P®"  100  pounds,  or  $1  80  per  car. 

Sbt  S®^>20‘ 1928,  to  Fredericksburg,  Va.  (B  &  V 

R  ^R  ^  1028,  from  B.,  C.  &  A.,  B.  &  E 

Ilhe'lvX^X  Tc  ol 

Jnnciio'n,  N  1;,  to'f XiSrtS? W ®d‘“‘'3 

orTl  80^Vcar^s^^-f'“*’’j'®V®°””®  ®®”‘  P®®  160  pounds, 

.  ’  Similar  reductions  from  water  lines. 

fwi^'  Carriers  propoMd  to  revise  rates  on  Canned  Foods  be- 

*''^^®TiT^*l®^^®«  official  territory,  by  placing  the  Peninsula 

Xwra%r„nTana«!;d!tr “  ■>-- 

This  was  protested  to  both  committees  and  followed  un  hv 
wbVvb'^^fV'”*^**®®’  ®  hearing  held  at  New  York,  April  24  at 

which  time  we  appeared  and  submitted  data  and  other  testi- 
^irfb  show  even  the  present  rates  are  unreasonably  high  and 
'■®  iu’  ^"dostry  was  in  no  condition  to  stLd  an  hi- 
cre^e,  if  anything,  rates  should  be  revised  downward. 

(P)  April  5,  1928,  less  carload  rates  from  the  Pen¬ 

insula  to  Philadelphia,  Pa.  (Reading  Co.),  reduced  from  30 
cents  to  25  cents,  net  saving  of  5  cents  per  100  pounds. 
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OUT  OF  THE 
FIRES  OF  SERVICE 

S2s^ 

It  remained  for  1928  to  produce 
the  comparative  performance  and 
cost  figures  resulting  from  general 
operations  of  from  one  to  three 
seasons  with  all  husking  methods 
in  common  use,  and  in  the  various 
Canning  sections. 

This  valuable  information  has  been 
furnished  by  men  of  the  highest 
integrity,  and  whose  Companies 
stand  in  the  very  foreground 
among  Corn  Packers. 

Out  of  the  Fires  of  Service  has 
streamed  the  Simple  Truth  -  fully 
sustaining  every  claim  offically 
made  for  TUC  Husker. 
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(Q)  Effective  April  7,  1928.  These  were  added  to  take  the 
commodity  rates  same  as  canned  foods: 

Vegetables  with  soup  ingredients. 

Catsup 

Paste  (tomato). 

Puree  (tomato). 

Sauce  (Chutney,  Chili,  Oyster,  Cocktail  and  Table). 

Jams. 

The  same  items  named  added  from  Peninsula  to  D.  &  H.  sta¬ 
tions. 

(R)  Effective  June  3,  1928,  from  Peninsula  to  Malone,  N.Y., 
carloads  reduced  from  41%  cents,  44%  cents  to  39%  cents,  sav¬ 
ing  of  2  cents  and  5  cents  per  100  pounds,  or  $7.20  to  $18  per 
car ;  similar  reductions  obtained  from  water  line  points. 

(S)  Effective  August  10,  1928,  from  P.  R.  R.,  Norfolk  Divi¬ 
sion,  to  Virginian  Ry.  (Merrimac  to  Mullens,  W.  Va.),  reduced 
from  60%  cents  to  59%  cents,  net  reduction  1  cent  per  100 
pounds,  or  $3.60  per  car. 

(T)  Effective  September  28,  1928,  from  Peninsula  points  to 
Pittsburgh,  Pa.  (B.  &  O.),  reduced  from  40%  cents  to  36  cents, 
net  reductions  5%  cents  per  100  pounds,  or  $19.80  per  car. 

(U)  Effective  October  29,  1928^  from  points  on  M.  &  D.  C. 
to  southern  points  via  Baltimore,  Md.,  or  Philadelphia,  Pa.,  in 
connection  with  M.  &  M.  T.  Co.,  average  reduction  15  cents  per 
100  pounds,  or  $54  per  car. 

(V)  Effective  November  18,  1928,  from  Peninsula  points  to 
Group  B  points  on  Long  Island  and  South  Brooklyn  Ry.,  re¬ 
duced  %  cent  per  100  pounds,  or  $1.80  per  car. 

(W)  Effective  November  4,  1928,  from  Peninsula  points  to 
Georgetown,  D.  C.  (B.  &  O.),  net  reduction  7  cents  per  100 
pounds,  or  $25.20  per  car. 

THE  SARDINE  TRADE  IN  1927  AND  1928 


James  R.  Scully,  Foodstuffs  Division, 
U.  S.  Department  of  Commerce. 


INTERNATIONAL  trade  in  canned  sardines  from 
principal  producing  countries  during  1927  is  esti¬ 
mated  at  approximately  255,000,000  pounds,  or  an 
increase  of  13,000,000  pounds  over  the  1926  trade, 
which  amounted  to  242,000,000  pounds.  This  trade 
was  shared  by  the  United  States,  Norway,  Portugal, 
Spain,  France,  Japan  and  Italy  in  the  order  of  their 
relative  importance  as  exporters  of  sardines.  The  1927 
world  trade  figure  for  Portugal  was  estimated,  since 
final  returns  for  that  country  are  available  for  only 
the  first  six  months  of  1927.  Preliminary  reports  from 
Portugal  have  been  sufficiently  encouraging,  however, 
to  warrant  an  estimate  of  exports  of  sardines  from 
that  source  for  1927  equal  to  those  for  1926. 

EXPORTS  OF  CANNED  SARDINES  FROM  PRINCIPAL 
PRODUCING  COUNTRIES 


1926  Pounds  1927 

Unted  States  .  71,285,456  79,439,503 

Norway  .  68,396,365  70,880,665 

Portugal  (1) .  62,802,460  68,800,000 

Spain  . 15,822,414  18,156,204 

France  .  11,416,419  10,581,860 

Japan  (2) .  2,700,000  5,400,000 

Italy  (3) .  3,661,179  2,059,317 


Total . 242,083,283  255,317,439 


(1)  Exports  from  Portugal  for  1927  estimated.  Final  figures 
for  first  six  months  amount  to  25,372,569  pounds. 

(2)  Includes  tinned  or  bottled  fish  other  than  salmon,  crabs, 
abalone  and  awabi. 

(3)  Includes  some  canned  anchovies. 

The  close  of  the  sardine  canning  season-  in  the 
United  States,  now  rapidly  approaching,  has  brought 
forth  many  inquiries  for  information  as  to  the  results 
obtained  in  foreign  countries  whose  packs  of  this  va¬ 
riety  of  fish  enter  into  competition  with  the  domestic 
pack  in  world  tradq.  It  has  been  generally  known  for 
the  past  few  months  that  the  sardine  runs  in  European 


waters  have  continued  unsatisfactory  throughout  the 
greater  part  of  the  present  season.  The  following  is  a 
brief  summary  of  conditions  in  the  sardine  canning 
industry  in  the  principal  producing  countries: 

Short  Catches  Plus  High  Transportation  Cost  Ad¬ 
versely  Affect  Norwegian  Sardine  Production — ^In  Nor¬ 
way,  the  principal  competitor  of  the  United  States  in 
the  sardine  markets  of  the  world,  and  also  this  coun¬ 
try’s  chief  source  of  supply  for  imported  sardines 
packed  in  oil,  results  of  the  present  season,  which  are 
practically  completed,  have  been  far  from  satisfac¬ 
tory.  Of  the  two  principal  kinds  of  fish  in  that  coun¬ 
try  for  sardine  canning  purposes,  the  bristling,  or  bet¬ 
ter  grade,  was  delivered  to  the  canners  in  very  small 
quantities.  The  supply  of  small  herring  or  “mussa” 
available  for  the  canneries  through  September  was 
larger  than  last  year,  but  smaller  than  an  average 
year’s  supply.  A  small  pack  of  mussa  sardines  was 
averted  in  1927  by  the  fact  that  during  the  final  quar¬ 
ter  of  the  year  deliveries  at  the  canneries  were  250  per 
cent  greater  than  for  the  first  part  of  the  season.  Be¬ 
cause  of  the  low  temperatures  of  the  waters  inhabited 
by  the  fish,  however,  a  repetition  of  last  year’s  unu¬ 
sually  large  run  of  mussa  during  the  final  quarter  is 
not  expected,  and  the  same  is  reported  to  be  true  con¬ 
cerning  bristling. 

In  the  Stavenger  district,  the  center  of  the  sardine 
canning  industry  in  Norway,  deliveries  of  bristling 
through  September  were  sufficient  to  produce  a  pack 
of  only  83,000  cases,  or  approximately  one-fifth  of  the 
district  bristling  pack  for  the  same  period  of  1927.  As 
a  result  of  the  small  run  fishermen  in  that  district  were 
receiving  toward  the  end  of  September  9  cents  a  quart 
for  their  bristling  compared  with  prices  of  4  to  8  cents 
at  a  corresponding  time  last  year.  Deliveries  of  small 
herring  through  September  were  sufficient  to  produce 
approximately  88,000  cases  of  the  mussa  sardines. 
Prices  paid  fishermen  for  mussa  this  year  have  not 
varied  greatly  from  last  year’s  level,  quotations  per 
quart  averaged  2  to  4  cents  and  3  cents,  respectively. 

Similar  information  concerning  the  sardine  indus¬ 
try  in  and  around  Bergen  emanates  from  the  canners 
in  that  city.  Catches  of  bristling  or  sprats  have  been 
unusually  small  and  deliveries  have  been  insufficient 
to  keep  the  canneries  operating  anywhere  near  full  ca¬ 
pacity.  As  a  result  the  packers  are  not  refraining 
from  contracting  for  futures,  but  are  having  difficulty 
in  filling  present  orders.  Prices  are  very  firm,  due  not 
only  to  the  short  pack,  but  also  to  the  increased  costs 
of  production  resulting  from  irregular  operation  of  the 
canneries  and  to  the  high  transportation  costs  encoun¬ 
tered  in  hauling  supplies  of  the  raw  material  from  the 
northern  and  eastern  fishing  grounds  to  the  west  of 
Norway,  where  most  of  the  canneries  are  located. 
Quotations  in  Stavenger  for  the  best  grade  of  bristling 
sardines  have  advanced  from  around  $8.10  per  case  of 
100  Dingley  quarters  in  June  to  approximately  $10.80 
at  the  end  of  September.  The  June  price  for  mussa 
sardines  was  $5.40  per  100  Dingley  quarters,  while 
September  closing  prices  averaged  $6.20. 

United  States  imports  of  sardines  from  Norway 
during  the  first  eight  months  of  the  present  year  show 
a  large  increase  over  imports  for  the  same  period  of 
1927.  This  condition  is  due,  it  is  believed,  principally 
to  the  reaction  of  American  importers  to  the  heavy 
bidding  earlier  in  the  season  by  British  and  Conti¬ 
nental  buyers  upon  first  learning  of  the  reported  short 
catches  in  Norway  and  Portugal,  and  further  to  the 
fact  that  the  carry-over  of  the  1927  pack  was  large  at 
the  beginning  of  the  year.  This  carry-over  was  very 
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Ideal  Viner  FEEDERS  with  Distributor 


The  Only  Feeder  That 

SAVES  PEAS, 

IMPROVES  THE  QUALITY. 
DECREASES  BREAKAGE, 
INCREASES  CAPACITY 

The  reason  for  this  lies  in  the  fact  that 
IDEAL  VINER  FEEDERS  WITH 
DISTRIBUTOR  thoroughly  separate 
the  vines,  and  separation  is  essential  in 
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small,  however,  by  the  time  the  bristling  season 
opened  in  May. 

Portuguese  Sardine  Industries  Experience  Poor  Year. 
During  1927  Portugal  ranked  second  only  to  Norway 
as  a  source  of  supply  for  sardines  imported  into  the 
United  States.  Portugal  furnished  16  per  cent  of  the 
imports  as  against  75  per  cent  from  Norway.  Although 
total  imports  of  sardines  into  the  United  States  for  the 
first  nine  months  of  the  present  year  have  shown  an 
increase  over  last  year’s  figures  for  the  corresponding 
period,  Portugal  did  not  share  in  this  increase.  Condi¬ 
tions  in  the  industry  in  that  country  have  been  none 
too  good ;  consequently  it  is  believed  that  most  of  the 
added  imports  must  be  accredited  to  large  shipments 
from  Norway  received  early  in  the  year  when  the  car¬ 
ry-over  of  last  year’s  pack  was  known  to  be  large.  An 
additional  reason  for  this  deduction  is  the  fact  that  the 
carry-over  in  Portugal,  even  at  the  beginning  of  the 
present  season,  was  not  large,  since  sardine  catches  in 
adjacent  waters  were  poor  during  the  whole  of  1927. 

Conditions  in  the  Portuguese  sardine  industry  this 
season  continue  unsatisfactory  and  later  reports  will 
probably  show  a  reduction  in  the  size  of  this  year’s 
pack  compared  with  that  for  1927.  No  statistics  of 
production  of  canned  and  preserved  fish  are  available 
in  Portugal,  either  from  government  agencies  or  from 
other  sources.  Estimates  must,  therefore,  be  based  on 
trade  figures. 

From  unofficial  sources  it  has  been  learned  that  the 
sardine  fisheries  were  dull  during  the  first  part  of  the 
season,  with  resultant  small  catches  available  for  can¬ 
ning  purposes.  There  have  been  spasmodic  periods  of 
improvement  in  some  waters,  notably  in  the  vicinity 
of  Algarve,  but  in  and  around  Setubal,  the  center  of 
the  sardine  canning  industry,  catches  have  been  small 
since  the  beginning  of  the  year. 

Spain  Only  European  Producing  Country  to  Show 
Improvement  in  1928  Sardine  Pack — United  States  im¬ 
ports  of  sardines  from  Spain  during  1927  were  negli¬ 
gible,  compared  with  the  supplies  furnished  by  Nor¬ 
way,  Portugal,  France  and  Italy.  This  year,  however, 
Spain  may  play  a  more  important  role  as  a  supplier  of 
sardines,  since  conditions  at  Vigo,  the  center  of  the 
sardine  packing  industry,  are  reported  to  be  much  im¬ 
proved  over  conditions  at  the  same  time  last  year. 
Catches  of  sardines  suitable  for  canning  purposes  dur¬ 
ing  the  first  nine  months  of  1928  have  been  four  and 
one-half  times  greater  than  catches  during  a  like  pe¬ 
riod  last  year.  As  a  result  of  the  large  catch  prices 
for  the  raw  material  were  sufficiently  low  to  enable 
the  canners  to  pack  large  stocks  without  undue  fear 
of  losses  in  later  months. 

Statistics  are  not  compiled  in  Spain  to  show  the  an¬ 
nual  pack  of  sardines,  but  estimates  based  on  the 
amount  of  raw  fish  sold  to  the  canners  throughout  the 
Vigo  fish  exchange  placed  the  pack  at  about  600,000 
cases.  Sales  on  the  exchange,  however,  represent  only 
a  part  of  the  total  catch.  Packers  in  Pontevedra  and 
Vigo  Bay  purchase  outside  the  exchange  and  no  sta¬ 
tistics  on  this  movement  of  the  raw  fish  are  available. 

As  in  practically  all  other  producing  countries,  car¬ 
ry-over  of  sardine  stocks  in  Spain  at  the  beginning  of 
the  season  was  very  small.  This  fact,  together  with 
the  reports  received  concerning  adverse  conditions  in 
Norway  and  Portugal,  lead  the  Spanish  canners  to 
produce  a  pack  said  to  be  much  larger  than  for  some 
years  past.  A  large  increase  in  the  exports  of  sar¬ 
dines,  however,  prevented  the  accumulation  of  stocks. 
Although  figures  are  not  yet  available  to  show  exporte 


of  sardines  from  Spain  to  all  foreign  countries,  mem¬ 
bers  of  the  trade  at  Vigo  believe  that  exports  of  sar¬ 
dines  from  that  port  during  the  first  hine  months  of 
this  year  have  increased  approximately  50  per  cent 
over  the  1927  figures  for  the  nine  months’  period.  It 
is  reported  that  the  demand  for  Spanish  sardines  has 
improved  in  France,  due  principally  to  the  scarcity  of 
sardines  in  French  waters.  An  improvement  in  the 
demand  from  Argentina  and  other  South  American 
markets  has  also  been  noted,  due  probably  to  the  lower 
prices  which  canners  have  been  able  to  quote. 

By  a  decree  issued  last  August,  Spain  permits  the 
importation  of  5,000  tons  of  peanut  oil  for  use  by  the 
canners  in  packing  sardines  for  export  only.  This  de¬ 
crease  was  instituted  upon  the  petition  of  the  fish 
packers,  who  asserted  that  the  present  high  price  of 
olive  oil  prevented  them  from  competing  in  world  mar¬ 
kets  with  the  sardines  packed  in  the  United  States  and 
Norway. 

Upon  learning  of  thd  action  of  the  Spanish  Govern¬ 
ment  in  this  regard,  Cuba,  an  important  market  for 
sardines  from  Spain,  through  its  Department  of  Sani¬ 
tation,  decided  to  apply  to  fish  imports  from  Spain  the 
provision  of  Decree  No.  1486  of  September  14,  1926, 
which  prohibits  the  sale  in  Cuba  of  inferior  articles 
manufactured  exclusively  for  export,  the  sale  of  which 
is  prohibited  in  the  country  bf  manufacture. 

French  Supply  of  Quality  Sardines  Short — It  is 
claimed  that  the  first  sardine  cannery  in  the  world  was 
erected  in  France.  Through  1880  France  practically 
controlled  the  sardine  industry  of 'the  world,  but  the 
rapid  growth  of  the  industry  in  Spain,  Portugal,  Nor¬ 
way  and  the  United  States,  after  the  sardine  failure 
in  Brittany,  soon  forced  France  into  the  background. 
There  is  no  outstanding  center  for  the  sardine  indus¬ 
try  in  France.  Concarneaux  might  be  considered  as 
such,  but  a  clearer  conception  of  the  location  of  the 
industry  is  obtained  if  it  is  remembered  that  sardines 
are  caught  on  both  the  Atlantic  and  Mediterranean 
coasts  and  canned  throughout  the  Provinces  of  Brit¬ 
tany  and  Normandy. 

Although  the  basic  methods  used  in  canning  French 
sardines  do  not  differ  materially  from  those  employed 
in  the  United  States,  the  French  product  has  been  ac¬ 
cepted  by  many  consumers  as  representing  the  highest 
quality.  Sardines  of  American  origin  do  not  enjoy  the 
benefits  of  the  French  preferential  tariff,  but  French 
importers  state  that  the  difference  in  duty  rates  does 
not  hinder  imports  of  sardines  from  the  United  States 
to  any  appreciable  extent. 

Although  information  concerning  the  probable  size 
of  the  French  pack  of  sardines  this  year  has  not  yet 
become  available,  it  is  conceded  in  most  circles  that  the 
pack  is  expected  to  be  small,  since  catches  off  both 
coasts  have  been  unsatisfactory  and  interest  in  the 
Spanish  market  has  increased.  The  larger  imports  of 
French  sardines  into  the  United  States  during  the 
early  part  of  1928  are  attributed  to  the  desire  of  Amer¬ 
ican  importers  to  cover  their  needs  for  the  next  few 
months  in  the  face  of  reported  short  catches  off  the 
French  coasts. 

As  a  result  of  the  unsatisfactory  short  catches  which 
continued  so  through  August  and  September,  canners 
had  difficulty  in  obtaining  fish  of  suitable  quality  for 
their  fancy  packs.  The  market  continued  very  firm 
until  the  first  of  October,  when  a  prominent  French 
packer  reduced  prices  in  the  face  of  continued  upward 
revisions  in  practically  all  other  sardine  canning  areas 
of  Europe.  This  stimulated  temporarily  the  otherwise 


January  7,  1929 


THE  CANNING  TRADE 


21 


FINISHERS 


THEY  HAVE  NO  EQUAL 


improved  Bruth  Finieher 


Indiana  PadMe  Finieher 


Indiana  Grading  Tables 
Indiana  Continuous  Pumpkin 
Wilters 
Pulp  Pumps 
Steam  Traps 
Steel  Stools 
Enameled  Pails 
Enameled  Pipe 


Kook- More  Koils 

Copper  Steam  Jacketed  Kettles 

Copper  Steam  Tilting  Kettles 

Indiana  Pulpers 

Indiana  Chili  Sauce  Machine 


INDIANAPOLIS,  IND. 


Indiana  No.  10  Fillers 
Peeling  Knives 
Fire  Pots 
Soldering  Steels, 

Copper  and  Monel  Pulp — 
Dippers 

Open  and  Closed  Retorts 

Steam  Cranes 

Clevo  Metallic  Coating 


Use  **CLEVO”  Which  Is  Heat,  Acid  and  Rust  Resisting. 


YOUR 


FOR 


QUAUTY 

Oar  Beed  peae  poBBees  ability  to  carry 
IT 

into  your  can 


Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 

Let  us  Quote  for  contract  growing  or  for  prompt  shipment 


22 


THE  CANNING  TRADE 


January  7,  1929 


restricted  market,  but  prices  soon  were  re-established 
upon  the  continuance  of  reports  of  unsatisfactory  fish¬ 
ing  in  Northern  European  and  Mediterranean  waters. 
It  is  believed  that  diversion  of  important  parts  of  the 
Spanish  catch  to  French  canneries  may  have  caused 
the  price  reduction. 

Italian  Sardine  Pack  for  1928  Not  Yet  Estimated — 
Italy,  with  its  long  coast  line,  has  taken  steps  in  recent 
years  to  develop  its  fishing  industry  in  order  to  pro¬ 
vide  employment  for  a  large  number  of  people  and  to 
furnish  an  additional  source  of  food  supply  for  the 
country’s  increasing  population.  Improvement  in  the 
industry  has  been  slow  and  in  1927  Italian  exports  of 
fish  products  were  but  7  per  cent  of  imports.  The 
principal  fish  exported,  in  the  order  of  relative  impor¬ 
tance,  are  canned  sardines  and  anchovies,  sardelles 
and  anchovies  in  brine,  fish  and  frozen  fish  and  crus- 
taceous  seafood.  In  1927  exports  of  canned  sardines 
and  anchovies  amounted  to  2,059,317  pounds,  or  41  per 
cent  of  exports  of  all  fish  products  from  Italy.  This 
represented  a  reduction  from  the  two  previous  years, 
when  exports  of  canned  sardines  and  anchovies  totaled 
2,732,822  pounds  and  3,661,179  pounds,  respectively. 
I'he  trade  fluctuations  are  due,  it  is  believed,  princi¬ 
pally  to  variations  in  the  size  of  the  catch  of  the  raw 
material,  with  its  consequent  control  of  the  output  of 
the  canneries. 

Reports  have  not  yet  been  received  concerning  con¬ 
ditions  in  the  Italian  sardine,  fishing  or  canning  indus¬ 
tries  this  season.  It  is  understood  that  the  catch  will 
probably  be  smaller  than  for  1926,  but  whether  it  will 
result  in  a  pack  as  small  as  that  for  1927  has  not  yet 
been  determined.  The  question  is  not  an  important 
one,  however,  owing  to  the  small  size  of  the  industry 
in  the  country.  Even  a  notable  increase  in  the  size 
of  the  pack  would  be  ineffective  in  changing  world 
trade  trends,  since  the  portion  of  Italy’s  exports  of 
this  product  not  shipped  to  the  United  States  enters 
relatively  small  concerning  markets,  namely,  Austria, 
Czechoslovakia  and  Hungary.  Should  the  pack  fall 
short,  the  deficiency  in  the  American  market  could  be 
quickly  filled  from  the  large  Spanish  pack. 

Japanese  Sardine  Unimportant  in  International  Trade 
— The  sardine  canning  industry  in  Japan  is  unimpor¬ 
tant  from  an  international  viewpoint,  for  the  reason 
that  production  is  small,  most  of  the  catch  being  salted 
or  dried,  but  principally  because  the  canned  product 
does  not  enter  international  trade  to  any  great  extent. 
Production  statistics  are  difficult  to  obtain  in  Japan, 
but  unofficial  trade  estimates  place  the  annual  pack  in 
the  neighborhood  of  150,000  cases.  Most  of  the  pack 
is  consumed  domestically,  with  some  shipments  to  For¬ 
mosa  and  other  adjacent  islands,  as  well  as  to  the  Phil¬ 
ippines  for  consumption  chieffy  by  Japanese. 

During  the  World  War,  French  type  sardines  were 
produced  along  the  Madura  coast  and  were  exported 
to  some  extent  to  the  United  States.  Since  that  time, 
however,  production  has  decreased  and  exports  from 
that  district  have  practically  ceased. 

United  States  Production  Normal;  Trade  With  the 
Orient  Improving — In  Maine,  the  center  of  the  sardine 
packing  industry  on  the  Atlantic  Coast,  the  factories  in 
the  eastern  part  of  the  state  were  already  closed  on  0'*- 
tober  20th,  while  factories  at  Portland  and  Yarmouth 
expected  to  have  their  packs  completed  before  Novem¬ 
ber  1st,  although  the  season  does  not  legally  close  until 
December  1st.  Supplies  along  the  Maine  coast  were 
rmaller  than  usual  in  the  spring,  but  during  August 
and  September  the  supplies  were  plentiful  and  the  fish 


were  of  the  right  size  and  of  better  quality  than  for 
several  seasons.  Official  estimates  of  production  are 
not  yet  available,  but  trade  estimates  place  the  1928 
pack  at  about  1,600,000  to  1,800,000  cases  of  100  quar¬ 
ter  pound,  compared  with  a  pack  of  1,262,124  cases  in 
1927. 

In  California,  the  center  of  the  sardine  canning  in¬ 
dustry  on  the  Pacific  Coast,  and  by  far  the  larger  pro¬ 
ducer  of  the  two  areas  in  this  country,  the  1928  pack 
has  not  yet  been  completed.  Indications  point  to  a  nor¬ 
mal  pack,  with  possibilities  for  a  slight  increase  over 
that  of  last  year,  when  the  pack  totaled  2,563,146  cases 
of  48  one-pound  tins.  The  expected  increase  is  intended 
for  the  domestic  market,  where  a  demand  is  reported  to 
be  developing  for  sardines  packed  in  tomato  sauce,  pre¬ 
viously  sold  almost  exclusively  to  the  far  eastern  mar¬ 
ket. 

During  the  past  few  months  exports  of  sardines  froni 
California  have  been  rather  unsteady,  as  a  result  of  un¬ 
settled  conditions  in  Singapore,  one  of  the  principal 
markets  for  the  California  product  in  the  Orient.  Singa¬ 
pore  importers  have  been  reluctant  to  order  the  amount 
of  sardines  necessary  for  their  normal  volume  of  busi¬ 
ness  on  account  of  persistent  rumors  to  the  effect  that 
export  prices  would  not  be  maintained.  During  the 
past  few  weeks,  however,  ordprs  have  begun  to  come  in 
from  the  Orient,  and  it  is  felt  by  the  trade  that  the 
market  will  show  an  improvement  as  a  result  of  the 
new  business.  That  trading  will  continue  to  improve  is 
practically  assured  by  reports  that  stocks  on  hand  in 
the  Orient  are  seriously  depleted  with  present  pur¬ 
chases  being  made  to  satisfy  immediate  needs,  and  not 
for  speculation.  Such  a  condition  is  generally  consid¬ 
ered  by  the  industry  to  be  a  healthy  indication  that  ex¬ 
cellent  trade  may  be  expected  with  the  Orient  for  the 
rest  of  the  season. 

IMPORTS  OF  CANNED  SARDINES  INTO  UNITED  STATES 
(Thousands  of  Pounds) 

Norway  Portugal  France  Spain 
1927  1928  1927  1928  1927  1928  1927  1928 


January .  710  2,097  690  194  118  134  101  27 

February .  815  2,174  543  127  59  21  36  48 


March .  1,540  2,913  191  121  28  49  13  27 

April .  648  1,543  188  73  23  41  29  27 

May .  519  1,173  28  177  15  33  21  30 

June .  1,014  1,217  382  555  30  17  2  28 

July .  2,008  2,263  332  251  6  22  6  92 


August .  2,740  2,255  404  463  37  29  19  49 

Total  to  Aug.  1  9,994  15,635  2,758  1,961  316  346  227  328 


WANT  YOUR  CRITICISMS  AND  SUGGESTIONS 


PRESIDENT  C.  P.  McCormick,  of  the  Mayonnaise 
Products  Manufacturers  Association,  urges  that 
makers  go  over  carefully  the  standard  recently 
adopted  by  the  Food,  Drug  and  Insecticide  Administra¬ 
tion  of  the  Department  of  Agriculture,  and  send  to  D. 
M.  Gray,  chairman  of  their  Standards  and  Research 
Committee,  your  suggestions  and  criticisms. 

“The  Government  did  not  adopt  the  standard  sug¬ 
gested  by  our  committee,”  he  says,  “and  if  it  is  not 
what  you  feel  it  should  be  it  is  your  duty,  as  well  as 
your  privilege,  to  frankly  state  your  opinion,  and  we 
will  gather  them  together  and  present  them  to  the  de¬ 
partment. 

In  order  that  you  may  refresh  your  memory.  Chair¬ 
man  Gray  sends  us  certain  reminders  of  what  occurred 
in  connection  with  the  history  of  the  standard,  which 
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we  pass  along  to  you  in  the  following.  Note  that  (1) 
refers  to  the  standard  first  proposed  by  the  Food,  Drug 
and  Insecticide  Administration;  (2)  refers  to  the 
standard  proposed  by  our  own  Standards  and  Research 
Committee;  (3)  refers  to  the  standard  recently  adopted 
by  the  Administration. 

(2)  “Mayonnaise,  mayonnaise  dressing  and  mayon¬ 
naise  salad  dressing  is  the  clean,  sound,  emulsified 
product  composed  of  edible  vegetable  oil,  egg  yolk  or 
whole  egg,  a  vinegar  and/or  lemon,  juice  and/or  other 
edible  acids,  with  or  without  one  or  more  of  the  follow¬ 
ing:  Salt,  other  condiments,  sugar,  edible  stabilizing 
material.  In  its  preparation  are  used  not  less  than  50 
per  cent  (50%)  of  vegetable  oil  and  not  less  than  six 
per  cent  (6%)  of  fresh  egg  yolk,  and  free  from  white 
or  the  equivalent  thereof  of  egg  yolk  solids  contained 
in  commercial  egg  yolk,  dried  egg,  dried  egg  yolk  or 
whole  egg.  In  the  finished  product  the  sum  of  the  per¬ 
centages  of  vegetable  oil  and  fresh  egg  yolk  free  from 
white  is  not  less  than  seventy-eight  per  cent  (78%), 
and  the  quantity  of  any  stabilizing  material  used  does 
not  exceed  two  per  cent  (2%). 

(3)  Mayonnaise,  mayonnaise  dressing,  mayonnaise 
salad  dressing,  is  the  clean,  sound,  semi-solid  emulsion 
of  edible  vegetable  oil  and  egg  yolk  of  whole  egg,  with 
vinegar  and/or  lemon  juice,  and  with  one  or  more  of 
the  following:  Salt,  spice,  sugar.  The  finished  product 
contains  not  less  than  fifty  per  cent  (50%)  of  edible 
vegetable  oil  and  the  sum  of  the  percentages  of  oil  and 
egg  yolk  is  not  less  than  78.” 

In  connection  with  these  standards,  the  following 
points  should  be  noted,  writes  Chairman  Dan  Gray : 

(a)  The  Standards  and  Reearch  Committee  at  all 
times  recommended  stabilizing  materials  to  the  amount 
of  2  per  cent  in  contrast  to  the  0.5  per  cent  stabilizing 
material  mentioned  in  standard  (1)  proposed  by  the 
Food  Administration,  and  in  further  contrast  to  the 
fact  that  the  standard  (3)  as  adopted  by  the  Adminis¬ 
tration  made  no  mention  of  any  stabilizer  whatsoever. 

(b)  The  Standards  and  Research  Committee  recom¬ 
mended  the  inclusion  of  edible  acids  in  addition  to  vin¬ 
egar  and  lemon  juice.  Neither  of  the  Federal  stand¬ 
ards  mentioned  any  acidifying  ingredients  except  vin¬ 
egar  and  lemon  juice. 

(c)  The  standard  (1)  first  proposed  by  the  Admin¬ 
istration  specified  not  less  than  60  per  cent  of  vegetable 
oil.  The  standard  2)  proposed  by  the  Mayonnaise  As¬ 
sociation  and  that  (3)  finally  adopted  specified  50  per 
cent  of  vegetable  oil. 

(d)  The  percentage  of  combined  oil  and  egg  yolk  is 
set  at  not  less  than  78  per  cent  in  all  the  standards  (1, 
2  and  3). 

(e)  Standard  (3)  makes  use  of  the  term  “semi¬ 
solid.”  This  is  a  rather  indefinite  term  that  is  difficult 
to  define  exactly,  and  in  the  opinion  of  the  committee 
would  be  better  omitted,  as  it  might  open  the  way  for 
some  controversy.  • 

The  Standards  and  Research  Committee  feels  that  it 
is  particularly  unfortunate  that  the  Government  stand¬ 
ard  does  not  include  stabilizing  materials  and  confines 
the  acidifying  ingredients  to  vinegar  and  lemon  juice. 
This  not  only  constitutes  a  serious  hindrance  to  future 
research  and  development  in  the  mayonnaise  industry, 
but  is  certain  also  to  react  to  the  immediate  disadvant¬ 
age  of  some  of  the  members  of  the  Association. 

We  strongly  urge  you  to  give  this  matter  earnest  and 
careful  attention,  and  immediately  send  direct  to  D.  M. 
Gray,  Chairman,  Standards  and  Research  Committee, 


care  Hazel-Atlas  Glass  Co.,  Wheeling,  W.  Va.  Your 
criticisms  and  suggestions.  If  you  protest,  let 
us  know  now.  The  Association  desires  concrete  evi¬ 
dence  of  what  its  members  think  of  the  standard,  so 
that  if  desired  we  may  present  our  formal  protest  to 
the  Food,  Drug  and  Insecticide  Administration. 

At  the  same  time  please  evidence  whether  you  would 
be  willing  to  go  to  Washington  to  take  up  the  matter 
with  the  proper  officials. 


News  Around  The  Industry 

Guessed  Well — R.  J.  Charles,  of  Wye  Mills,  very 
wisely  concluded  last  spring  that  this  would  be  a  good 
year  to  pack  corn,  so  he  put  his  plant  in  fine  order  and 
is  again  among  the  active  com  canners  of  the  Tri- 
States. 


Golf  Debts — A.  W.  Brumbaugh  and  Irving  Brum¬ 
baugh,  of  the  Eglantine  Canning  Company,  and  Keene 
Saulsbury,  of  F.  P.  Roe  &  Co.,  entertained  three  of  their 
canner  friends  at  a  chicken  dinner  and  theater  party 
at  Dover  recently.  They  were  the  hosts  because  Keene 
persisted  in  taking  three  puts  on  each  hole,  and  were 
losers  in  a  golf  tournament  played  at  the  Talbot  Coun¬ 
try  Club  the  preceding  Sunday. 


Buddies — George  Ross,  of  Frederick,  and  George  Mc- 
Comas,  Monrovia,  both  in  Western  Maryland,  are  com¬ 
petitors  in  the  canning  business,  but  inseparable  com¬ 
panions  during  the  gunning  season. 


Pushing  a  New  Kind  of  Corn — ^The  Kuner-Empson 
Co.,  of  Longmont,  Colo.,  are  this  year  doing  some  nifty 
advertising  of  their  new  style  canned  corn.  They  say 
they  have  this  year  achieved  a  perfection  in  both  the 
corn  and  the  canning  process  that  leaves  absolutely 
nothing  to  be  desired.  They  call  it  Colorado  Sweet 
Corn,  and  have  engaged  Ball  &  Davidson,  advertising 
experts,  to  tell  the  world  about  it.  That’s  the  way  to 
do  it. 


They  Like  the  Sauce — ^This  comes  from  Stockton, 
Cal. :  “The  figs  are  all  one  variety,  Kadotas.  The  buyer 
may  have  his  own  choice  of  the  wine,  sherry,  burgundy, 
port  or  other  choice  California  wine  released  from  gov¬ 
ernment  warehouses  under  special  permit  to  the  Cali¬ 
fornia  Plantation  Cannery,  Inc.,  for  processing  the 
fruit.  The  cannery  has  put  out  a  pack  of  60,000  cases 
of  figs  packed  in  wine,  valued  at  nearly  $200,000,  al¬ 
ready  this  season,  and  is  still  behind  in  its  orders.  J.  L. 
Craig,  president  of  the  company,  said  last  night.” 

The  success  attained  here,  the  president  stated,  has 
resulted  in  plans  for  a  chain  of  Kadota  fig  canneries 
which  it  is  expected  to  have  in  operation  by  the  start  of 
the  next  fig  season.  Their  locations  will  be  definitely 
decided  shortly,  he  said. 


A  New  Cannery — Tenino  (Wash.)  sentiment  favor¬ 
able  to  the  operation  of  the  Tenino  Cannery  was  indi¬ 
cated  at  the  recent  stockholders’  meeting.  A  commit¬ 
tee  consisting  of  Ray  Marvin,  0.  D.  Benedict  and  G.  F. 
Schultz  was  appointed  by  T.  F.  Mentzer  to  canvass  the 
situation. 
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We  cordially  invite  you  to  visit  our 
factory  display  when  you  are  at  the  Chicago 
Convention. 

Drop  in  at  our  booth  at  the  Stevens 
Hotel  and  we  will  gladly  arrange  transport¬ 
ation  to  our  factory,  which  is  two  miles 
away. 


Here  we  can  show  much  more  than  in  the  limited  space  at  the  exhibition  hall. 
We  will  have  in  operation  complete  lines  of  machinery  for  making  cans  of  many 
different  styles. 


Cameron  Can  Machinery  Co. 


240  N.  Ashland  Avene 


Chicago,  Illinois 


PHILLIPS  SALES  CO.  Inc. 

BROKERS  and  COMMISSION 

Canned  Foods  and  Ganners*  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry. 
Brokers  and  representatives  desired  in  all  markets. 
Packers’  accounts  solicited. 

CAMBRIDGE,  MD.  U.  S.  A. 
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Wanted  and  For  Sale. 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale— Machinery 


FOR  SALE— 200  gal.  copper  steam  jacketed  kettles,  re¬ 
conditioned,  excellent  value. 

_ Address  Box  A-1593  care  of  The  Canning  Trade. 

For  SALE— New  Copper  Steam  Jacketed  Kettles  and 
Mixers,  twelve  sizes,  15  to  500  gallon,  always  in 
stock,  all  extra  heavy  and  tested  225  pounds  pres¬ 
sure.  Also  New  Copper  Pulp  Coils  in  stock,  for  1000 
gallon  tanks. 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio 
Kettle  Manufacturers,  Established  1876 


FOR  SALE— 

1  Jeffrey-Wescott  Tomato  Peeling  Table 
1  Monitor  String  Bean  Cutter 
1  Kern  Finisher 
1  Zastrow  Hoist 

Address  Box  A- 1620  care  of  The  Canning  Trade. 

FOR  SALE — A  Bargain.  Several  new  and  unused 
Gravity  Labelers  for  No.  1 0  cans.  Will  be  sold  at  less 
than  cost.  If  you  ship  No.  10  cans,  here  is  a  chance 
for  a  bargain. 

Address  Box  A-1632  care  of  The  Canning  Trade. 

FOR  SALE— 1  Ayars  Pea  Filler,  1  Monitor  Pea  Grader, 
3  Climax  Automatic  Pea  Scales,  5  Hamachek  Separ¬ 
ators  or  Tailers,  2  White  Viner  Feeders,  4  Monitor 
Pea  Cleaners,  1  Tachometer,  100  Pea  Boxes  and  sev¬ 
eral  hundred  feet  of  Conveyor  for  carrying  vines 
from  lot  to  feeder. 

Oswego  Preserving  Co.,  Oswego,  N.  Y. 


Wanted — Machinery 

WANTED  A  RevolvingCylinder  shape  Tomato  Washer 
with  a  Water  Spray. 

Harry  L.  Harvey,  Phone  11,  North  East,  Md. 

For  Sale — Factories 


FOR  SALE — Two  canning  factories.  One  fully  equip¬ 
ped  for  packing  Corn  and  Tomatoes.  One  fully 
equipped  for  canning  Tomatoes.  Both  located  on 
Railroad  sidings.  Iron  buildings,  cement  floors, 
labor  houses,  contracts  easy  to  place  with  growers. 
Located  Eastern  Shore  of  Maryland.  Special  low 
prices  to  quick  buyers.  Reason  offered  for  sale  ac¬ 
count  of  age  and  other  business  interests. 

Address  Box  A-1626  care  of  The  Canning  Trade. 

FOR  SALE— As  we  have  divorced  our  Brokerage  and 
Commission  business  from  our  packing  interests  we 
will  have  several  very  desirable  canning  plants  for 
sale,  all  splendidily  located  in  most  fertile  sections  of 
the  Tri-State  territory,  well  equipped  with  modern 
machinery;  some  for  Tomatoes  and  Pulp,  some  for 
Corn  and  one  for  Shoe  Peg  Corn  and  Stringless  Beans. 
If  interested  we  will  be  pleased  to  give  full  inform¬ 
ation,  quote  prices  and  show  you  the  plants. 

Wm.  Silver  &  Co.,  Inc.,  Aberdeen,  Md. 


FOR  SALE — Plant  fully  equipped  to  pack  sixty  thou¬ 
sand  cans  of  corn  per  day,  located  on  railroad  siding 
in  Southern  Ohio,  two  large  warehouses,  steam  and 
electric  power,  plenty  of  both  well  and  City  water, 
and  plenty  of  acreage. 

The  South  Lebanon  Pkg.  Co.,  Inc.,  South  Lebanon,  0. 

FOR  SALE — Ideal  location  on  waterfront  in  Anne 
Arundel  County,  Md. ;  plant  fully  equipped  to  pack 
stringless  beans  and  tomatoes;  li  acres  of  land;  ex¬ 
cellent  farming  district. 

Address  box  A-1617  care  of  The  Canning  Trade. 

FOR  SALE— Plant  fully  equipped  to  pack  peas  and 
corn;  Carroll  Co.,  Md.  4  acres  of  land;  good  farming 
section;  large  3  story  warehouse  and  factory;  an  op¬ 
portunity. 

Address  Box  A-1619  care  of  The  Canning  Trade. 

FOR  SALE— Fully  equipped  tomato  plant  in  King 
George  County,  Va.,  located  on  waterfront;  4  acres 
of  land;  large  warehouse;  a  real  bargain. 

Address  Box  A-1618  care  of  The  Canning  Trade. 

FOR  SALE — One  of  the  best  Corn  Plants  on  the  Pen¬ 
insula,  located  Mount  Pleasant,  Delaware. 

H.  P.  Strasbaugh,  Aberdeen,  Md. 

FOR  SALE— Plant  fully  equipped  to  pack  peas  and 
corn;  Henry  County,  Ill.  8i  acres  of  land;  2  large 
warehouses;  3  story  factory;  good  farming  district;  a 
real  opportunity. 

Address  Box  A-1616  care  of  The  Canning  Trade. 

For  Sale— Seed 

FOR  SALE — 100  bushels  of  Burpee’s  Green  Stringless 
Beans.  Clarke’s  grown  1928  crop.  Price  35^  per 
pound  FOB  shipping  point. 

W.  J.  Warren  &  Co.,  Lewes,  Del. 

FOR  SALE — 100  bushels  Burpee  Stringless  Green  Pod 
Beans,  Idaho  grown. 

Hickory  Pkg.  Co.,  Bel  Air,  Md. 

Wanted — Seed 

WANTED — To  buy  2500  pounds  Stringless  Refugee 
Green  Bean  Seed,  Colorado  grown.  State  prices  and 
shipping  point. 

Sampson  Canning  Co  ,  Wisconsin  Rapids,  Wis. 

For  Sale — Tomato  Plants 

Tomato  Plants — We  are  now  ready  to  book  your  order 
for  Tomato  Plants.  Field  grown  or  transplanted. 
Write  us  for  growing  prices.  We  guarantee  good 
delivery.  1 5  years  experience.  We  know  what  kind 
of  plants  the  canner  wants. 

J.  P.  Councill  Co.,  Wholesale  Growers,  Franklin,  Va. 
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Tomato  Plants!  Tomato  Plants!— Let  us  grow  your 
early  tomato  plants  for  your  first  crop.  All  leading 
varieties,  including  Marglobe,  Bonny  Best,  Baltimore, 
Stone  Etc.  Shipments  beginning  about  March  15th 
and  on  through  May.  Our  method  of  packing,  and 
shipping  packages  we  use  insures  good  order  deli¬ 
very.  In  fact  we  guarantee  plants  to  arrive  in  good 
condition.  Our  location  we  consider  best  in  United 
States  for  outdoor  plants.  Ideal  shipping  facilities. 
Write  or  wire  for  growing  prices,  fob  Waldo,  Fla.  or 
delivered  your  factory. 

Florida  Plant  Co.,  Waldo,  Fla. 

Wanted — Miscellaneous 


CANNERS  SEED  PEAS 

Our  seed  peas  are  grown  under  the  personal 
supervision  of  members  of  our  firm  in  the  Paci¬ 
fic  Northwest  where  climatic  conditions  are 
most  favorable  for  high  vitality. 

“Ot//?  SEEDS  GROW  FRIENDS** 

WRITE  FOR  FUTURE  CONTRACT  PRICES 

Washburn- Wilson  Seed  Co. 

Moscow,  Idaho 


NEW  YORK  OFFICE-New  York  Importer  offers 
services,  permanent  arrangement  or  to  meet  your 
special  requirements  —  buying,  selling,  importing,  ex¬ 
porting,  inspection,  financing,  credits,  collections;  all 
the  advantages  of  a  New  York  office  at  nominal  ex¬ 
pense. 

Address  Box  A-1631  care  of  The  Canning  Trade 


The 


Help  Wanted 

WANTED —  Man  thorougnly  acquainted  with  the  packing  of  Soups 
of  various  kinds,  year  round  position.  Address  with  reference 
and  salary  expected. 

Address  Box  B-1633  care  of  The  Canning  Trade. 

Situation — Wanted 

POSITION  WANTED— By  man  who  is  thoroughly  familiar  with 
rearranging,  installing  and  operating  machinery  in  Corn  canning 
plants.  Can  save  salary  in  increase  number  of  cans  per  ton  of 
Corn  delivered  Available  November  1st. 

Address  Box  B-1610  care  of  The  Canning  Trade. 

WANTED — Position  by  experienced  salesman  or  specialty  man, 
for  Broker  or  Canning  House.  Preferably  between  New  York 
and  Philadelphia.  References  furnished. 

Address  Box  B-1614  care  Canning  Trade. 

POSITION  WANTED — Young  man,  now  managing  Fruit  and 
Vegetable  cannery  would  like  to  make  change  on  January  1st. 
Any  responsible  position  considered.  In  present  position  9  years, 
satisfactory  reason  for  making  change. 

Address  Box  B-1621  care  of  The  Canning  Trade. 

WANTED— Position  with  reliable  concern  as  manager  or  superint¬ 
endent.  Fruit  or  vegetable  cannery.  Experienced  in  all  depart¬ 
ments  and  the  past  nine  years  as  manager.  Can  make  change 
January  1st. 

Address  Box  B-1624  care  of  The  Canning  Trade. 


WAREHOUSING 

Field  and  Metropolitan  warehousing,  the  first 
merging  into  the  latter  if  desiied. 

FINANCING 

Loans  arranged  thro’  affiliated  organization  at  lowest 
rates  consistent  with  collateral  available. 

SERVICE 

General  information,  available  thro’  wide 
spread  contacts  with  producers  and  consum¬ 
ers,  a  service  we  offer  to  clients. 

GUARDIAN  WAREHOUSING  COMPANY 
222  West  Adams  Street 
Chicaao. 


40%  Additional  Strength 

built  into  H  &  D  Corru¬ 
gated  Fibre  shipping  boxes 
insures  safe  delivery.  Your 
customer  expects ‘it. 

SeKi/  us  the  size  of  your  cans  for  a 
free  sample  box. 

The  Hinde  &  Dauch  Paper  Company 

800  Decatur  Street  Sandusky,  Ohio 


HINDE  aL  DAUCH<^‘^SHIPPING  BOXES 


Planters’ 
Better  Baskets 

See  our  booth  at  the 

Chicago  Convention 

We  will  be  represented  by 
Mr.  O.  W.  French 

Planters  Mfg.  Co.,  Inc. 

Portsmouth,  Va. 
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Livingston^s  TRUE  BLUE 

T  omato 
Seeds 


Can’ t  be  beat  for  quality.  Are  grown  for  seed  pur¬ 
poses  only — are  not  a  by-product.  We  are  selling 
seed,  of  our  own  growing,  of  high  germination, 
Marglobe,  Norton,  both  Wilt  resistant,  Livingston’s 
Stone,  Paragon,  Favorite,  Perfection,  Chalks  Early 
Jewel,  Greater  Baltimore  and  many  other  varieties, 
for  present  orders,  at  lower  prices  than  for  many 
years.  It  will  pay  to  write  us  stating  quantity  needed 
before  bliying.  Pages  33  to  37,  in  our  1929  Seed 
Annual  describes  all  of  above  and  many  other  sorts. 
Illustrates  a  number, — some  in  natural  color.  It’s 
yours  for  the  asking. 

Please  mention  The  Canning  Trade  when  writing. 

Livingston’s  Seed  Co. 

Famous  for  Tomatoes 

Columbus,  Ohio 
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Can  prices 

1929  season 

The  American  Can  Company  announces  the  following 
term  contract  prices.  F.O.B.  its  factories,  for  Standard 
Sizes  of  Sanitary  Cans  for  the  Central  and  Eastern 
parts  of  the  United  States. 

No.  I  size . $15.03  pwr  M. 

No.  2  size .  20.94  per  M. 

No.  2J  size .  26.40  per  M. 

No.  3  size .  28.52  per  M. 

No.  10  size . 62.%  per  M. 

AMERICAN  CAN.  COMPANY 

CONTAINIRS  Of  TIN  RLATT  -  tLACK  IRON  -  CAIVANI2CD  IRON  -  I  IBR| 
MITAl  SIGNS  AND  DISRlAY  flklORiS 


Every  Sieve  Accessible 
- Small  Space 

Hemlock,  N.  Y.,  Jany  12,  1928 

The  perfect  grading,  large  capacity,  the  splendid 
washing  it  gives  the  peas,  relative  small  floor  space 
occupied,  coupled  with  many  other  good  points  such 
as  sturdiness  of  construction,  cleanliness,  etc. ,  lead 
us  to  believe  you  have  indeed  brought  out  the  ideal 
Grader. 

The  machine  worked  perfectly  for  us,  the  quality  of 
grading  surpassing  anything  we  had  ever  had,  and 
we  feel  sure  all  of  our  peas  were  in  their  proper 
grades. 

Livingston  County  Canning  Co.  Inc. 

Guy  F.  Osborn 

The  Hydro-Geared 
Pea  Grader 

Write  for  circular 

The  Sinclar-Scott  Company 

Wells  and  Patapsco  Sts. 

Baltimore,  Md. 


Inoculation 

PEAS 

Garden  Beans  Lima  Beans 

Make  sure  with  our 

Super  Yield  Cultures 


Strasburger  &  Siegel 

CHEMISTS  &  BACTERIOLOGISTS 
15  S.  Gay  St.  Baltimore,  Md. 
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CANNED  FOOD  PRICES 

Prices  given  represent'  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f .  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  fibres  corrected  by  these  Brokers:  tThomas  J.  Meehan  &  Co.  ’Howard  E.  Jones  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  headed  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

ASPARAGUS*  (California) 

Balto.  N.Y. 


White  Mammoth,  No.  2^ .  t3.65 

Peeled.  No.  214 .  t3.65 

Large,  No.  2^4 .  t3.65 

Peeled,  No.  2% .  T3.66 

Medium,  No.  2% . ...... 

Small,  No.  2% . 

Green  Mammoth,  No.  2% .  t3.60 

Medium.  No.  2^ .  13.60 

Small,  No.  2% .  t3.60 

Tips,  White,  Mammoth,  No.  1  sq .  t3.50 

Small.  No.  1  sq .  t3.00 

Green,  Mammoth,  No.  1  sq .  3.40  t3.B0 

Small,  No.  1  sq .  2.80  t3.00 

BAKED  BEANSf 

Plain,  No.  1 . 80  .86 

No.  2  .  1.06 

No.  3  . 

In  Sauce,  18  oz . 85  .85 

No.  2  .  1.00  . 

No.  214  .  1-35  1.70 

No.  10  . A .  6.50  6.26 

BEANSt 

Stringless  Stand.  Cut  Green  No.  2  ....1.25  1.35 

Standard  Cut  Green,  No.  10 .  6.50  7.00 

Standard  Whole  Green,  No.  2 .  1.36  . 

Standard  Cut  Wax,  No.  2 .  1.35  . 

Standard  Cut  Wax,  No.  10 .  7.00  . 

Red  Kidney,  Standard  No.  2 .  1.00  1.05 

Standard,  No.  10 .  6.00  Out 

LIMA  BEANSf 

No.  2,  Tiny  Green .  2.25  2.40 

No.  10  .  12.00  . 

No.  2  Small  Green .  1.65  1.85 

No.  10  .  11.00  . 

No.  2,  Mixed  and  White .  1.40  1.40 

No.  10  .  8.00  . 

No.  2.  Fresh  White .  1.30  1.35 

No.  10  .  8.00  . 

Soaked,  No.  2 . 90  . 

BEETSf 

Baby.  No.  2 .  1.90 

15—20,  No.  2 .  1.35  1.50 

15—20,  No.  3 .  1.65  ....... 

Cut,  No.  2 .  1.16  1.20 

Cut,  No.  10 .  4.75  . 

Whole,  No.  10 .  4.76  5.50 

Sliced,  No.  10 .  6.25 

CARROTS^ 

Standard  Sliced,  No.  2 .  1.20  1.30 

Sliced,  No.  10 .  6.25  5.60 

Standard  Diced,  No.  2 . 1.20  1.30 

Diced.  No.  10 .  6.00  5.25 

CORN* 

Standard  Evergreen,  No.  2 .  1.40  . 

F.  O.  B.  Co .  1.40  . 

Standard  Shoepeg,  No.  2 .  1.50  ....... 

F.  O.  B.  Co .  1.50  . 

Extra  Standard  Shoepeg,  No.  2 .  1.66  1.65 

F.  O.  B.  Co .  1.56  1.60 

Fancy  Shoepeg,  No.  2 .  1.70  1.80 

F.  O.  B.  Co .  1.65  . 

Standard  Crushed,  No.  2 .  1.00  1.10 

F.  O.  B.  Co . 96  . 

Extra  Standard  Crushed,  No.  2 .  1.10  . 

F.  O.  B.  Co .  1.05  1.15 

HOMINYt 

Standard  Split,  No.  8 .  1.10  1.16 

Split,  No.  10 .  3.60  3.80 

MIXED  VEGETABLES^ 

Standard,  No.  2 . 90  1.10 

No.  10  .  4.50  . 

Fancy,  No.  2 .  1.05  1.15 

No.  10  .  5.00  5.50 

OKRA  AND  TOMATOESt 

Standard,  No.  2 .  1.50  1.60 

No.  10  .  8.00  . 

PEASt 

No.  1  Sieve,  No.  2 .  1.30  . 

F.  O.  B.  Co .  1.15  . 

No.  2  Sieve,  No.  2 .  1.16  1.26 

F.  O.  B.  Co .  1.10  . 

No.  3  Sieve,  No.  2 .  1.10  . 

F.  O.  B.  Co .  1.05  . 

No.  4  Sieve,  No.  2 .  1.00  . 

F.  O.  B.  Co .  1.00  1.06 

No.  3  Sieve,  No.  10 .  5.26  5.50 

No.  4  Sieve,  No.  10 .  5.00  5.40 

E.  J.  Standard,  No.  4  Sieve,  No.  1 . 80  .90 

E.  J.  Extra  Std.,  No.  2  Sieve,  No.  1  .90  1.00 

Fancy  Petit  Pois,  No.  1 . 

PUMPKIN} — Prices  on  application. 

Standard,  No.  8 .  1.55  . 

No.  10  . 

Squash,  No.  3 . . 
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SAUER  KRAUT} 

Standard,  No.  2 .  1.10  1.16 

No.  2%  .  1.30  . 

No.  3  .  1.40  . 

No.  10  .  4.25  4.25 

SPINACH} 

Standard,  No.  2 .  1.00  1.10 

No.  2^4  .  1.35  1.46 

No.  3  .  1.46  1.55 

No.  10  .  4.60  4.90 

SUCCOTASH} 

Standard  Green  Corn,  Green  Limas  . 

No.  10  .  7.60  . 

Standard  Green  Corn,  Dried  Limas  1.26  1.35 

(Triple)  No.  2  (with  tomatoes) .  1.50  . 

SWEET  POTATOES} 

Standard.  No.  2.  F.  O.  B.  Co . 80  .86 

No.  2%  .  1.15  1.20 

No.  3  .  1.15  1.30 

No.  10  . 3.60  4.00 

TOMATOES} 

Extra  Standard,  No.  1 . 76  . 

F.  O.  B.  Co . 72%  . 

No.  2  .  1.15  . 

F.  O.  B.  Co .  1.10  . 

No.  3  . 

F.  O.  B.  Co. .  1.80  . 

No.  10  .  6.25  . 

F.  O.  B.  Co .  6.00  . 

Standard,  No.  1 . 70  .70 

F.  O.  B.  Co . 67%  .70 

No.  2  .  1.00  1.06 

F.  O.  B.  Co .  1.00  1.05 

No.  2%  .  1.35  . 

F.  O.  B.  Co .  1.35  . 

No.  3  . 1.50  1.66 

F.  O.  B.  Co .  1.66  . 

No.  10  . ; .  6.00  6.25 

F.  O.  B.  Co .  4.76  6.00 

TOMATO  PUREE} 

Standard,  No.  1,  Whole  Stock . 70  .76 

No.  10,  Whole  Stock .  4.60  4.76 

Standard  No.  1,  Trimmings . 60 

No.  10  Trimmings .  4.26  . 

Canned  Fruits 

APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 .  4.76 

Michigan,  No.  10 .  4.76 

New  York,  No.  10 .  6.00 

Pennsylvania,  No.  10,  water .  3.46  . 

Maryland,  No.  3 . 

No.  10,  solid  pack .  3.76  4.50 

APRICOTS*  (California) 

Standard,  No.  2% .  2.60  2.30 

Choice,  No.  2% .  2.85  2.76 

Fancy,  No.  2% .  3.00 

BLACKBERRIES* 

Standard,  No.  2 .  1.35  1.46 

No.  3  . 

No.  10.  Water .  6.26  6.50 

No.  2  Preserved .  1.76 

No.  2,  in  Syrup . 1.76 

BLUEBERRIES* 

Maine,  No.  2 . 2.26 

No.  10  .  14.00  10.76 

CHERRIES* 

Standard,  Red,  Water,  No.  2 .  1.40  1.60 

White  Syrup,  No.  2 .  1.76  1.85 

Extra  Preserved,  No.  2 . 

Red  Pitted.  No.  10 .  13.00  14.00 

California  Standard  2% .  2.75 

Choice,  No.  2% .  3.00 

Fancy,  No.  2% .  3.20 

GOOSEBERRIES* 

Standard,  No.  2 .  1.20 

No.  10  .  6.60  6.76 

PEACHES* 

California  Standard,  No.  2%,  Y.  C.  1.90  1.80 

Choice,  No.  2%,  Y.  C .  2.10  2.10 

Fancy,  No.  2%,  Y.  C .  2.36 

Extra  Sliced  Yellow,  No.  1 .  1.20  1.20 

Standard  White,  No.  2 .  1.40  1.60 

No.  3  . 

Extra  Standard  White,  No.  3 .  1.76  1.90 

Seconds,  White,  No.  3 .  1.30  1.46 

Standard  Yellow,  No.  2 . ,;....  1.40  1.66 

Yellow,  No.  3 . 

Extra  Standard  Yellow,  No.  3 .  1.90  . 
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Seconds,  Yellow,  No.  3 .  1.36  1.46 

Selected  Yellow,  No.  3 .  1.75  ....™ 

Pies,  Unpeeled,  No.  3 .  1.20 

Peeled,  No.  3 . 

Unpeeled,  No.  10 .  3.26  - 

Peeled,  No.  10 .  4.60  6.00 

PEARS* 

Standards,  No.  2,  in  syrup .  1.16  . 

No.  3  .  1.66  . 

Seconds,  No.  3,  in  water . 

No.  3,  in  Syrup . . . 

Extra  Standards,  No.  2,  in  Syrup....  1.25  . 

No.  3  .  1.86  . 

California  Bartletts,  Standard,  2% .  2.60 

Choice  .  3.26 

Fancy  .  3.76 

Standard,  No.  10 . - .  9.26 

PINEAPPLE* 

Bahama,  Sliced,  Extra,  No.  2 . . 

Grated,  Extra,  No.  2 .  1.76  ....... 

Sliced,  Extra  Standard,  No.  2 . 


Hawaii  Slic^,  Extra,  No.  2% .  2.65  2.60 

Sliced  Standard,  No.  2% .  2.60  2.46 

Sliced  Extra,  No.  2 .  2.26 

Sliced  Standard,  No.  2 .  2.20 

Grated.  Extra,  No.  2 .  2.00 

Shredded,  Syrup,  No.  10 .  8.60 

Crushed,  Extra,  No.  10 .  8.60  10.00 


Eastern  Pie,  Water,  Nq.  10 . 

Porto  Rico,  No.  10 . .7. . 

RASPBERRIES* 

Black,  Water,  No.  2 . 

Red,  Water,  No.  2 . 

Black,  Syrup,  No.  2 .  2.00  . 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . 

STRAWBERRIES} 

Preserved,  No.  1 .  1.10  . 

Preserved,  No.  2 .  2.10  . 

Extra,  Preserved,  No.  1 .  1.16  1.30 

Extra,  Preserved,  No.  2 . 2.20  2.60 

Standard,  Water,  No.  10 .  7.50 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  4.26  3.60 

No.  10s  .  14.76  12.76 

Canned  Fish 

HERRING  ROE* 

10  oz .  1.10  1.16 

15  oz .  1.50 

17  oz .  1.65  1.60 

18  oz.  .  1.60  1.66 

19  oz.  . 

Standard.  No.  2,  Factory,  18  oz 
LOBSTER* 

Flats,  1-lb.  cases,  4  doz . 

%-lb.  cases,  4  doz. . 

%-lb.  cases,  4  doz . 

OYSTERS* 

Standards,  4  oz . 

6  oz . 

8  oz . 

10  oz . 

Selects,  6  oz . 

SALMON* 

Red  Alaska,  Tall,  No.  1 . 

Flat,  No.  % . 

Cohoe,  Tall,  No.  1 . 

Flat,  No.  1 . 

Flat,  No.  % . 

Pink,  Tall,  No.  1 . 

Columbia  Flat,  No.  1 . . 

Flat,  No.  % . ;. . . 

Chums,  Tall  . 

Medium  Red,  Tall . . 

SHRIMP* 

Dry,  No.  1 . -. . 

Wet,  No.  1,  Large . 

SARDINES*  (Domestic),  per  case 
F.  O.  B.  Eastport,  Me.,  1928  pack 


%  Oil,  Keyless .  t3.76 

%  Oil,  Decorated .  t4.60 

%  Oil,  Tomato,  Carton . 

%  Mustard,  Keyless .  t3.75 

%  Oil,  Carton .  f4.75 

%  Mustard,  Keyless .  f3.00 

California,  %,  per  case. .  tl6.00 

Oval,  No.  1 .  t4.60 

TUNA  FISH*  (California),  per  case 

White,  %s  .  7.00 

White.  %s  .  14.00  12.76 

White,  Is  .  26.00 

Blue  Fin,  %8 .  7.00 

Blue  Fin,  Is .  13.60 

Striped,  %8  .  6.76 

Striped,  Is  .  11.60 

Yellow,  %s  .  6.76 

Yellow,  Is . .  ......  12,75 


.  4.20 

_  2.26 

1.36  1.46 

1.46  1.66 

2.70  2.80 

2.90  3.10 

.  2.60 

3.60  2.76 


1.80  1.82% 

.  4.86 

.  2.86 

.  1.70 

.  2.60 

_  1.80 

1.86  1.90 
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"B  Cans  are  Tight  Cans” 


Boyle  Cans 


ARE  GOING  TO  BE  USED 
BY  MORE  LARGE  BANNERS 
THAN  EVER  BEFORE 

Because  Our 


QUALITY 

DOUBLE  SEAMERS 
PERSONAL  ATTENTION 


Have  won  us  additional  Customers  who  were  only 
too  glad  to  support  an  organization  whose  main 
object  is  the  immediate  and  Complete  Satisfaction 
of  its  Customer  Friends. 

Why  not  become  one  of  our  Customer  Friends? 

Our  Representative  will  be  glad  to  call  on  you. 

Metal  Package  Corporation 

(  BOYLE  CAN  PLANT  ) 

811  SOUTH  WOLFE  ST.,  BALTIMORE,  MD. 


MASPETH.  N.  Y. 


tlO  EAST  42nd.  Street.  New  York  City 


Brooklyn,  N.  Y. 


The  Markets 

BALTIMORE,  JANUARY  7,  1929 


WEEKLY  REVIEW 


Buyers  Beginning  to  Stir — Tomatoes  Very  Strong — 

Corn  Figures  Do  Not  Disturb  the  Market — Bean 

Canners  Must  Go  Carefully  About  Futures. 

awakening — That  long-waited  time  “after  the 
turn  of  the  year”  has  come,  and  it  may  not  be  too 
much  to  say  that  it  is  the  important  happening  of 
the  week.  But  if  there  were  any  who  expected  to  see 
buying  go  off  with  a  bang  as  soon  as  1929  showed  itself 
— that  is,  in  the  buying  of  canned  foods — they  probably 
feel  somewhat  disappointed.  As  far  as  we  can  learn 
there  has  not  been  a  great  deal  of  buying  this  week. 
Instead  the  buyers  are  still  busy  counting  up  the  past 
year’s  results,  and  learning  what  amount  of  stock  they 
carried  over  into  this  new  year.  And  it  is  to  be  hoped 
that  they  will  make  note  of  this  last  item,  so  that  they 
can  report  these  holdings  of  canned  foods  to  the  Census 
Bureau  as  soon  as  the  blanks  are  presented,  which 
should  be  this  week.  The  canners  are  going  to  turn  in 
their  stocks  on  hand  as  soon  as  asked,  and  if  the  distrib¬ 
utors  will  do  the  same,  and  as  promptly,  we  will  have 
the  final  figures  quickly.  In  that  way  they  are  of  the 
most  value. 

The  sellers  who  want  business  will  not  have  long  to 
wait.  Wise  buyers  are  out  now  scouting  around  for  the 
goods  they  need,  and  that  they  need  them  is  admitted 
on  all  sides.  Their  stocks  were  never  as  low,  and  the 
demand  was  never  better  for  all  canned  foods  than 
right  now.  So  the  orders  will  soon  be  forthcoming,  and 
if  the  sellers  will  but  have  courage  and  faith  in  their 
holdings  they  will  be  paid  the  price*  There  is  no  need 
to  offer  concessions,  no  need  to  cut  the  price,  and  the 
buyers  would  rather  the  canners  named  firm  prices  and 
then  adhered  to  them.  The  one  thing  that  outrages  the 
buyer  is  to  find  that  some  competitor  has  gotten  the 
goods  at  a  lower  price,  through  the  weakness  of  some 
seller.  Of  course,  they  all  want  the  best  buy  possible, 
that  is  merely  human,  but  above  all  they  want  a  staple, 
firm  market.  And  the  only  one  that  can  prevent  that 
is  the  canner  himself.  Everybody  knows  that  canned 
foods  are  in  a  strong  position,  worth  the  money,  and 
that  the  market  will  absorb  all  now  in  sight.  And  it  is 
believed  that  the  stocks  are  now  in  the  hands  of  can¬ 


ners  who  are  not  fond  of  giving  charity  to  the  buyers. 
It  makes  no  difference  how  much  above  the  market  you 
get,  but  do  not  name  a  price  below  the  market  level. 
And  don’t  be  stampeded  by  cock-and-bull  stories  of 
other  canners  cutting  the  price.  If  they  are,  don’t  you 
care ;  you  get  your  price,  and  if  you  stick  for  it  you  will 
find  you  can  get  it. 

Tomatoes — The  knowledge  of  the  short  tomato 
pack  in  the  Tri-States  spread  like  wildfire,  and  im¬ 
mediately  tomato  prices  jumped  up  a  notch  or 
two.  These  definite  pack  figures  put  an  end  to  all  spec¬ 
ulation  and  showed  the  situation  to  be  as  strong  as  had 
been  claimed  for  tomatoes.  And  on  top  of  this  come 
reports  that  the  Southern  grown  fresh  tomato  crop  is  a 
light  one,  and  has  been  damaged  by  insects  and  what 
not.  But  the  truth  is  the  great  mass  of  the  people  do 
not  feel  themselves  in  position  to  buy  these  fancy  fresh 
tomatoes.  Despite  the  vaunted  prosperity,  they  just 
cannot  afford  them,  and  are  not  buying  them.  A  well- 
filled  can  of  good  tomatoes  suits  them  and  saves  them 
money.  And  the  circle  using  other  fresh  vegetables, 
peas,  beans,  etc.,  has  been  very  considerably  contracted. 
And  there  you  have  the  secret  of  the  increased  demand 
for  all  canned  foods,  for  they  are  the  poor  man’s  stand¬ 
by.  And  that  demand  will  be  continuous  and  increase 
in  numbers  from  now  on. 

The  prices,  70c,  $1.10,  $1.50  and  $5,  may  be  said  to  be 
the  inside  prices  this  week.  It  will  be  from  these  prices 
that  the  buyers  start,  and  where  they  will  carry  the 
market  remains  to  be  seen.  But  they  are  practically 
empty  of  goods,  and  they  must  replenish,  and  there  do 
not  seem  to  be  enough  goods  to  replenish  all  of  the  buy¬ 
ers.  It  is  understood  the  big  chains  are  out  in  force, 
for  they  do  not  propose  to  get  left. 

Com — In  the  special  packings  of  corn,  Shoepeg, 
Golden  Bantam,  etc.,  the  market  is  entirely  normal, 
the  supply  is  practically  gone,  at  least  in  this  immediate 
section.  The  year  opened  with  the  market  at  the  high¬ 
est  price  of  the  season  on  these  items,  and  it  cannot  be 
expected  to  recede. 

On  the  regular  run  of  canned  corn  the  prices  vary. 
The  statistics  of  the  pack,  which  are  published  in  de¬ 
tail  in  this  issue,  surprised  no  one,  as  they  are  just 
about  what  the  industry  expected  after  the  close  of  the 
corn  canning  season,  but  a  little  heavier  than  was 
thought  possible  during  the  early  season.  But  they 
are  well  in  line,  and  the  market  will  easily  take  care  of 
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the  pack,  and  what  may  be  left  over  from  any  other 
years.  But  this  makes  corn  not  quite  as  strong  as 
some  of  the  other  items.  There  is  very  little  of  any  kind 
of  corn  left  in  this  Tri-State  region,  which  shows  that 
demand  and  consumption  is  heavy  for  com,  because  this 
section  had  quite  a  good  output.  There  are  a  good  many 
rumors  coming  out  of  the  Central  West  of  canners  ac¬ 
cepting  lower  than  the  market  price,  but  at  least  in 
some  cases  the  quality  warranted  the  cut.  The  market 
remains  at  $1,  with  the  fancy  and  special  packings  up 
to  $1.50. 

Beans — The  strong  position  of  bean  seed  is  making 
this  article  independent  for  the  coming,  or  future,  mar¬ 
ket.  The  spot  market  is  not  as  high  as  it  has  been,  but 
it  is  very  firm,  as  there  are  few  beans  anywhere.  The 
drive  now  is  to  get  futures  at  attractive  prices,  and  the 
canners  are  very  rightly  fearful  to  contract  because  of 
the  uncertain  supply  of  seed. 

With  seed  at  40c  to  50c  per  lb.,  and  no  certainty  of 
getting  it  even  at  these  prices,  no  canner  can  afford  to 
tie  himself  up  with  low-priced  futures,  nor  even  with 
high-priced  ones.  Moreover,  the  Mexican  bean  beetle 
has  become  a  real  factor  in  this  matter.  And  with 
“every  old  sort  of  seed”  used  we  may  expect  an  undue 
amount  of  disease,  anthracnose  and  what  not.  The  high 
spot  prices  for  stringless  beans,  despite  the  rather  good 
output  of  them,  which  means  an  immense  increase  in 
popular  demand,  look  very  nice,  but  what  of  the  next 
season?  Bean  canners  will  do  well  to  go  very  carefully 
about  futures.  We  hear  prices  of  95c  for  standard 
cuts,  $1  for  extra  standards  and  $5  for  extra  standard 
10s,  but  these  are  only  usual,  normal  future  prices  for 
such  beans.  The  prices  are  not  worth  the  risk. 

Lima  beans  have  begun  a  steady  march  upwards,  and 
we  can  find  nothing  likely  to  stop  them.  The  better 
prices  are  long  overdue.  You  will  note  the  new  rates  in 
this  week’s  market  page. 

In  that  same  market  some  peas  are  advanced.  No.  10 
sauerkraut  is  also  higher.  Spinach  remains  quiet  this 
week,  but  it  may  be  expected  to  come  to  life. 

The  packers  of  fruit  profess  to  be  very  well  satisfied 
with  the  situation,  and  it  is  said  the  market  will  clean 
up  in  California  to  an  unprecedented  condition.  The 
peach  situation,  which  bothered  them  for  a  while,  seems 
to  be  solving  itself  nicely  in  a  steady,  heavy  consumi>- 
tion  at  the  low  prevailing  prices.  Nearly  all  other  fruits 
are  on  the  short  list  with  prices  advancing. 

The  cove  oyster  market  remains  very  quiet.  Fresh 
oysters  are  shipped  to  almost  every  hamlet  of  the  coun¬ 
try  now,  and  that  has  interfered  with  the  canned  oyster 
trade ;  but  even  so  the  fresh  oyster  business  is  not  what 
it  should  be.  There  are  those  who  say  that  with  the 
passing  of  good  beers  and  ales  the  oyster  business  fell 
off  more  than  50  per  cent  and  has  been  dwindling  ever 
since.  Some  day  the  canned  oyster  business  will  come 
back  strong. 


NEW  YORK  MARKET 

By  “New  York  Stater,’* 

Special  Correspondent  “The  Canning  Trade.’’ 


Buyers  Shut  Out  from  Sellers— Busy  With  Inventory. 

Buyers  Say  They  Are  in  No  Hurry  About  Futures. 

Inquiry  for  Tomatoes — Com  Quiet — Chains  After 

Peas — Fruits  Firmer — Beans  Stiff — ^Weakness  Ex¬ 
pected  in  Fish. 

New  York,  January  3,  1928. 

HUT  OUT — ^The  past  week  has  been  a  rather  un¬ 
eventful  one  in  the  local  canned  foods  market.  The 
year-end  holidays,  combined  with  annual  stock¬ 
taking  by  distributors,  has  naturally  tended  to  slow 
down  trading.  Canned  foods  buyers,  as  a  rule,  have 
not  been  accessible  to  brokers  and  canners  save  by  ap¬ 
pointment,  most  of  their  time  being  taken  up  by  super¬ 
vision  of  the  physical  work  of  inventorying  their  stocks. 
While  it  is  expected  that  a  little  buying  will  develop 
next  week,  to  plug  up  some  vacancies  exposed  by  year- 
end  stock  taking,  little  large-lot  trading  is  anticipated 
until  the  buyers  have  an  opportunity  of  getting  to¬ 
gether  with  their  canner  and  broker  friends  in  Chicago 
later  in  the  month.  There  have  been  no  changes  in 
price  on  any  of  the  principal  canned  foods  items  dur¬ 
ing  the  week. 

Futures — Local  buyers  report  that  they  have  been 
rather  conservative  in  their  futures  operations  thus 
far.  While  opening  prices  have  been  named  by  a  num¬ 
ber  of  packers  of  various  items  already,  the  larger 
factors  in  the  industry  are  not  yet  out  with  their  1929 
prices,  and  buyers  wish  an  opportunity  to  thoroughly 
survey  the  field  before  making  committments.  An¬ 
other  factor  which  will  be  more  than  usually  impor¬ 
tant  this  year  is  the  condition  of  the  money  market. 
Time  money  rates  are  the  highest  since  during  the 
post-war  deflation  period,  and  should  this  situation 
continue  it  will  naturally  have  a  most  important  effect 
u^n  the  quantities  of  canned  foods  that  distributors 
will  wish  to  carry  in  their  warehouses  against  later 
demands. 

Tomatoes — Some  inquiry  for  Southern  packs  has 
been  noted,  and  it  is  expected  that  this  will  be  followed 
up  by  actual  buying.  The  market  remains  strong  in 
the  South,  with  Is  holding  at  67V2  to  70c,  2s  at  95c  to 
$1,  3s  at  $1.45  to  $1.59,  and  10s  at  $4.50  to  $5  at  can¬ 
neries,  with  most  sellers  unwilling  to  go  below  $4.75  on 
the  latter  size.  Western  packs  were  in  firm  position. 

Com — The  market  for  standard  packs  holds  at  95c  to 
$1  at  canneries,  with  a  little  Western  corn  still  to  be 
had  down  to  90c  per  dozen.  More  inquiry  for  extra 
standards  and  fancy  corn  has  developed,  with  the  mar¬ 
ket  strong  at  these  grades,  particularly  fancy  quality, 
which  is  in  short  supply. 

Peas — There  are  reports  of  rather  heavy  chain  store 
inquiries  in  the  market,  but  nothing  definite  in  this 
direction  as  yet.  Prices  are  firm  and  unchanged.  In¬ 
terest  in  peas  is  centering  mainly  in  the  outlook  on  new 
pack,  with  general  expectations  of  a  large  volume  of 
business  on  futures  to  be  placed  during  the  progress 
of  the  Chicago  convention. 

California  Fmits — With  the  turn  of  the  year,’  the 
market  has  taken  on  added  firmness.  Peas,  particu¬ 
larly  fancy  quality,  are  in  strong  position,  and  another 
price  advance  looked  for.  Cherries  and  apricote  are 
still  firmly  held,  with  the  undertone  on  peaches  show¬ 
ing  further  improvement.  Canners  are  showing  strong 
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price  views  on  peaches  for  the  spring  selling  season,  al¬ 
though  some  distributors  are  still  believed  to  be  hold¬ 
ing  off  covering  on  their  requirements  for  this  period 
in  the  belief  that  the  market  will  go  more  their  way 
later  in  the  season.  It  is  probable  that  the  Pacific 
coast  packers  will  be  able  to  put  through  some  trades 
during  the  progress  of  the  convention. 

Pineapple — The  market  for  this  fruit  has  undergone 
no  important  modification  during  the  past  week.  There 
is  not  much  of  an  open  market  supply  here,  and  jobbers 
are  holding  on  to  their  pineapple  to  take  care  of  their 
own  distributing  requirements  later  on  in  the  season. 
The  Coast  market  is  strongly  held,  with  a  paucity  of 
offerings,  particularly  on  the  higher  grades. 

Stringless  Beans — Jobbers  are  showing  more  interest 
in  this  item,  but  find  a  stiff  market  confronting  them. 
For  prompt  shipment  standards,  the  inside  price  is 
$1.30  per  dozen,  with  $1.35  representing  the  view  of 
most  holders.  Extra  standard  is  10c  a  dozen  higher. 
No.  10s  are  understood  to  be  rather  closely  sold  up  at 
southern  packing  points,  with  canners  continuing  to 
quote  the  market  firm  at  $7.50  per  dozen.  Canners  are 
still  talking  a  $1.50  market  on  standard  2s,  but  buyers 
are  not  yet  ready  to  concede  this  much  strength  to 
the  market. 

Salmon — Buyers  profess  to  see  a  still  weaker  salmon 
market  in  prospect  for  the  spring  season,  and  so  are 
still  remaining  aloof  from  the  spot  position.  With  the 
season  of  heaviest  consumption  still  several  months 
cff  and  the  market  position  exhibiting  definite  signs  of 
weakness,  distributors  can  see  nothing  to  be  gained  by 
supporting  the  market.  Spot  stocks  are  sufficient  for 
the  current  needs  of  the  trade,  and  jobbers  here  expect 
that  consignment  stocks  will  be  available  for  their 
filling-in  requirements  during  the  next  few  months. 

Other  Fish — Conditions  are  without  change  on  other 
fish  lines  this  week.  Buying  interest  is  rather  dull,  no 
particular  plans  having  been  made  as  yet  to  fill  out 
stocks  in  anticipation  of  a  good  retail  demand  during 
the  Lenten  season.  Firm  markets  prevail,  however, 
with  the  possible  exception  of  west  coast  sardines. 

Spinach — Prices  remain  firm  on  both  southern  and 
California  packs.  A  litle  business  on  California  winter 
pack  has  been  noted,  at  a  base  price  of  $1.45  for  21/2S 
at  factories,  and  Pacific  coast  canners  are  now  starting 
in  to  book  spring  pack,  subject  to  approval  of  prices 
when  named. 

No.  10  Fruits — Jobbers  are  beginning  to  scour  the 
market  for  gallon  fruits  in  some  lines,  year-end  inven¬ 
tories  having  disclosed  shortages  on  a  few  items.  Red 
sour-pitted  cherries  are  in  demand,  and  are  in  strong 
position.  No.  10  pineapple  is  also  wanted,  while  pears, 
cherries  and  apricots  are  also  in  demand.  Prices  ap¬ 
pear  quite  firm  on  the  entire  line. 


CHICAGO  MARKET 

By  "Observer" 

Special  Correspondent  of  "The  Canning  Trade" 

Looks  Like  Big  1929  Business  Is  Right  Ahead  for  Can- 
ners — Some  Support  of  Maryland  Advances  on  To¬ 
matoes — Corn  About  the  Same — Future  Prices  on 
Peas  Not  Announced — 1929  to  Be  a  Quality  Year. 

Chicago,  January  2, 1929. 

HIS  week  Chicago  buyers  are  getting  squared 
away  with  the  general  feeling  that  a  big  1929  can¬ 
ned  foods  business  is  right  ahead  of  them.  The 
situation  is  a  bit  lopsided  as  compared  with  ordinary 


seasons  in  that  relatively  few  jobbers  have  big  in¬ 
terests  in  canned  foods ;  in  fact,  biggest  operators  who 
have  in  the  past  years  made  much  of  their  year’s  show¬ 
ing  largely  through  handling  spot  supplies  seem  to  be 
low  on  stocks.  It  is  quite  likely  that  another  ten  days 
will  see  liberal  purchasing  with  up-going  prices.  It 
ways  takes  several  days  for  buyers  to  get  their  inven¬ 
tories  out  of  the  way  and  have  their  final  session  as  to 
policies  with  their  organizations.  The  week  end  should 
see  the  decks  cleared,  however,  and  some  activity  all 
through  the  line.  Even  now  there  are  some  who  are 
feeling  around  carefully  trying  to  locate  desirable  mer¬ 
chandise  which  they  can  grab  as  soon  as  the  bars  are 
lifted  inside  their  own  organization. 

While  it  is  a  little  early  to  describe  the  situation  defi¬ 
nitely,  and  also  because  exact  figures  are  not  usually 
broadcasted,  nevertheless  it  is  the  general  impression 
that  most  jobbers  in  closing  their  books  are  showing  a 
very  fair  sort  of  a  year  just  completed.  To  be  sure, 
most  of  them  have  derived  their  returns  from  opera¬ 
tions  conducted  in  a  different  manner  from  the  way 
they  did  it  some  years  ago,  but  the  smart,  intelligent 
merchandisers  have  met  the  situation  and  are  looking 
forward  with  optimism  for  1929. 

Tomatoes — The  advances  announced  this  week  from 
Maryland,  indicating  No.  2s  standards  now  at  $1,  No. 
3s  at  $1.50  and  No.  10s  at  $4.50,  have  met  with  some 
mincing  support,  although  no  large  lots,  as  far  as  we 
have  heard,  sold  at  these  levels.  The  jobbers  all  know 
that  canned  tomatoes  are  now  almost  up  to  the  point 
where  the  consumer  is  going  to  look  at  fresh  tomatoes 
shipped  in  from  Mexico  and  Texas.  Indiana  tomatoes 
are  strong  in  price  and  hard  to  find  in  any  large  lots. 
We  can  at  least  proceed  with  the  assurance  that  the 
next  crop  will  come  into  a  bare  market  as  far  as  jobber 
and  retail  stocks  are  concerned. 

Com — Same  prices  prevailing  as  have  ruled  all 
month.  Standard  at  90c,  Fancy  Cogent  at  $1.20.  A  little 
steady  movement  is  evident,  which  indicates  that  con¬ 
sumer  support  is  steadily  taking  out  their  normal  re¬ 
quirements  on  corn. 

Peas — Standard  4s  Alaskas  or  5s  sweets  priced  at  $1, 
Wisconsin  factory ;  standard  3s,  $1.05.  Several  nice  lots 
of  extra  standard  3s  have  been  quoted  at  $1.15  to 
$1,171/2-  Not  much  change  in  the  higher  grades,  but 
some  little  steady  trading  constantly. 

Future  prices  have  not  been  announced,  although  in  a 
preliminary  way  the  sentiment  seems  to  be  that  prices 
will  be  about  like  last  season,  with  the  likelihood  of  bet¬ 
ter  quality  all  the  way  through,  as  most  Wisconsin  fu¬ 
ture  contracts  will  probably  carry  with  them  a  grading 
certificate  from  the  State  Bureau  of  Markets.  This  po¬ 
licing  of  the  quality  end  of  the  game  will  work  far- 
reaching  benefits  for  all  concerned  who  have  to  do  with 
peas,  not  omitting  a  happier  and  more  satisfied  and  a 
larger  consuming  general  public. 

Spinach — There  is  a  bit  of  activity  on  new  crop. 
There  will  be  some  Rio  Grande,  also  Southern  Cali¬ 
fornia  shipments,  from  January  pack.  Prices  steady 
about  as  heretofore  quoted,  but  with  a  little  premium 
being  paid  for  January  and  February  shipments  from 
best-known  packers. 

String  Beans — Early  spring  shipment  from  the  South 
at  any  reasonable  price  seems  to  engage  attention  from 
buyers  who  are  in  the  mood  to  anticipate.  It  is  hardly 
possible  that  production  from  the  South  can  satisfy  the 
existing  shortage  until  next  August,  at  the  earliest,  at 
which  time  Northern  beans  may  again  begin  to  be  avail¬ 
able.  It  has  been  interesting  and  pleasing  to  note  the 
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increased  sale  which  green  beans  are  enjoying,  this  due 
to  the  improved  method  of  handling  and  to  improved 
strain  of  seed  made  available  in  the  last  few  years. 

1929  a  Quality  Year — In  talking  with  men  engaged 
in  various  lines  of  the  canned  foods  business,  canners, 
supply  men,  jobbers,  brokers  and  well-posted  retailers, 
it  is  quite  evident  that  the  atmosphere  is  becoming 
right  for  a  general  up-step  in  the  customary  standards 
of  canned  foods.  The  reactions  from  this  movement 
are  difficult  to  forecast,  but  it  seems  safe  to  say  that  in¬ 
telligent  co-operation  and  policing  of  the  industry  both 
within  and  without,  morally  and  legally  where  neces¬ 
sary,  will  result  in  a  consumer  demand  being  created 
which  will  tax  the  capacity  of  existing  canning  plants 
of  the  country,  and  also  open  up  a  chance  for  a  normal 
expansion  over  a  considerable  period. 

THE  GULF  STATES  MARKET 

By  BAYOU 

Special  Correspondent  of  “The  Canning  Trade” 

Shrimp  Seem  to  Have  Left — Market  Active  for  the 
Small  Remaining  Supply — ^No  Oysters  Canned  in  Al¬ 
abama  to  Date — Scramble  on  for  Bean  Seed  as  Plant¬ 
ing  Grows  Near — Prices  Heard. 

Mobile,  Ala.,  January  3,  1928. 

HRIMP — Everything  has  been  very  quiet  around 
the  shrimp  factories  in  Alabama  this  past  week, 
account  no  shrimp,  and  they  have  not  started  to 
pack  oysters.  The  strike  of  shrimp  on  this  coast  ap¬ 
pears  to  be  over  with  lor  this  time,  and  the  fishermen 
that  went  out  trawling  for  them  failed  to  locate  them. 
However,  the  nice  strike  of  shrimp  that  we  had  here  in 
the  month  of  December  helped  very  materially  to  liven 
up  things  about  the  sea  food  plants  of  Alabama,  and 
incidentally  boosted  the  fall  shrimp  pack  to  where,  if  it 
is  not  equal  to  what  it  was  last  year,  it  brought  it  to 
within  striking  distance  of  same,  and  the  final  figures 
will  have  to  be  compiled  before  it  can  be  definitely  de¬ 
termined. 

The  buyers  seem  to  be  rapidly  awakening  to  the  fact 
that  the  surplus  stock  of  shrimp  in  the  warehouses  of 
the  packers  is  low,  because  orders  have  been  coming 
into  this  section  at  a  lively  rate  and  the  market  appears 
to  be  very  active  and  prices  firm.  Frankly,  there  is  no 
reason  for  it  to  be  otherwise  if  the  stock  of  shrimp  in 
other  sections  is  as  low  as  it  is  in  this  section.  Spot 
shrimp  is  holding  the  board  at  present  at  $1.45  per 
dozen  for  No.  1  medium,  wet  or  dry  packed,  and  $1.65 
per  dozen  for  No.  1  fancy,  wet  or  dry  packed,  and  mov¬ 
ing  in  high  gear. 

Oysters — There  have  been  no  oysters  canned  in  Ala¬ 
bama  this  season,  but  it  looks  now  as  if  the  factories 
are  going  to  give  it  a  trial  anyway,  and  as  the  shrimp 
strike  appears  to  be  over  with  for  this  time,  the  fisher¬ 
men  will  want  to  try  out  the  oyster  reefs,  hence  the  Al¬ 
abama  plants  will  receive  a  few  barrels  of  oysters,  and 
if  the  supply  of  raw  material  warrants  it  they  will  con¬ 
tinue  to  operate  on  oysters,  and  very  few,  if  any,  shrimp 
will  be  packed. 

What  oysters  are  available  are  showing  up  in  fine 
shape,  and  this  is  of  great  help  to  the  pack  in  that  they 
yield  well.  This  being  the  case,  the  oyster  pack  in  Ala¬ 
bama  hinges  on  the  supply  of  oysters  on  the  Alabama 
reefs,  and  the  reefs  will  have  to  be  worked  for  this  pur¬ 
pose  before  it  can  be  fully  determined,  because  up  to 
now  the  oysteT  tongers  for  the  raw  market  are  the  only 
ones  that  have  worked  the  reefs,  and  the  number  of 
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them  has  not  been  sufficient  to  thoroughly  go  over  the 
entire  reefs. 

The  report  from  Mississippi  is  that  the  sea  food  fac¬ 
tories  there  have  not  operated  much  this  vast  week, 
and  it  is  hardly  expected  otherwise,  because  there  is 
scarcely  any  industry  in  the  country  that  gets  thor¬ 
oughly  thawed  out  from  the  holiday  effects  until  after 
New  Year’s,  and  the  sea  food  canning  game  is  no  excep¬ 
tion.  So  the  oyster  pack  has  been  moving  slowly  during 
holiday  week,  and  there  are  no  shrimp  being  packed  on 
account  of  closed  season  in  Louisiana  for  the  canning 
of  shrimp,  which  affects  the  Mississippi  factories,  be¬ 
cause  they  draw  the  bulk  of  their  raw  material  from 
Louisiana  waters. 

The  following  are  the  prices  of  oysters,  f .  o.  b.  can¬ 
nery;  4  oz.  cans,  $1.25  per  dozen;  5  oz.  cans,  $1.35  ver 
dozen;  8  ounce  cans,  $2.50  per  dozen,  and  10  oz.  cans, 
$2.70  per  dozen. 

Stringless  Beans — The  vegetable  packers  of  this  sec¬ 
tion  are  now  directing  their  attention  to  the  stringless 
bean  pack,  and  are  preparing  for  the  planting.  There  is 
a  scramble  for  seed,  as  there  appears  to  be  a  shortage 
of  same  this  season. 

Before  we  go  much  further  it  is  well  for  us  to  get 
straight  on  a  little  misunderstanding  that  sometimes 
takes  place  on  bean  quotatiojis  appearing  in  other  mar¬ 
ket  reports,  and  these  are  the  quotations  from  15c  to 
20c  per  dozen  lower  than  those  appearing  here,  that 
sometimes  appear  in  the  New  Yorw  market  report,  and 
referred  to  as  quotations  from  Southern  canners.  These 
invariably  are  quotations  from  sections  south  of  New 
York,  and  not  from  this  Gulf  Coast  section.  This  being 
the  case,  it  is  suggested  that  buyers  interested  in  prod¬ 
ucts  of  the  Gulf  States  consult  “The  Gulf  States  Mar¬ 
ket”  reports,  where  they  will  find  quotations  more  in 
line  with  prices  prevailing  in  this  territory.  The  ma¬ 
jority  of  the  trade  understand  the  New  York  quota¬ 
tions,  but  occasionally  the  Gulf  States  packers  are 
called  upon  to  explain  the  apparent  vast  difference  in 
prices,  and  this  is  brought  out  here  clearly  for  the  ben¬ 
efit  of  the  uninformed. 

The  Dorgan-McPhillips  Packing  Corporation,  of  Mo¬ 
bile,  Ala.,  who  are  one  of  the  leading  canners  of  this 
section,  have  gotten  out  their  quotations  for  the  1929 
spring  pack  beans.  They  have  divided  the  pack  into 
two  sections,  and  they  have  arranged  their  prices  to 
correspond  with  the  shipping  dates.  The  first  section 
takes  in  the  early  shipments,  and  are  a  little  higher  in 
price  than  are  the  later  shipments,  thus:  “New  pack 
beans  for  shipment  May  15  to  June  10  as  packed,  $1.10 
per  dozen  for  2s ;  $1.40  per  dozen  for  No.  2i/2S,  and  $5.50 
per  dozen  for  No.  10s,  f.  o.  b.  factory  at  Bogalusa,  La., 
Buckatuna,  Miss.,  and  Laurel,  Miss.” 

“New  pack  beans  for  shipment  from  regular  spring 
pack,  beginning  June  10,  are:  $1.05  per  dozen  for  No. 
2s;  $1.35  per  dozen  for  No.  21/2S,  and  $5.50  per  dozen 
for  No.  10s,  f.  o.  b.  the  above  mentioned  canneries.” 

They  agree  with  the  trade  that  where  orders  are 
booked  for  shipment  from  the  early  pack,  and  the  pack 
is  unavoidably  delayed  and  the  buyer  is  willing  to  ac¬ 
cept  delivery  from  the  later  pack,  shipment  will  be 
made  at  prices  that  are  specified  for  the  regular  June 
pack.  This  arrangement  should  work  out  all  right  for 
the  mutual  benefit  of  the  buyer  and  the  packer  at  this 
time,  when  the  bean  market  appears  to  be  in  such  a 
cleaned-up  condition,  because  it  will  help  the  buyers 
that  take  advantage  of  it  as  an  opportunity  to  get  an 
early  delivery  of  their  orders  in  that  they  offer  the 
packer  an  incentive  in  the  way  of  a  better  price  if  they 


January  7,  1929 


THE  CANNING  TRADE 


35 


can  make  an  early  delivery.  It  is  natural  to  expect  that 
the  packer  is  going  to  try  to  get  in  on  that  extra  nickel 
a  dozen. 


THE  OZARK  MARKET 

By  OZARKO 

Special  Correspondent  ^  The  Canning  Trade." 


Active  Demand  for  Tomatoes — Prices  Very  Firm — 
Some  Few  Beans  Left — No  Prices  on  Future  Toma¬ 
toes — Rumors  of  Future  Prices  on  Beans — Conven¬ 
tion  in  Session. 

Springfield,  Mo.,  January  3,  1928. 

EATHER — Genuine  winter  weather  now  pre¬ 
vails  throughout  the  Ozark  packing  district. 
Tomato  Sales — The  demand  for  spot  tomatoes 
is  now  quite  active,  and  it  is  expected  that  this  demand 
will  continue  during  the  first  half  of  January,  or  until 
canners  of  the  Ozarks  are  sold  out  entirely. 

Market  Prices — The  market  prices  on  tomatoes  are 
very  strong,  no  sales  being  made  at  less  than  Is  stand¬ 
ards,  10  oz.,  70c;  2s  standards,  $1;  No.  2%^  standards, 
$1.25 ;  3s  standards,  if  obtainable,  $1.45 ;  10s  standards, 
if  obtainable,  $5.00,  f.  o.  b.  factory  points.  Some  can¬ 
ners  have  already  advanced  their  price  on  No.  2  stand¬ 
ards  to  $1.05,  and  expect  to  realize  that  price  either 
this  week  or  next  week. 

Spot  Green  Beans — There  are  still  a  few  cars  of  spot 
No.  2  cut  stringless  green  beans  in  canners’  hands  un¬ 
sold  in  the  district.  The  price  on  same  is  held  firm  at 
$1.25  f.  o.  b.  factory  points.  It  might  be  possible  to  pick 
up  a  small  quantity  of  6-10  standards  at  $6  to  $6.50  fac¬ 
tory. 

Future  Tomatoes — No  prices  have  yet  been  named 
by  any  canners  of  the  district  on  future  tomatoes.  It  is 
expected,  however,  that  before  the  close  of  the  present 
week  a  goodly  number  of  canners  will  place  limited  of¬ 
ferings  of  futures  on  the  market. 

Future  Green  Beans — ^Due  to  the  great  scarcity  of 
bean  seed,  and  the  extreme  high  prices  ruling  on  same, 
canners  of  this  product  hesitate  about  naming  any 
prices  on  futures.  From  all  the  information  we  can 
gather,  we  are  inclined  to  believe  that  future  cut  string¬ 
less  green  beans  will  likely  open  No.  2  size  at  $1,  No.  10 
size  $5,  f.  o.  b.  shipping  points  Missouri  and  Arkansas. 

Annual  Convention — The  Annual  Convention  of  the 
Ozark  Canners  Association  will  be  held  at  Fayetteville, 
Ark.,  on  the  3d  and  4th  insts.  It  is  our  intention  now 
to  supply  a  report  of  this  Convention  in  our  next  week’s 
market  letter. 


CALIFORNIA  MARKET 

By  “Berkeley" 

Special  Correspondent  “The  Canning  Trade." 

Market  Quiet — Outlook  for  Cleanup  Before  New  Pack¬ 
ing  Season — Apricots  Better  Sold  Up  Than  in  Three 
Years  —  Cherries  Even  Closer  Sold  Up  —  Pears 
Scarce — Peaches  Steadily  Moving  Out — ^Tomatoes 
Very  Firm— Spinach  Prices  Soon. 

San  Francisco,  January  3,  1928. 

OUIET — General  market  conditions  continue  quiet, 
with  retailers  and  wholesalers  occupied  with  in¬ 
ventories  and  canners  devoting  their  attention 
largely  to  making  shipments  of  goods  already  on  order. 
Large  quantities  of  California  canned  products  are  roll¬ 


ing  to  the  consuming  markets,  and  from  all  reports 
these  will  be  needed  by  the  time  they  reach  their  desti¬ 
nation,,  stocks  generally  being  badly  broken.  Consump¬ 
tion  is  reported  as  being  above  the  average  in  almost 
every  section  of  the  country,  and  the  outlook  is  for  a 
movement  in  the  spring  that  will  care  for  about  every¬ 
thing  in  first  hands.  Conditions  are  much  more  favor¬ 
able  than  they  were  a  year  ago  at  this  time,  with  the 
price  tendency  upward  instead  of  downward,  as  was 
the  case  at  that  time. 

Apricots — California  canned  apricots  are  more 
closely  sold  up  than  has  been  the  case  during  the  past 
three  years,  with  some  canners  having  nothing  at  all  to 
offer,  and  almost  none  with  complete  assortments. 
Prices  on  many  sizes  and  grades  are  largely  nominal, 
and  the  tendency  is  very  much  in  the  direction  of  firm¬ 
ness.  Special  attention  was  paid  to  a  quality  pack  last 
summer  and  fruit  was  allowed  to  get  a  little  riper  than 
in  the  past,  removing  a  consumer  objection  to  this 
fruit.  Everything  in  this  line  promises  to  be  out  of 
first  hands  long  before  the  packing  of  apricots  begins 
again  next  June. 

Cherries — ^What  is  true  of  apricots  is  also  true  of 
cherries,  only  to  a  more  marked  degree.  The  output  of 
canned  cherries  last  season  has  proved  inadequate  to 
meet  the  demand,  and  it  is  only  here  and  there  that  lots 
can  be  found  in  first  hands.  The  pack  in  the  Pacific 
Northwest  is  about  as  closely  cleaned  up  as  is  the  case 
in  California. 

Pears — Bartlett  pears  are  in  short  supply  and  there 
is  scarcely  a  grade  or  size  that  is  not  held  well  above 
opening  figures.  There  has  been  a  good  export  demand 
and  the  domestic  demand  is  well  above  normal.  As  is 
the  case  with  apricots,  Hawaiian  pineapple  and  cher¬ 
ries,  quantities  of  this  fruit  have  been  requisitioned 
this  season  for  the  making  of  fruit  cocktails  and  fruit 
for  salad.  These  products  are  now  being  packed  in 
wine  and  a  very  heavy  business  was  done  on  them  dur¬ 
ing  the  holiday  season. 

Peaches — Peaches,  of  course,  are  the  most  plentiful 
article  on  the  California  food  list,  but  the  great  pack  is 
being  steadily  whittled  away  by  steady  buying,  and  by 
the  time  the  large  canning  companies  bring  their  busi¬ 
ness  year  to  an  end  at  the  close  of  February,  stocks  on 
hand  are  expected  to  be  about  normal.  Some  of  the 
smaller  concerns  are  making  concessions  to  move  hold¬ 
ings  more  rapidly,  but  these  cuts  are  no  hiore  marked 
than  usual,  and  no  break  in  price  is  anticipated.  The 
advertisements  of  grocers  on  the  Atlantic  seaboard  in¬ 
dicate  that  canned  peaches  are  being  pushed  to  the 
front  and  that  low  prices  prevail.  Grocers  in  New  York 
are  selling  advertised  brands  of  peaches  at  18  cents  for 
a  No.  214  can,  as  compared  with  17  cents  in  San  Fran¬ 
cisco. 

Tomatoes — The  California  tomato  market  is  very 
firm  and  the  outlook  is  that  it  will  be  but  a  short  time 
before  everything  will  be  out  of  the  hands  of  packers. 
The  wholesale  trade  is  having  difficulty  in  securing  de¬ 
sired  assortments  and  individual  holdings  are  small. 
Eastern  buyers  are  still  on  the  lookout  for  wanted 
stocks,  particularly  of  puree  for  the  making  of  soups. 
Stocks  of  No.  10  standard  puree  are  held  firmly  at  $4. 

Spinach — Opening  prices  on  the  spring  pack  of  spin¬ 
ach  are  expected  early  in  January.  A  few  of  the  smaller 
interests  have  already  come  out'  with  prices,  but  the 
trade  seems  to  be  awaiting  the  action  of  the  larger 
packers  before  placing  orders,  i  ,  The  pack  of  recent 
years  has  been  moved  with  such’  uniform  success  that 
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an  increased  acreag-e  seems  in  sight,  but  canners  are 
urging  caution  and  efforts  will  be  made  to  hold  the  pack 
down  to  probable  market  requirements.  Certain  dis¬ 
tricts  have  been  found  to  produce  much  better  spinach 
than  others,  and  growers  not  having  suitable  land  will 
be  discouraged  from  attempting  to  grow  this  crop.  The 
pack  of  1928,  including  the  winter  pack,  has  virtually 
been  disposed  of,  and  early  shipments  of  the  new  pack 
will  be  in  demand.  The  rainfall  in  California  to  date  is 
slightly  above  normal,  and  conditions  from  the  growers’ 
standpoint  are  satisfactory. 

Twenty  assemblymen,  representing  thirty-two  of  the 
rural  counties  of  the  state,  met  recently  at  Sacramento 


and  formed  the  farm  bloc  for  the  1929  session  of  the 
legislature,  which  commences  in  January.  A  feature 
of  the  gathering  was  an  explanation  of  the  state  trade¬ 
mark  plan,  sponsored  by  the  Sacramento  Region  Citi¬ 
zens’  Counsel.  Simon  J.  Lubin,  president  of  this  organ¬ 
ization,  urged  rural  assemblymen  to  get  behind  the 
measure,  declaring  that,  if  placed  into  effect,  the  mar¬ 
ket  for  California  products  would  be  greatly  expanded. 
He  suggested  that  the  large  canning  interests  were  op¬ 
posing  the  plan  on  the  ground  that  the  name  “Cali¬ 
fornia”  has  no  value  in  opening  up  new  world  market 
for  California  fruits,  but  that  growers  felt  differently 
in  regard  to  this. 


What  Canned  Foods  Distributors  are  Doing 

Chains  and  Independents  Effectively  Counteract  One  Another  In  Producing  “Statistics” 
Concerning  Relative  Selling  Prices,  Etc. — Look  For  Substantial  Volume  of  Business  and 
Defining  of  Business  Trends  at  Canners’  Convention  in  Chicago  Late  this  Month — 
Propose  Anti-Chain  Legislation  in  Wisconsin  Legislature  During  Coming  Season — 
Eastern  Jobbers  Announce  Convention  Dates— Survey  on  Stocks  of  Peas,  Corn  and 
Tomatoes  Undertaking  This  Month. 


Statistics — in  “the  good  old  days,”  before  the  chain 
stores  had  grown  to  the  extent  where  they  were  regarded 
as  a  real  menace,  many  a  commercial  dispute  was  settled 
by  the  quoting  on  statistics  dealing  with  one  or  the  other  side 
of  the  controversy  and  the  triumphant  remark  “Figrures  don’t 
lie.” 

With  the  changing  times  in  the  grocery  industry,  however, 
even  the  good  old  figures  have  lost  their  reputations.  Chain 
stores  have  been  quoting  comparative  price  tables  to  show  that 
the  independent  grocers  of  the  country  are  a  superannuated 
bunch  of  fossils,  literally  barnacles  on  the  ship  of  progress.  The 
independent  grocers  have  retaliated  with  a  barrage  of  similarly 
unflattering  comparative  price  tables,  designed  to  show  that  the 
chains  are  a  gang  of  commercial  gunmen. 

Both  agree,  with  respect  to  the  figures  produced  by  the  other, 
that  figures  do  lie,  and,  in  the  parlance  of  the  times,  “And 
how!” 

With  all  due  respect  to  those  who  have  a  deep-rooted  respect 
for  anything  in  the  line  of  “statistics,”  regardless  of  their  point 
of  origin,  it  may  safely  be  said  that  in  the  case  of  many  per¬ 
sons,  figures  can  be  made  to  prove  one  or  both  sides  of  a  con¬ 
troversy,  all  depending  upon  the  shrewdness  of  the  man  pro¬ 
curing  the  figures.  This,  of  cpurse,  is  no  reflection  upon  the 
valuable  data  compiled  for  the  guidance  of  business  generally, 
but  it  does  refer  to  the  state  of  figures  on  selling  prices,  profits, 
turnover,  etc.,  which  seemingly  can  be  produced  at  a  moment’s 
notice  by  any  parties  to  a  commercial  controversy  these  days. 
The  wise  statistician,  when  asked  to  produce  a  bunch  of  figures 
on  these  important  subjects,  first  ascertains  for  what  purpose 
the  statistics  are  to  be  used,  and  then  proceeds  accordingly. 

All  of  which  leads  up  to  the  suggestion  that  much  of  the  re¬ 
cent  data  on  comparative  selling  prices  of  chain  stores  and 
independent  retail  stores,  as  well  as  some  of  the  other  statistics 
covering  operating  expenses,  turnover,  ranks  with  one  of  the 
most  toothsome  of  canned  delicacies — applesauce.  The  sponsors 
of  this  misinformation  do  not  have  the  fine  touch  of  the  stock 
seller  who,  at  the  foot  of  his  glowing  prospects,  reluctantly 
affixes,  in  the  smallest  type  available,  a  small  notation  to  the 
effect  that  “This  information  has  been  obtained  from  scources 
believed  to  be  reliable,  but  is  not  guaranteed.” 

One  of  the  oldest  dodges  in  throwing  a  commercial  contro¬ 
versy  before  the  public  is  to  quote  comparative  statistics.  To 
the  initiated,  it  furnishes  nothing  but  amusement.  But,  to  the 
vast  bulk  of  consumers,  it  is  “business  news,”  “statistics” — 
something  to  be  received  and  digested  with  the  greatest  of  re¬ 
spect.  It  loses  its  force,  however,  when  it  is  overworked,  as 
in  the  present  controversy  between  the  chains  and  independent 
grocers,  in  which  both  have  reverted  to  the  good  old  compara¬ 
tive  prices  to  prove  their  contentions. 

Thus  in  the  average  house,  Mr.  X.,  perusing  his  favorite 
evening  journal,  comes  upon  an  item,  which  he  reads  aloud, 
showing  that  a  corps  of  expert  investigators  of  the  Statistical 


Stevedores,  Inc.,  has  completed  a  survey  of  239  independent  re¬ 
tail  grocery  stores,  purchasing  an  average  of  five  items  in  each  I 

corner  grocery,  and  has  ascertained  that  on  the  average  of  31 
staple  grocery  products,  the  chains  sell  for  31.19  per  cent  less 
than  the  independents.  Whereupon  the  head  of  the  house  digs 
up  the  morning  gazette  which  she  had  been  reading  that  very 
day  and  reads  aloud  to  the  family  circle  the  conclusions  arrived  f 

at  by  Commercial  Commentators,  Ltd.,  after  a  shopping  tour 
by  its  likewise  expert  staff,  taking  in  21  units  of  nine  large 
grocery  chains,  purchasing  an  average  of  five  staples  in  each 
store,  has  discovered  that  the  chains  have  one  “leader”  on  which 
they  lose  money,  but  which  they  use  to  lure  housewives  into 
their  stores  so  that  they  may  sell  them  other  staples  at  an 
average  cost  of  29.7  per  cent  over  the  average  prices  of  your 
own  friend  and  neighbor,  the  corner  grocery  man. 

Thus  the  chains  and  independents  have  arrived  at  a  beauti¬ 
ful  stalemate,  and  the  average  consumer  comes  to  the  conclu¬ 
sion  that  “they  are  all  a  bunch  of  gyps,”  which  conclusion  is 
shared  by  some  canners,  incidentally. 

However,  seriously,  both  the  chains  and  the  independents 
have  been  making  themselves  ridiculous  by  some  of  the  alleged 
“statistics”  which  they  have  been  putting  before  the  consumers 
of  the  country,  and  the  leaders  in  the  respective  branches  of  the 
industry  will  have  to  hit  upon  something  more  origfinal  if  they 
hope  to  put  their  story  across.  And,  to  date,  the  independents 
seem  to  be  ahead  of  the  chains  in  developing  new  issues  through 
their  appeals  to  home  town  pride  for  support. 

The  Conventions — As  the  new  year  gets  under  way  and  in¬ 
ventory  and  other  problems  clear  up,  interest  is  centering  in 
the  outlook  for  1929.  It  appears  to  be  generally  felt  that  the 
conventions  in  Chicago  during  the  week  of  January  21  will  start 
off  real  trading  in  the  new  year,  and  that  the  outlook  for  1929 
business  will  be  clearly  defined  when  this  gathering  passes  into 
history.  Canners,  brokers,  wholesale  grocers  and  chain  store 
representatives  will  be  in  Chicago  during  the  week  for  the  con¬ 
ventions,  which  are  now  actually  complete  gatherings  of  all 
factors  interested  in  the  production  and  distribution  of  canned 
foods.  It  is  expected  that  a  number  of  representative  retail 
grocers  will  also  be  in  Chicago  during  the  convention  week. 

While  consideration  of  standardization  and  other  activities 
will  occupy  the  canners  during  their  own  deliberations,  it  is 
pxpected  that  the  problems  of  distribution  will  occupy  the  lime¬ 
light  during  the  general  sessions,  at  which  all  factors  in  the 
industry  will  be  represented. 

Recent  developments  in  the  distributing  end  of  the  business 
have  again  focused  interest  on  that  branch  of  the  industry,  and 
there  are  a  number  of  weighty  problems  before  the  trade  which 
the  Chicago  deliberations  are  expected  to  untangle,  in  part,  at 
least.  While  wholesale  grocers  have  no  demands  to  be  pre¬ 
sented  to  the  canners,  it  is  expected  that  they  will  lay  before 
the  packers  their  story  on  some  of  the  recent  controversial 
matters  within  the  industry.  The  brokers  will  also  have  some- 
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thing  to  say  on  this  subject.  P.  H.  Massman,  vice-president  of 
the  national  organization  of  chain  stores,  will  outline  the  posi¬ 
tion  of  the  chains. 

Considerable  interest  will  be  shown  in  the  opening  session,  on 
the  morning  of  January  21.  J.  H.  McLaurin,  president  of  the 
American  Wholesale  Grocers’  Association,  will  be  the  first 
“outside”  speaker  to  be  heard  by  the  gathering.  Mr.  McLaurin 
and  his  organization  have  been  waging  a  determined  battle 
against  some  of  the  practices  of  the  chains  which  they  have 
classed  as  unfair,  and  Mr.  McLaurin,  who  never  minces  his 
words,  is  expected  to  have  some  interesting  data  to  present  to 
the  canners  in  this  connection.  He  will  be  followed  on  the  plat¬ 
form  by  F.  H.  Massman,  of  Chicago,  vice-president  of  the  chain 
store  association.  Mr.  Massman’s  remarks  will  likewise  be  lis¬ 
tened  to  with  unusual  attention,  inasmuch  as  the  chain  grocers 
at  their  last  annual  convention  reorganized  their  association  to 
take  in  all  types  of  chain  store  organizations,  in  order  that  they 
might  more  effectively  combat  just  the  type  of  opposition  fur¬ 
nished  by  Mr.  McLaurin’s  association. 

Entirely  aside  from  the  routine  business  sessions  of  the  con¬ 
vention,  it  is  expected  that  futures  trading  will  get  under  way 
in  full  swing  during  the  Chicago  gathering.  A  number  of  dis¬ 
tributors,  both  wholesale  grocers  and  chain  stores,  are  believed 
to  have  been  deferring  their  future  operations,  pending  the  Chi¬ 
cago  meeting,  and  will  get  together  with  their  packers  on  that 
occasion  and  close  much  of  the  business  which  has  been  under 
consideration.  In  addition,  the  Chicago  meeting  is  expected  to 
witness  a  good  volume  of  spot  activity  that  'will  probably  clear 
the  decks  of  all  1928  canned  foods  in  many  instances. 

More  Grief  for  Chains — Chain  store  grocers  are  confronted 
with  more  trouble  in  the  announcement  by  a  Wisconsin  State 
legislator  of  a  plan  to  introduce  a  measure  in  the  1929  State 
Legislature  to  provide  a  tax  on  “foreign”  chain  stores,  to  pro¬ 
tect  home  merchants.  According  to  this  legislator,  the  chains 
threaten  the  elimination  of  neighborhood  stores.  “These  chain 
stores,”  he  says,  “are  financed  by  outside  capital,  stocked  with 
imported  merchandise  and  operated  for  the  profit  of  outside 
capitalists.  Only  short-sighted  persons  will  defend  the  chain 
stores  because  of  the  temporary  benefit  obtained  from  cut 
prices.  Those  who  examine  the  situation  closely  will  realize 
that  prices  are  cut  primarily  to  starve  out  competition,  and  that 
once  the  neighborhood  merchant  is  forced  out  of  business,  there 
will  be  no  effective  check  on  chain  store  prices.  Meanwhile  Wis¬ 
consin  prosperity  is  being  drained  by  the  taking  out  of  the 
State  of  money  which  ought  properly  to  be  spent  with  Wiscon¬ 
sin  men  for  Wisconsin  products.  Chain  stores  are  stretching 
their  tentacles,  like  a  giant  octopus,  into  the  heart  of  Wiscon¬ 
sin  business,  crushing  one  little  merchant  after  another  in  their 
ruthless  campaign  of  extermination.  Taxation  is  the  remedy. 
The  time  has  come  for  the  State  Legislature  to  realize  and 
assume  its  duty  to  its  own  people — the  duty  of  protecting  Wis¬ 
consin  retail  business  against  organized  invasion.” 

Chain  stores  are  not  alarmed  by  the  anti-chain  legislation  in 
various  States,  from  the  legal  standpoint,  inasmuch  as  most  of 
the  measures  already  enacted  have  failed  to  stand  the  acid  test 
of  the  law,  owing  to  their  out-and-out  discrimination.  While 
many  chain  store  men  have  discounted  this  anti-chain  senti¬ 
ment,  in  the  belief  that  no  lasting  handicap  can  come  of  it,  far¬ 
sighted  men  in  the  chain  store  industry  realize  that  they  are 
faced  with  the  loss  of  considerable  good-will  because  of  this 
propaganda  against  them.  While  no  doubt  the  average  con¬ 
sumer  is  left  cold  to  an  appeal  for  support  of  home  institutions, 
when  an  outside  corporation  will  sell  him  needed  merchandise 
at  lower  prices  than  the  home  business,  this  by  no  means  holds 
true  in  all  instances.  The  campaign  against  chain  stores  now 
being  waged  by  independent  merchants  in  many  sections  of  the 
country  is  at  least  arousing  public  interest  in  their  plight,  and 
it  is  inconceivable  that  the  independents  will  not  gain  much 
valuable  support  and  good-will  as  a  result  of  this  propaganda. 
And,  what  is  still  more  important,  those  independent  merchants 
who  have  taken  a  leaf  from  the  book  of  the  chains  and  are 
modeling  their  stores  after  the  large  chains  units,  in  appear¬ 
ance,  price  and  method  of  operation,  are  making  most  effective 
use  of  the  plea  for  home  support.  The  chains  have  little  to 
fear  from  the  enactment  of  discriminatory  legislation  against 
them,  feeling  reasonably  sure  that  they  can  “kill”  most  of  it  in 
the  higher  courts,  but  they  have  thus  far  failed  to  organize 
effectively  to  disseminate  to  the  consuming  public  of  the  coun¬ 
try  their  side  of  the  story  in  the  form  of  news  articles  and 
reports.  One  leader  in  the  chain  grocery  some  months  ago 
hinted  that  the  chains,  as  the  result  of  the  considerable  news¬ 
paper  advertising  which  they  do,  were  in  position  to  demand  of 
the  editors  of  the  papers  in  which  they  placed  their  business 
editorial  support,  but  the  chain  operator  in  question  found  out 
rather  promptly  that  he  had  stepped  off  on  the  wrong  foot,  and 
nothing  further  in  this  direction  has  been  heard  since. 


Wholesale  and  retail  grocers  in  Lowell,  Mass.,  recently  banded 
together  for  a  co-operative  campaign,  and  are  now  advertising, 
rather  effectively,  “Your  independent  grocer  is  your  friend  and 
your  neighbor — when  you  trade  with  him  you’re  more  than  just 
a  pocketbook.  Somewhere  near  your  home — ^perhaps  just  around 
the  corner — perhaps  a  few  blocks  down  the  hill — you’ll  find  a 
familiar  store  this  morning  displaying  in  its  windows  an  un¬ 
familiar  sign.  This  sign  reads,  ‘This  is  a  Lowell-owned  grocery 
store.  Stop  and  look  at  this  sign  as  you  pass  by.  Give  it  more 
than  a  passing  thought  before  you  next  spend  money  for  gro¬ 
ceries.  There’s  a  world  of  meaning  and  of  self-interest  for  you 
behind  this  simple  phrase,  ‘Lowell-owned.’  It  means  that  this 
particular  store  is  owned  by  Lowell  men,  manned  by  Lowell 
clerks,  supporting  Lowell  families  and  depositing  its  income  in 
Lowell  banks.  It  means  that  in  this  store  are  your  neighbors. 
Their  interests  are  identical  with  yours.  They  pay  taxes  in 
Lowell,  contribute  to  lodges,  churches  and  charitable  institu¬ 
tions  and  play  a  really  valuable  part  in  the  community’s  wel¬ 
fare.  It  means  that  the  men  in  this  store  are  not  out-of-town 
invaders,  in  Lowell  only  because  they  are  interested  in  the 
control  of  your  pocketbooks,  so  long  as  your  pocketbooks  have 
contents,  and  no  longer.  The  out-of-town  men  are  across  the 
street  in  the  so-called  ‘chain  store.’  The  independent  Lowell 
grocery  store  is  there  to  serve  your  needs.  But  they  need  some¬ 
thing,  too.  They  need  your  understanding  of  their  problems, 
your  sympathy  with  their  aims  and  desires.  They  need  your 
support  and,  what  is  more,  they  deserve  it.  If  you  are  in  busi¬ 
ness  for  yourself,  the  owner  of  an  independent  grocery  store 
probably  trades  with  you.  At  least  his  money  is  here  in  Low¬ 
ell.  You  have  a  chance  to  get  some  of  it.  Tell  us,  you  Lowell 
business  men,  how  much  do  the  owners  of  the  ‘chain  stores’ 
spend  with  you?  Keep  Lowell-eamed  dollars  in  Lowell.  Trade 
with  men  who  trade  with  you,  who  work  shoulder  to  shoulder 
with  you  to  make  Lowell  a  bigger,  better  and  more  prosperous 
community.  You’re  a  friend  and  neighbor  to  the  independent 
Lowell  grocer.  To  his  competitor,  the  chain  store,  you’re  noth¬ 
ing  but  a  pocketbook.” 

Other  communities  are  expected  to  work  out  the  idea  devel¬ 
oped  in  Lowell  for  application  to  their  own  territories.  It  is 
certainly  a  hard  nut  for  the  chains  to  crack,  and  presents  the 
story  in  a  different  light  than  the  price-cutting  publicity  of  the 
average  chain. 

Eastern  Jobbers  to  Meet — The  New  York  Wholesale  Grocers’ 
Association  will  hold  its  1st  annual  convention  at  the  Hotel 
Pennsylvania,  New  York  City,  April  16  and  17. 

The  Pennsylvania,  New  York  and  Delaware  Wholesale  Gro¬ 
cers’  Association  will  hold  its  annual  convention  at  the  Benja¬ 
min  Franklin  Hotel,  Philadelphia,  April  10  and  11. 

The  Canned  Foods  Survey — The  Census  Bureau  of  the  De¬ 
partment  of  Commerce  expects  to  have  in  the  hands  of  the 
trade  within  the  next  several  days  questionnaires  in  its  second 
survey  of  stocks  of  canned  peas,  com  and  tomatoes  held  by 
canners,  wholesale  grocers  and  chain  store  companies  as  of 
December  31,  1928.  Co-operation  from  the  trade  during  the 
initial  survey  last  year  was  not  all  that  sponsors  of  the  census 
had  hoped  for,  and  efforts  are  being  made  this  year  by  the 
various  associations  affected  to  have  their  members  render 
prompt  and  complete  co-operation  to  the  Census  Bureau  in  its 
work.  “If  this  inquiry  is  to  be  a  success,”  says  L.  V.  Beales, 
chief  statistician  of  manufactures  of  the  Census  Bureau,  under 
whose  direction  the  survey  will  be  conducted,  “and  if  its  results 
are  to  be  of  maximum  value  to  the  industry,  it  is  necessary  for 
all  canners  and  distributors  to  co-operate  by  making  their  re¬ 
turns  promptly  and  by  exercising  care  in  answering  the  ques¬ 
tions  on  the  schedule.” 


Servins  the  Industry  Since  1907 


ALBERT  T.  BACON  &  CO. 

Certified  Public  Accountants 

76  William  Street 

NEW  YORK 


208  S.  La  Salle  Street  Southern  Building 

Chicago  Washington 
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THE  CORN  PACK  FOR  1928 


The  Department  of  Commerce  announces  that,  ac¬ 
cording  to  data  collected  at  the  annual  census  of 
canneries,  the  total  pack  of  corn  in  the  United 
States  in  1928  was  equivalent  to  14,497,130  standard 
cases  of  No.  2  cans,  an  increase  of  40.1  per  cent  as  com¬ 
pared  with  10,346,680  standard  cases  for  1927.  Be¬ 
cause  of  the  failure  of  a  few  canners  to  report  their 
pack,  the  total  for  1928  is  incomplete  for  Indiana,  but 
for  all  other  states  it  is  practically  complete. 

The  actual  number  of  cases  packed  in  1928  was  14,- 
252,508,  of  which  885,448  cases  were  of  No.  1  cans  (48 
to  the  case),  12,774,485  cases  were  of  No.  2  cans  (24 
to  the  case) ,  426,938  cases  were  of  No.  10  cans  (6  to  the 
case),  and  165,637  cases  were  of  cans  of  other  sizes 
(6  oz.,  12  oz.,  No.  2^/2,  No.  3,  No.  5  and  No.  303),  and 
glass  jars  of  20  oz.  and  under. 

Of  the  345  concerns  which  canned  corn  in  1928,  338 
reported  canning  operations  in  one  state  only,  6  in  two 
states  and  1  in  three  states. 

The  equivalnt  numbers  of  standard  cases  of  corn 
packed  in  states  reporting  more  than  500,000  cases 
were  as  follows:  Illinois,  3,016,508;  Iowa,  2,541,097; 
Maryland,  1,648,481;  Minnesota,  1,647,816;  Ohio, 
1,137,799;  Indiana,  1,131,065;  Maine,  966,309;  New 
York,  666,141 ;  Wisconsin,  577,504.  The  combined  pack 
in  these  nine  states  amounted  to  92  per  cent  of  the  total 
for  the  United  States. 

Com  Packed  by  States,  1928  and  1927 
•  (This  table  presents  statistics  for  all  states  for  which 
separate  figures  can  be  shown  without  disclosing  the 
production  of  individual  canners.) 

Total  number  of  Equivalent  number  of 
cases  as  reported  of  standard  casesf 
States  1928  .  1927  1928  1927 


u.  s.... 

.14,252,508 

10,189,144 

♦14,497,130 

10,346,680 

Ill . 

,  2,980,946 

1,943,510 

3,016,508 

1,961,433 

Iowa.... 

2,494,621 

1,352,133 

2,541,097 

1,376,546 

Md . 

.  1,638,668 

1,482,028 

1,648,481 

1,493,226 

Minn... 

.  1,626,960 

1,072,151 

1,647,816 

1,088,421 

Ohio.... 

1,120,588 

834,301 

1,137,799 

845,871 

Ind . 

.  1,112,299 

697,942 

♦1,131,065 

703,019 

Maine.. 

946,213 

786,489 

966,309 

805,732 

N.  York  645,678 

651,107 

666,141 

675,717 

Wis . 

.  546,164 

298,561 

577,504 

309,650 

Penn... 

.  208,926 

166,532 

213,290 

170,953 

Neb . 

.  208,427 

259,354 

214,938 

260,652 

Del . 

.  168,287 

221,784 

168,487 

222,084 

Vt . 

139,573 

120,647 

139,610 

121,318 

Mich..., 

120,791 

79,435 

129,221 

85,669 

All  other 

States§  394,367 

223,170 

298,864 

226,389 

fStandard  case  contains  24  No.  2  cans. 

*See  text,  first  paragraph. 

§For  1928 — Colorado,  Idaho,  Kentucky,  Montana, 
New  Hampshire,  Oklahoma,  Oregon,  Tennessee,  Utah, 
Washington  and  Wyoming.  For  1927 — Idaho,  Massa¬ 
chusetts,  New  Hampshire,  Tennessee,  Utah  and  Wash¬ 
ington. 


ZASTROW-MITCHELL  PINEAPPLE  GRATER 

for  Pineapples,  Grape-Fruit,  Ck>coanat, 

Apples,  Oranges,  Lemons,  etc. 


DOUBLE-TYPE.  HOPPER  REMOVED 


M*nufactur«d  bjr 


Zastrow  Machine  Co.  Inc 


Foot  Thames  Street 
BALTIMORE,  MD. 


Pineapple  Corere,  Sizere  and' Sheers 


— Since  1913 —  Reference:  National  Bank  of  Baltimore 

CANNED  FOODS  BROKERS  COMMISSION  MERCHANTS 

Howard  E.  Jones  &  Co.,  Inc. 

200-202  E.  Lombard  St.  at  Calvert  St.,  Baltimore,  Md. 


Too  Late  To  Classify 


FOR  SALE — 200  bushel  of  high  grade  Country  Gentle¬ 
man  Seed  Corn,  germination  over  90%,  at  12/  per 
pound.  Samples  on  request. 

Gibson  Canning  Co.,  Gibson  City,  Ill. 


ARABOL 

ADHESIVES 


ARABOL 


Gliies.Gumsi  Pastes 
For  Every  Purpose 
Write  For  Samples 

THE  ARABOL  MFC.  CO. 
NEW  YORK  IlOE  42’‘“ST. 


CHICAGO: (CICERO)  ILL. 
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P  LA  I  N  , 

Var  n  I  shed. 
Embossed  . 


THE  Simpson  5c  DOELLER  Co. 

Balti More ,  Md. 


PI.ANTS 

OF  THE 

PHELPS  CAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

.  CAPACITY  60Q  MILLION  CANS  YEAR 

MAIN  OFFICE 

BALTIMORE  MD. 
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HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 


The  No'Spill  Sealer 

** Bliss-Pacific**  No.  81  Double  Seamer 

This  high  speed  machine  is  ar¬ 
ranged  for  both  can  shop  and  can¬ 
nery.  It  seals  cans  with  a  remark¬ 
able  absence  of  spills,  jams  or  tie 
ups.  Arranged  with  marking  de¬ 
vice  if  desired.  In  successful  oper¬ 
ation  for  a  number  of  years  these 
machines  have  demonstrated 
their  superiority.  Details  on  re¬ 
quest. 


Builders  of  the  300  a  minute  line 


E.  W.  BLISS  CO. 


Sales  Offices 


Detroit,  Cleveland,  Chicago,  Cincinnati, 
Philadelphia,  New  Haven,  Rochester 


HANSEN 
MASTER  -  BUILT: 

Pea  and  Bean  Filler 
Conveyor  Boot 
Corn  Cooker  Filler 
Fruit  and  Vegetable  Filler 
Automatic  Tomato  Filler 
Sanitary  Can  Washer 
Automatic  Kraut  Filler 
Beet  Topper 
Gallon  Fillers 
Potted  Meat  Filler 
Chili  Con  Came  Filler 
Automatic  Quality  Pea  Grader 

Hansen  Canning  Machinery  Corp. 

Cedarburg,  Wis. 


5  SMILE  AWHILE 

H  There  ie  a  saving  grace  in  a  sense  of  humor. 

0°  Relax  your  mind— and  your  body.  Yau’ll  ba  batter  mentally, 

phyaloally— and  finanelally 

n  Send  in  YOUR  contribution 

5  All  are  walooma. 

^=30C=^OC=DOC=30C^3O<=^OC=>O<=Z>Od3O<=>OC=>OC=3O<=>OC:^0<i/ 


“AND  HOW” 

Summer  Boarder — But  why  are  those  trees  bending 
over  so  far  ? 

Farmer — You  would  bend  over,  too,  miss,  if  you  wuz 
as  full  o’  green  apples  as  those  trees  are. — The  Outlook. 


THE  OTHER  SIDE 

Husband  (reading  the  latest  about  radio-television) 
— My  word!  This  opens  up  some  wonderful  possibili¬ 
ties,  dear. 

Wife — Yes,  my  love!  Won’t  it  be  nice  for  me  to  be 
able  to  sit  here  and  watch  you  working  in  your  office 
when  you’re  kept  there  at  night. 


THE  WAY  OUT 

Over  the  Air — “What  fime  did  you  come  home  last 
night,  Mary,  dear?” 

“Oh,  about  a  quarter  of  twelve.” 

“A  quarter  of  twelve?  Why,  I  thought  I  heard  the 
clock  strike  three.” 

“Well,  Mother,  isn’t  three  a  quarter  of  twelve?” 

SOMETHNG  TO  WORRY  ABOUT 

One  of  the  deep-sea  boys  was  worrying.  “Tell  me 
about  it,”  said  his  pal.  “Get  it  off  your  chest.” 

“I  wish  I  could,”  groaned  the  first.  “I’ve  got  ‘Mar¬ 
guerite’  tattooed  there  and  the  girl  I’m  engaged  to 
marry  is  named  ‘Helen.’  ” 


HUBBY  HAS  ’EM 

“Do  you  suffer  from  cold  feet?”  the  doctor  asked  the 
young  wife. 

“Yes,”  she  replied. 

He  promised  to  send  her  some  medicine. 

“Oh !”  she  said,  nervously,  “they’re  not — not — 
mine.” 


SHUT  UP.. 

“Listen,”  remarked  the  exasperated  driver  over  his 
shoulder,  “Lindbergh  got  to  Paris  without  any  advice 
from  the  back  seat.” 


CROP  ROTATION 

“I  saw  young  Hawkins  badly  intoxicated  the  other 
night.  I  thought  he  had  sowed  his  wild  oats.” 
“Perhaps  he  had.  He’s  putting  in  his  rye  now.” 


MR  WIESENHEIMER 

April — Is  your  husband  clever? 

June — ^Yes,  very.  He  remembers  my  birthdays  and 
forgets  my  age. 


REASONABLE 

“Offisher,  you’d  better  lock  me  up.  Jush  hit  my  wife 
over  the  head  wish  a  club.” 

“Did  you  kill  her?” 

“Don’t  think  sho.  Thash  why  I  want  to  be  locked 
»» 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES.  PASTES  AND  GUMS. 
Arabol  Mfg.  Co.,  New  York  City. 

ADJI’STBE.  for  Chaia  DeTieee. 

Hamaehek  Mach.  Co.,  Kewaunee.  Wit. 

Apple  Paring  Maebinea.  See  Paring  Mack. 


BEAN  SNIPPER. 

CbUholm-Ryder  Co.,  Niagara  Fallt.  N.  Y. 


BEET  MACHINERY. 

Ayare  Mach.  Co.,  Salem.  N.  J. 

Hantan  Cang.  Mehy.  Corp.,  Cedarburg.  Wla. 

A.  K.  Robina  A  Co.,  Baltimore. 

Baakata,  Wire,  Scalding,  Picking,  etc.  Sea  Can- 
nary  Snppliaa. 


BELTS.  Carrier.  Rubber,  Wire,  etc. 

La  Porta  Mat  and  Mfg.  Co.,  La  P^e.  Inf  ^ 
Bean  Cleanera.  See  Clean  and  Grad.  Mach. 
Beana,  Driad.  Sea  Pea  and  Bean  Seed. 


BOARD,  Corrugated  Wrapping. 

Hindu  A  Dauch  Paper  Co.,  Sanduaky,  Ohio. 


BLANCHERS.  Vegetable  and  Fruit. 
Ayare  Mach.  Co..  Salem,  N.  J. 
Berlin-Chapman  Co..  Berlin,  Wia. 
Huntlay  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robina  A  Co.,  Inc.,  Baltimore. 
Sprague  Sella  Corp.,  Chicago. 

Blowora,  Preaaure.  See  Pumpa. 


BOILERS  AND  ENGINES.  Steaaa. 
Edw.  Renneberg  A  Sona  Co.,  Baltimora. 
A.  K.  Robina  A  Co..  Inc..  Baltimora. 
Slayaman  A  Co..  Baltimora. 


BOOKS,  on  Canning,  Formula,  Etc. 

All  pnbliahed  by  The  Canning  Trade,  Baltimora. 
A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Induat^. 

The  Almanac  of  the  Canning  Industry. 


Bottle  Capa.  See  Capa. 

Bottle  Casaa.  Wood.  See  Boxaa,  Cratea. 

Bottie  Caaea.  Wood.  See  Boxes,  Cratea. 

Bottle  Corking  Maehinaa.  see  Bottlers  Mehy. 


BOTTLERS’  MACHINERY. 
Ayara  Mach.  Co.,  Salem,  N.  J. 
Edw.  Ermold  Co.,  Naw  York  City. 
Bottle  Screw  Capa.  See  Caps. 


BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robina  A  Co..  Inc..  Baltimore. 

Boxaa.  Corrugated  Paper.  See  Cor.  Paper  Prod. 


BOXES.  Lug.  Field.  Metal. 
Berlin-Chapman  Co..  Berlin,  Wia. 


BOXES,  Wooden. 

Chapman  A  Dewey  Lumber  Co.,  Memphis,  Tenn. 


BOXING  MACHINES. 

Fred  H.  Knapp  Co.,  Ridgewood,  N.  J. 

A.  K.  Robina  A  Co..  Baltimore. 

Wmtmlnatar  Machine  Works,  Weatminater,  Md. 


BROKERS. 

Howard  R.  Jones  A  Co.,  Baltimore. 

Thomas  J.  Meehan  A  Co.,  Baltimora. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
BuekeU.  Wood.  See  Cannery  Supplies. 

BURNERS.  Oil,  Gas.  Gasoline,  etc. 

A.  K.  Robina  A  Co..  Inc.,  Baltimore. 

BY-PRODUCTS.  Machinery. 

Edw.  Renneburg  A  Sons  Co.,  Baltimore. 

Cabbage  Machinery.  See  Kraut  Mehy. 

CANNERS,  Fruits  and  Vegetablas,  etc. 
California  Packing  Corp.,  San  Francisco. 

CAN  COUNTERS. 

Ama.  Machine  Co.,  Max.,  New  York  City. 

Ayara  Mach.  Co.,  Salem,  N.  J. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  Sae  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Ama  Maehina  Co.,  Max.  New  York  City. 

E  W.  Bliss  A  Co.,  Brooklyn.  N.  Y. 

Cameron  Can  Mehy.  Co.,  Chicago. 

Slaysman  A  Co.,  Baltimore. 

Can  Markers.  See  Stampers  and  Markers. 
CAN  8EAUNG  COMPOUNDS. 

Ama.  Maahine  Co.,  Max,  New  York  CHy. 

CAN  WASHING  MACHINES. 

Hansen  Gang.  Mnahy.  On,.  Oedarbnig.  Wla. 


CANS.  Tin,  All  Kinds. 

American  Can  Co.,  New  York. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York,  Baltimore. 

Phelps  Can  Co..  Baltimore. 

Wheeling  Can  Co.,  Wheeling,  W.  Va. 

CANNERY  SUPPLIES 
Ayars  Mach.  Co.,  Salem,  N.  J. 
Anderson-Barngrover  Mfg.  Co.,  San  Jose,  Cal. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A_.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Slaysman  A  Co.,  Baltimore. 

Spraigue-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

Can  Stampers.  See  Stampers  and  Markers. 
CAPPING  MACHINES,  Soldering. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
CARRIERS  AND  CONVEYORS,  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cartons.  See  Corrugated  Paper  Products 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mehy;  for  bottling;  see  Bot.  Mehy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating.  Conveying.  See  Conveyors. 
CHEMISTS  AND  TECHNOLOGISTS 
Strasburger  A  Siegel,  Baltimore. 

Checks,  Employers*  'lime.  See  Stencils. 

Chutes,  Gravity.  Spiral.  See  Carriers. 

CIDER  AND  VINEGAR  MAKERS  SUPPLIES. 
CLEANERS  AND  CLEANSER  (Wyandotts). 

J.  B.  Ford  (To.,  Wyandotte,  Mich. 

CLEANING  AND  GRADING  MACHY,.  Fruit. 
Huntley  Mfg.  (To.,  Brocton,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimora. 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cleaning  and  Washing  Maehinaa,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washes 
CLOCKS,  Proeaas  Time. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Sprague-Sells  Corp.,  Chicago. 

CLOSING  MACHINES,  Open  Top  Cans. 

Ama.  Machine  Co..  Max,  New  York  City. 

E.  W.  Bliss  Co.,  Brooklsm,  N.  Y. 

Cameron  Can  Mehy.  0>.,  Chicago,  Ill. 

Slaysman  A  Co.,  Baltimora.  • 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  Sea  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Canners. 
Berlin-Chapman  Co.,  Barlln,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Machy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  A  Ck>.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

COOKERS.  Continuous,  Agitating. 
Anderson-Barngrover  Mfg.  Co..  San  Joss,  Cal. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicago. 

Cookers,  Retort.  See  Kettles.  Proeaas. 
COOLERS,  Continnoua. 

Anderson-Barngrover  Mfg.  Co.,  San  Jose,  Cal. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicago. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chisago. 

Copper  Jacketed  Kettles.  See  Kettles,  (Toppei 
CORKING  MACHINES. 

Edw.  Ermold  Co.,  New  York  City. 

CORN  COOKER-FILLERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co..  Berlin,  Wis. 

Hansen  Cang.  Mehy.  Corp.,  Cedarburg,  Wis. 
Mortal  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

CORN  SHAKERS. 

Ayara  Machine  (To.,  Salem,  N.  J. 

Berlin-Chapman  (To.,  Berlin,  Wis. 

Huntlsr  Mfg.  Oo.,  Broetew,  M.  Y. 


CORN  BUSKERS  AND  SILKBRS. 
Berlin-Chapman  Co.,  Berlin,  Wia. 

Huntley  Mfg.  Co.,  Brocton.  N.  Y. 

Morral  Bros.,  Morral.  Ohio. 

Sprague-Sells  Corp.,  Chicago. 

United  Company,  Baltimore. 

(Tom  Mixers  and  Agitators.  See  Corn  Ceeksr 
FUers. 

CORRUGATED  PAPER  PRODUCTS  (Boxes 
Bottle  Wrappers,  ste.). 

Hinds  A  Dauch  Paper  Co.,  Sandusky.  O. 

Counters.  See  Can  Counters. 

(Tountershafts.  See  Speed  Reg.  Devices. 

CRANES  AND  CARRYING  MACHINES. 

A  K.  Robins  A  (To.,  Inc.,  Baltinoors. 

Sinclair-Seott  (To.,  Baltimors, 

Sprague-Sslls  Corp.,  Chicago. 

Zastrow  Machine  (^.,  BalUmors. 

CRATES,  Iron  Process. 

Berlin-Chapman  (To.,  Borlin,  Wis. 

Renneberg  A  Sons  Co.,  Baltimore. 

A.  K.  Robins  A  Co.,  Ine.,  Baltimora. 

Spragu^Sclls  Corp.*  CbicAsro. 

Zastrow  Machine  Co.,  Baltimore. 

CRATES.  Wooden. 

Chapman  A  Dewey  Lumber  Co.,  Memphis,  Tenn. 

CULTURES,  Inoculation, 

Strasburger  A  Siegel,  Baltimore. 

Cutters,  (Torn.  See  (Tom  Cutters. 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters.  String  Bean.  See  String  Bean  Mshy. 
DECORATED  TIN  (for  Cans,  Caps.  ste.). 

American  Can  Co.,  New  York. 

Continental  Can  Co..  New  York  City. 

Dies.  Can.  See  Can  Makers’  Mehy. 

Double  Seaming  Machines.  See  Closing  Mash. 

DRYERS,  Drying  Maehinory. 

Mw.  Renneberg  A  Sons  Co.,  Baltimora. 

Slaysman  A  Co.,  Baltimore. 

Employers’  Time  Cheeks.  See  SteneiU. 
ENAMELED  BUCKETS.  PAILS,  ete. 

?'•  5-  L^.n^nkamp  Co..  Indiana^lis. 

A.  K.  Robini  A  Co.,  Ine.,  Baltimoro. 

Spraffue-Sells  Corp..  Chicago. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 
EVAPORATING  MACHINERY. 

Berlin-Chapman  Co..  Berlin,  Wis. 

Edw.  Renneberg  A  Sons  Co.,  Baltimore. 

EXHAUST  BOXES. 

Anderson-Barngrover  Mfg.  (To..  San  Jose,  Cal 
Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co.,  Ine.,  Baltimore. 

Sprague-Sells  (Torp.,  Chicago. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Suppllsa. 
FACTORY  TRUCKS. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

A.  K.  Robins  A  Co.,  Ine.,  Baltlmera. 

Sprague-Sells  Corp..  Chicago. 

FIBRE  CONTAINERS  for  Food  (not  horusotle. 
ally  sealed). 

American  Can  Co.,  New  York. 

Continental  Can  (To..  Now  York. 

Hinde  A  Dauch  Paper  (To.,  Sandusky,  Ohio. 

FIBRE  PRODUCTS,  Boxes,  Boxboards,  ste. 
Hinde  A  Dauch  Paper  (To.,  Sandusky,  Ohio. 

Fillers  and  Cookers.  See  Corn  (Tooker-Filler*. 
Filling  Machines,  Bottles.  See  Bottlers*  Mshy 
FILLING  MACHINES,  Can. 
Anderson-Barngrover  Mfg.  (To.,  San  Joss,  Oal. 
Ayars  Maehina  (To.,  Salem.  N.  J. 

Berlin-Chapman  (To.,  Berlin,  Wis. 

Hansen  Cang.  Mehy.  Corp.,  (Tedarburg,  Win. 
Huntley  Mfg.  Co..  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Ine.,  Baltimore. 
Sinclair-Seott  Co.,  Baltimora. 

Sprague-Sells  Corp.,  Chicago. 

Filling  Machine.  Syrup.  Sen  Syruping  Mack. 
FINANCING  AND  WAREHOUSING. 

Guardian  Warehousing  Co.,  Chicago. 

Wakem  A  McLaughlin,  Ine.,  Chicago. 

FINISHING  MACHINES.  Catsup,  etc. 

F.  H.  Liangsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Ine.,  Baltimora. 
Spragus-Sells  (Torp.,  Chicago. 

Friction  Top  Cans.  Boo  Cana,  Tin. 

Fruit  Graders.  Soe  Claaa.  A  Grad.  Mrhy..  Fi  -.>« 
FruH  Parsrs.  Sss  Paring  Maskinss. 
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FRUIT  FITTERS  A.ND  SEEDERS. 

Gasoline  Flrepote.  See  Cannery  Suppllee. 
general  agents  for  Machinery  Mfrs. 

Berlin-Chapman  Co..  Carlin, 

A  K.  Robins  A  Co.,  Inc.,  Baltimore. 

SpraKue-Sells  Corp.,  ChiMgo. 

*^nerators.  Electric.  See  Motors. 

GLASS  BOTTLES,  Tumblers,  etc. 

GLASS-LINED  TANKS. 

Pfandler  Co.,  Rochester,  N.  i. 

®‘*^f^™o'rl^*S^m:  ®sJ.“p^r  Plant 
Gravity  Carriers.  See  Carriers 
Green  Com  Huskers.  See  Cora  Hwlcer^ 

Green  ^a  Cleaner^See  Clean,  and  Me^. 

Hoisting  and  Carrying  Cranes. 

Hullers  and  Viners.  See  Pea  HTmers. 

Huskers  and  Silkers.  See  Cora  Huskers. 
INOCULATION,  for  Peas,  etc. 

Strasburger  &  Siegel,  Baltimore. 

B.  W.n..r 

Jacketed  Kettles.  See  Kettles,  Copper. 
JACKETED  PANS,  Steam. 

P.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Chicago. 

kettles.  Copper,  Plain  or  Jacket^. 

F.  H.  Langsenkamp  Co..  Indianapolu,  ind. 

A.  K.  Robins  &  Co.,  Inc..  Baltimore. 

Sprague-Sells  Corp.,  Chica^. 

Kettles,  Enameled.  See  Tanks.  Glass-Lined. 

KETTLES,  Process. 

Ayars  Machine  Co..  Salem,  ^  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneberg  &  Sons  C^. 

A.  K.  Robins  &  Co..  In^.  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

KETTLES.  Vacuum. 

Pfaudler  Co.,  Rochester,  N.  Y. 

KNIVES,  Miscellaneous. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

KRAUT  CUTTERS. 

A.  K.  Robins  A  Co.,  Inc..  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Co..  Cedarburg,  WU. 

LABELING  MACHINES. 

Edw.  Ermold  Co.,  New  York 
Fred  H.  Knapp  Co.,  Ridgewood,  N.  J. 

Morral  Bros..  Morral,  Ohio. 

Sprague-Sells  Corp.,  Chicago. 

LABEL  MANUFACTURERS. 

H.  Gamse  A  Bro.,  Baltimore. 

R.  J.  Kittredge  A  Co.,  Chicago. 

National  Color  Printing  Co.,  Baltimore,  Md. 
Simpson  A  Doeller  Co.,  Baltimore. 

Stecher  Litho  Co.,  Rochestw,  N.  Y. 

U.  S.  Printing  and  Litho.  Co„  Cincinnati. 

LABORATORIES,  for  Analyses  of  G^s,  etc. 
National  Canners  Assn..  Washington,  D.  C. 
Strasburger  A  Siegel,  Baltimore. 

LIBIA  BEAN  RUBBERS. 

The  Scott  Viner  Co.,  Columbus,  O. 

Markers,  Can.  See  Stampers  and  Markers. 
Marmalades,  Machinery.  See  Pulp  Machinery. 
MILK  CONDENSING  AND  CANNING  MCHY. 
Ayars  Machine  Co.,  Salem,  M  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc..  Baltimore. 

Zastrow  Machine  Co.,  Baltimore. 

Molasses  Filling  Machine.  See  Filling  Mach. 
OYSTER  CANNERS’  BIACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mch.  Corp.,  Cedarburg,  Wis. 

Edw  Renneburg  A  Sons  Co.,  Baltimore. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 


Packers’  Cans.  See  Cans, 

Pails,  Tubs,  etc..  Fibre.  See  Fibre  Conts. 

Paper  Boxes.  See  Corrug.  Paper  Products. 
PARING  MACHINES. 

Sinclair-Scott  Co..  Baltimore. 

PASTE,  CANNERS’, 

Arabol  Mfg.  Co.,  New  York  City. 

Edw.  Ermold  Co.,  New  York  City. 

F.  H.  Knapp  Co.,  Ridgewood,  N.  J. 

A.  K.  Robins  A  Co.,  Inc..  Baltimore. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Hayau,  Conn. 
Gallatin  Valley  Seed  Co.,  Boseman,  Md. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago. 

PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chlsholm-Ryder  Co..  Niagara  Falls,  N.  T, 


F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Huntlsw  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PEA  HULLERS  AND  VINERS. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N-  _Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Fitters.  See  Fruit  Fitters. 
PEELING  MACHINES. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sinclair-Scott  Co.,  Baltimore. 

PEELING  TABLES,  Continuous. 


Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Perforated  Sheet  Metal.  See  Sieves  and  Screens 
Picking  Boxes,  Baskets,  etc.  See  Baskets. 
Picking  Belts  and  TVibles.  See  Pen  Can.  Mchy. 
PINEAPPLE  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

Platform  and  Wagon  Seales.  See  Scales. 
Picking  Belts  and  Tables.  See  Pea  Machinery. 
Power  Presses.  See  Can  Makers’  Machinery. 
Power  Transndssion  Machinery.  See  Power 
Plant  Equipment. 

PRESERVERS’  MACHINERY. 


Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore, 
Sprague-Sells  Corp.,  Chicago. 


PULP  MACHINERY. 


Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PUMPS,  Air.  Water,  Brine,  Syrup. 

Ams  Machine  Co.,  Max,  New  York  City. 

F.  H.  Langsenkamp  Co..  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sla3rsman  A  Co.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

Rubber  Stamps.  See  Stencils. 

Saccharometers  (syrup  testers).  See  Canry.  Sup. 
SALT  DlSTfllBUTINO  MACHINE. 


F.  H.  Langsenkamp  Co.,  Indianapolis. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


SEALING  MACHINES,  Box. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sanitary  Cleaner  and  Cleanser.  See  Cleaning 
Compounds. 

Sanitary  (open  top)  Cans.  See  Cans. 

Sardine  Knives  and  Scissors.  See  Knives. 

SCALDERS,  Tomato,  etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Bhocton,  N.  Y. 

F  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottle.  See  Bottlers’  Mchy. 
SEEDS,  Canners*,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Boseman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago. 

Separators.  See  Pea  Canning  Mchy. 

Sealing  Machines,  Cans.  See  Closing  Machines. 
SHEET  METAL  WORKING  MACHINBIT. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Slaysman  A  Co..  Baltimore. 

SIEVES  AND  SCREENS. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sinclair-Scott  Co.,  Baltimore. 

SILKING  MACHINES.  Cora. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sprague-Sells  Corp.,  Chicago. 

Sorters,  Ps».  fop  CiPARiBg  Grsdisg  Mehy. 


SPEED  REGULATING  DEVICES  (for  Maeklusa 
Belt  Drives,  ate.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sinclair-Scott  Co.,  Baltimore. 

Supply  House  and  General  Agents.  Soe  Gen¬ 
eral  Agents. 

SYRUPING  MACHINES. 

Anderson-Baragrover  Mfg.  Co.,  San  Jose,  Cal. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Tables,  Picking.  See  Pea  Canners’  Machinery 

STAMPERS  AND  MARKERS. 

Ams  Machine  Co.,  Max,  New  York  City. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Cheeks,  Rubber  and  Steel  Type,  Burning 
Brands,  etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

Sprague-Sells  Corp.,  Chicago. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mehy.  Corp.,  Cedarburg,  Wis. 
Huntley  Mfg.  Co^,  Brocton,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

Slaysman  A  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Chicago. 

TANKS,  Glass  Lined,  Steel. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

Pfaudler  Co.,  Rochester,  N.  Y. 

Sprague-Sells  Corp.,  Chicago. 

TANKS,  Wooden. 

Sprague-Sells  Corp.,  Chicago. 

TELEPHONE,  TELEGRAPH,  Quick  Servlea. 

Amer.  Telephone  and  Telegraph  Co. — Everywhsro 
Testers,  Can.  See  Can  Makers’  Machinery. 
THERMOMETERS,  GAUGES,  etc. 

Ticket  Punches.  See  Stencils. 

TIN  PLATE 

American  Sheet  and  Tin  Plate  Co.,  Pittsburgh. 

The  Melllngriffith  Co.,  Cardiff,  So.  Wales. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  <3o.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  (Cedarburg,  Wia 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

TOMATO  PEELING  MACHINE. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

TOMATO  WASHERS. 

Berlin-Chapman  Co.,  Berlin,  Wis, 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

VACUUM  PANS.  Equipment. 

Pfaudler  Co.,  Rochester,  N.  Y. 

Variable  Speed  Countershafts.  See  Speed  iW 
yiNERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Co.,  Kawaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

WAREHOUSING  AND  FINANCING. 

Guardian  Warehousing  Co.,  Chicago. 

Wakem  A  McLaughlin,  Inc.,  Chicago. 

Washers,  Bottle.  See  Bottlers’  Machinery. 
WRAPPERS.  Corrugated  Bottle. 

Hinde  A  Dauch  Paper  Co..  Sandusky,  Ohio. 

WASHERS,  Can  and  Jar. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mehy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

WASHERS.  Fruit,  Vegetable. 

Ayars  Mach.  Co.,  Salem.  N.  J. 

Huntley  Mfg.  Ce.,  Brocton,  N.  Y. 

Sprague-Sells  Corp.,  Chicago. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  Systems.  See 
Tanks,  Wood. 

Wrappers,  Paper.  See  Corrug.  Paper  P'oduete 
Wrapping  Machines,  Can.  See  Labeling  Meek 
WTANDOTTB,  Sanitary  Cleaner. 

J.  B.  Ford  Co.,  Wyandotte.  Mieh. 
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THE  CANNING  TRADE 


KITTREDGE 

i. 

I  LABELS  I 

I#  CHICAGO  ^ 


“Slaysman” 
Gang  Slitter 


WE  guarantee  this  machine  to  “Cut  Dead  n 
True.”  All  tin  fed  comes  through  ah-  9 
Bolutely  square  and  parallel.  They  will  slit  [I 
strips  down  to  2  inches  when  fitted  with  narrow  o 
huhs.  or  inches  wide  with  regular  huhs  and  |j 
3%  inches  in  length.  Width  of  regular  hub  » 
and  cutter  together  3^  inches ;  width  of  narrow  [J 
huh  and  cutter  together  inches.  | 

The  large  cutter  shafts  are  set  their  entire  S 
length  in  long  solid  hearings.  There  is  no  (J 
spring;  they  are  also  provided  with  end  thrust  % 
bearings,  eliminating  all  lateral  motions  and  U 
permitting  of  very  accurate  adjustment.  ^ 

No  overhead  drive  is  required  for  the  grind-  n 
er,  which  is  carried  directly  on  the  frame  of  the  U 
machine  and  driven  by  belt  from  the  driving  fj 
pulley  on  the  cutter  shaft.  o 


Slaysman  &  Company 


Baltimore,  Maryland. 


Dependable  Seed 

The  necessary  basis  of  a 

- QUALITY  PACK - 


Plant  Breeding  Takes  Time 

as  well  as  experience,  judgment,  patience  and  money.  No  less  than 
ten  years,  more  frequently  twelve,  are  required  by  our  intensive 
method  of  breeding  to  produce,  from  our  original  single  plant  selec¬ 
tions  or  hybridizations,  the  seed  which  we  ship  our  canner  customers. 

There  are  quicker  methods,  but,  as  with  all  short-cuts,  the  time  sav¬ 
ed  is  at  the  expense  of  uniformity,  stability  and  general  quality  of  the 
seed,  and,  in  turn,  of  the  canning  crop  produced. 


800  ACRES  DEVOTED  TO  DEVELOPING  PURE-BRED  STOCK  SEEDS 
Peas  -  -  550  Acres  Beans  -  125  Acres 

Sweet  Corn  and  Small  Seeds  125  Acres 
Located  advantageously  for  the  production  of  hardy,  disease  free  seeds. 

The  Names 

CLARK  —  ALLAN  —  KEENEY 
are  synonymous  with 

HIGH  STANDARDS  and  DEPENDABLE  STOCKS 


ASSOCIATED  SEED  GROWERS,  INC 


Wholesale  Seed  Growers 
NEW  HAVEN,  CONNECTICUT 

Branches  in  ten  western  states 


